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Abstract

Purpose — This study examines the effects of endorser attractiveness and
emotional appeal of advertisement on consumers’ attitude toward advertised game and
their intentions to participating the game’s open beta test.

Design/methodology/approach — This study adopts the two-factorial between-
subjects approach to design a laboratory experiment that utilized RO as the advertised
game. Differentiated traits of endorser attractiveness and emotional appeal are created
by asking subjects to watch different advertisements, while the conditions of consumer
involvement are manipulated by pretesting subjects and then randomly assigning them
to appropriate groups. One hundred and sixty-three effective samples were obtained in

our experiment.

Findings — The research results indicated that (1) endorser attractiveness and
emotional appeal positively affect consumer’s attitude toward advertised game,
respectively; (2) attitude toward advertised game has positive impacts on consumer’s
trail intention and feedback intention when participating the game’s open beta test; (3)
consumer involvement does not have significant moderating effects on the relationships
between the above-mentioned advertisement designs and consumer’s attitude toward
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advertised game.

Research limitations/implications — Future research may replicate our research
with different online games and non-student informants in order to increase the external
validity of our findings.

Practical implications —Online game providers are suggested to adopt attractive
endorsers and emotionally appealing advertisements to promote their products. By so
doing, consumers’ attitude toward advertised game will be enhanced, increasing their
intentions to participating the game’s open beta test.

Originality/value — This research explores consumers’ intentions of participating
online game’s open beta test, which has yet been extensively examined previously.

Keywords: online game, open beta test, endorser attractiveness, emotional appeal
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Ao 3B HA R S A B RN R E S o plde 0 S5 10 R AT R 6 4R b 05
"RO fh¥ifkst « w#AEN % | (AT H# RO) - &iﬁk@ﬁ@%ﬁﬁiw%
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K B E R A S R SR B 2B SRR ISR EBOR o SRERBRH R E TR
BB R ITAZ (source credlblhty) &%’U?] 71 (source attractiveness ) 8.
E.48 B (Hovland et al. 1953; McGuire 1985) 3t SF R AR RIFH Z EFEER T
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W % IR A R AR R AR B RAHATIR 0 AR R )RR B i
A7 A E SRS A E R ERBEARR R EHREERERLES
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METHEENRBDEEE RLBEBRE—SESAEABPATIKLEFEE
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2016 & F MU ERIL SRS IR R H A MEARE & DRI ER TGN 27% - Al
F M5 R A A B AR AR e

T B 7 1k 48 2 B AR JA 3k & AL A AT HEBR ST » Strom $2 Ernkvist (2014) 35
di g b KRR IR S A AT RIRAS 0 A S A R A A S IR AL
A oo B 8 L3 ER R IR RR R IUR TAT A B AN R 8] 45 IR 8 SR 2R
BHERR T EANATAOEERN 22 %R g & & MAKEKX (freemium
business model ) * Bp %% % &3R5 H T H im0 B oA LA RBAEL £
F oy fEF) kR (Alhaetal. 2016) -
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& TR E ARG RITRIT SN — R REER ENMFE AR I
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Z— (40%) mBEARZATHBETEMEI RGOS -

A—FE TRV ERRGEOBBIRA N RETR LB KRR - 4o
Fabricatore » Nussbaum ¥z Rosas (2002 ) o #8 Bl #F 52 4% 5 ¥z 9% 8% 04 By 4% o B 18 A By
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Robertson (1976) 7r45 th - HAK A MR E 2 Si T ARG HE EE > KEE
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SR A0 BB VT K BE B o So B Ry 0 BPRE B4 BE B R R AR K 0 AT A &
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AR T A2 T XA AR LA B AR A SR ey 1745 R - Klein
(1998) 2R &FEEE AL RAA LB - BE T H IR RE T SR T4 %
W R EEANATREEMIRE AL RERAESER > AEFLTHEG R
A% 0 AR A M AT A AR 2 SR 693888 o Anderson (2009 ) 35 4493k B E
AR A —EHITHER > MEARBEEZE  TLPELFLERAEN I &
WAL 0 1Rk EBARAMERERMOEZRLRIR > B 5l Tt
" BhASAREE B R ey k2 (Griffith & Chen 2004 ) © Day (1971) 414
SRR R T R RS AEAEENERE AR SHA S a5 s
K IBILE & H 3 - Holmes ¥ Lett Jr. (1977) ¥Rt 7 R A fe 4k B 25 04 siwﬂ AR R
BH o ARNRBELEREEMEAERREAADHEEAS - RBRA T > LRE
BB TS R e Z RGBT AR %A A T BN
7, (B Y BE%E 2005) - Teng % (2007) 4-¥ 304 3t K B 42 50 R ho ] JE dofn i
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EOE S A

= I TR KX

HEHLABETI AL ASHEHALRY  AREBRE T &H M AL
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ko Y RERA ARSI ER 0 FFRANTAE S AY TR IE
ez AP RREHIGREGHEETH > LM BRYAZEEAES
RF BN AFERAE 0 BARFEH ML G AEH R I ERGEE | FRENERIR
Nathid  eWRHAERNEGRE R > B eHE LMK E @eg&E (Petty
etal. 1981) A —7 & T HEEATZEE TR ETRAMK - e Vi 7EE
AR ESASAMOTAEFERSAER > AnRKBAEHRERIEE &
VASNYR G o BB m T o ARIEEEFEIE 00 T H R E Y ek T SRR PR
MERE S mAZBEAEZAR  RERFTANRI N ARRRE -~ KEF
B E8F - AR BAFRF B L iETHET (Petty & Wegener 1998) -

ARVEIE ST REMERE R 09I EE > PR LML S > AN AH EBRRA M
NERBEESREMRGHEH  RZ » WA E A - B & 3k R 8 1 58 18 R 22 3R
8. ° Laczniak $2 Muechling (1993) #HHAHDSHBE S AE S XRAH B HWAE &
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B M KESRBANT » HHHIE e AR IR JE IR E o Sussman ¥
Siegel (2003) EHELZRTFBTHFABRERMRREXZEGER  HEHXALAY
FARES N eEEARRKYNRAEL  HERENRESE - ARG T R3RE
R ERNRIENE  RZ > AR ABKARE AN G FKE
AR H VA AR G e I R RS o

W EERTAKRE

SEAEBSOHEL  ERAKTARE ARG EE 0 ARFH FH LT
BHBBETLNITHEF RO 2L % - 4t H R LR 809 B4 F - Heider
(1958) 42t -F#7223% (balance theory) * FRBAAM & F 8 A T PT343 2k A
WL EH B BR - BASAA S F o e BRI A - A R AR
K& (homeostasis ) » % T AEARFF T - @A T TR TEEHR G SRz
RTH - EEXZHBAGARE T ERAAHZMMGRE (S F2) KA
(FEH - ER) MT 0 X=ZRHG2AE  AHEL A — 1824 EH &5
Bk fE B i MR AFSRAR R - RS TIESE ) R FAKE R £k
T AR o B RBEAT AR RE o

JE R TR A R ERTAMER S THERATHABCRFHEHE 0
AXRERMEE SRR ETA MERSTAHEEEOHAGARL "TE®, 89 B4
BREFLERFHEZBEEALARNMAI IR ETARMEERNKRET > AMEEERT
AU EHZ MG E TIEm ) 8 ARERTA HEFRE S GHAAT
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BERMARTAERETENSE S > BIRTAKRY GRBAE R SEREFRT
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51 /1 o McCracken (1989) 25 % H EH R LR ERLE > & HHR T AN
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% o Goldsmith - Lafferty ¥ Newell (2000) 3§ &Z 54K 5 A8 R4 T4 7
RERG AL TEH % o Joseph (1982) #ARBAEENRINNRGBEEZDEREH
& SegE - Kamins (1990) #F RN F AR RII A HZRERE ot
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# Norris (1982) #EEFHKE» L + M / W43k K (rational/cognitive ) LI Bk

/ B3 £ (emotional/feeling) ; A7 %"1’%?1‘%%?*&&?@ BEMEBRLER S
IR o Puto 2 Wells (1984) #% & £ K & &A% (informational ) 3 K il ik
Al (transformational ) 3F K o AT H A EE T AR AE ~ EEM 0 5 X R4/ E DA
B BHBEHAESIRNAMNGEEAGZC EMBHBETITSL B TERNT
%~ e RS F IR ey TF R o AR & FS AL 0 R 48 B e R T SR ey Ep
% & 4 k& o Johar ¥ Sirgy (1991 ) #% & zh#] B A (utilitarian ) Fo /g {4 1% i
(value-expressive) W ZEFHF K - MHE RGO T RRA ST X > BRAZE QY
HADRKMERNA G BEEZEHRBBARGEL W ERE T HER B
A WY JAME KT R 0 Y %%ﬁ%ﬁﬁbﬁ’fﬁ%’iﬁfi'llgﬂ‘?ﬁ%i

Albers-Miller #2 Stafford (1999 ) #5 & 1 & 3R & 3F K (emotional message

appeal ) A HMBANRKE > FIRETGRA @AY - SHEFRETHA RITE
HEHEMELM MO AITHAG > ABSREAMEDRE @A FEEATEBE K -
flde » Ray #2 Wilkie (1970) 8 » ZEF LT E B E W AGIER » EE0
FAMTA 60 FiRktE4 > A5 AN AR M E A FIREBR - Duncan 1 Nelson
(1985) a4 wHEFETREHEHEGRT (REHESE  ARAAR
) 4%/#]’5’%‘5—74%’4 ’?ﬁﬁ MR TFTHEZRAZRENRL - — KRR Ed@mF
FROGFHT - R > BB A FHE ) A @HREF R RKE @ e 2 hﬁ ‘
3 B R F R o Watson (1988) FEREREGEROEEEEOIER B
oy~ BREBY ~ Abney o~ BSHeYy #%ﬁiéﬁ EAF0y ~ By~ BERLAY ~ 2 %Q’J HEAN
R A TR §ia‘ HERBRR S FN AR ARy BEey ~ A B
TRey WALy - Ty Bk o

S~ RARR SRR

@ﬁﬁﬂ&mMEﬂfﬂ%&FMA%%’Wwéﬁ%%ﬂﬁﬂ%ﬁ
A mgﬁ#&%ﬁ%% AR R ERGHAERYRE (A0S KA b i
AP BATAENF M0 J 4 @ i A4 A 693X R 4 J% A HF mﬁhﬁfm:\ﬁz R & —FE
A RAMAT L - RIE Azjen #1 Fishbein (1980) 4% - REQAHVEITLE
B o B she AR R AR A Sh A SRR A e R L S gk o (&
SR ) 0 B AR & PR N R RS0y % A 42 (Schiffman & Kanuk 2000 ) o dy 7
KA S E AR FHEAATRZERS B HREEERLENE AR ERT
A RERETABREREFRFREZ T RRAHEZH AR BRGRE - W
WL S ANR O EE o Rk S TRMEBEABEEKFINHEHIES
AR BRI FEREL  ARAAREFRBFINFEETREES B R
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ERTARERFARFAEL LR A ZIRENEE HHARLHBRENE R
JEoo i g AR SR j‘lu}i%;ﬁyém'ﬁ;ﬂ °

RAF L3 AR R ER T ARG R EERFRKERERARITEE
-z%%;ﬁ¢’ﬁ&&@ﬂ%%.b@r&%ﬁ%Jﬁr@ﬁ@%Jm@,A
BB AR LB R R s R AN RIAT L BB R P o kb 0 REFRIK
%%ﬁik%m*ﬁzkﬁﬁ%%@%ﬁk&(Mwmﬂn MRAEL S MEA
R AR6Y A 2% 4474 (volitional behavior) » B 7 %8| A F R E g H &4
B) 4k 2 P 6 55 B b4k M 42 (Lee 2009 ) » 7 & Z&H{'méﬁﬁ)\iﬁﬁ,%ﬂﬁa ( subjective
norm ) 1k .2& # BRI E B Ao % 5L E 4% & 8 09 4 4] 42 ¥ (Fishbein & Azjen 2010) -
ARYE B3k > KA RREFRBEA R NBHERFNER > B 2 FFF -
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BERRLER —
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Fe R EGR K

2 B RARA

McGuire (1985) AR T L ¥MR T M > R3] N2 ARRTEEH
HREE PR T AN RRI T o F 5P HWETEIMEE RN KRR 6y
Je & # s R o e » McCracken (1989) 3% i & &4 #2427 (meaning transfer
model ) © £ RAHE N E %%#ﬂﬁ/&éﬁﬁ % mAEARETEBRET AN S04
BAEHEEEAEADE LBROSZMERE  F— RO IRER T ERK
TA—AE R E KR %« Blhe X5 ARk B EAEMR] « SFdh - ARG HUT B
RAEFFREM ; B eRFAHR—RERAKZEE » stie Loy 28
ME & ﬁﬂ?i’i'l?ﬁm.t AR BARKNTE S F = HEFABEETLEAR S
mEFEELBMEER S EEHARY % - B McCracken (1989) 2474 &
%%Pﬁﬁﬁﬁ&mﬁmzk A IEE R & E B AR e R SRR
EITRE KB ERLRERERBETS -
Higgins (1996) &] m%&z’;\ﬁ%ﬁ&‘i% (priming effect) &#LEE » 48 4 5L 4%
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REINAORFTAZRGEHEEAHER  BAFTEGRFETABA - & ARE SN
LI RREN N R EBREAAREN X CRAMMHERLE L EGY
+F1& - Kahle ¥2 Homer (1985) Bp#f 3L Ak 8% He R o069 °R 51 /7 2 40 80 F) By — 18 A 84
FRET O TAEEECEBILBARIINORTARETY AR ; AR A8
REATRGZ FHZFEREGBERE > FAREHE TEHNEROERLLE
KB HEFHRTAMERARITCELETEH RS A & 0HE - b4 o Patzer
(1983) RIFRIREH TR FERRORIINAS > THEEKEETTHE BT R
BB E R ERE A A RMIEB M EE A E T - Eagly et al.
(1991) o471 76 PA#FF RERBLEI > HRF N GACTHR T LA & 4L i
JERE T ~ BARA ~ Bl RA B C EEFEGSE 0 SRS H g ARIRBAZ P
AAR BN EMEERRENEERITEAEEBE -

ERAR  RERTARFN B EHASRENDERFTH S BRI RY
% 4% o 4w > Petroshius $2 Croker (1989) ey# ®ET * AR5 o ZE ROk
TR R AR S hE PR T L8 5 09 B B & %) o Ohanian (1991) #5d4 » AR 3] /84
RERTABFTERTHEFES  LEHBEREORERE SFEAH E@GH
% o Lafferty $2 Goldsmith (1999) %% » REARS| N &KL b w4 A KB EN
HERERBETRG — My E HABREREALMEEAELGYBE -
Goldsmith % (2000) #3#, » BERSATEREEZHEZELELEY L EHPE
FHFRAMIR -

RAFE BB R RER 0 A RDENRT ARG A3 ol 5 AR &
& MAEKEEHHREOFARIT LA RETE » BB EFHHFRTAN
EEmH 55 E FEEIRGmAE A B NRHEEREE - H 0 AP R E T
Rt —

HI : 5 AR 3] J #2038 2 A E 4 -

Rosenberg et al. (1960) 35t > A& & @, 23%% (cognition) » 1 R (affection)
R &% (conation) = AT Hk s AMBELEET  F 22 ERFERYBRLBIRFTE
L0y b BF R A B R a9 5% (Bagozzi 1978; Brown et al. 1998) » Yoo ¥z
Maclnnis (2005) #5 > FEHRFRKTL Y T EMEAN KA (feelings) » M #
HEEWRERERASMEEEADE - a4 @hHRBEMKA (Janiszewski
1988) » J&x & % 64 FI BT B HE & < 2 LA R K AT 5140090t (moods) AT £
& BiAE 8RS R 5 B o R E A 1 B H R 5 A & 095718 (Gardner 1985) -
AR RAEFRFREZ R T RIEG R LR SRR GRS E L
HELEWMEE  RRHHEEIIRRSMAE A E@ & Z (Brown & Stayman
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1992) « ok » JREHERFRKTRI T ERANRENE M XRBRTRZEITR
i 69 B2 Br (Maclnnis & Stayman 1993 ) > ##dm3g m A H EETREEZOR T
(Bagozzi & Moore 1994) ; 423% @ R 5T A m et T H RS AL E&@me) R
o BmRAAAHREF SRR o HACSE  BEFRER RSN
B RRCE a2 R A4 (cognitive flexibility ) » & A7 & 72 5 4] F 1845 04
1 RGEATH A A B T F 49 & & (Barone et al. 2000) AR A ERERF LY

RERERETRHELALALRUBHRARAET R RNEREGNEEL )&‘%5]%’&
AP # & & o M 2R e 69 B & 5B 2R H B (Yoo & Maclnnis 2005) © 44 =

EERFREZ—FRE A KB - RBZ AT ERE - AAMALF R ‘%%‘éﬁ
B BEmEGEEEHEREARGEE (FLBELE 1996) o KA E#ku » K#F
RABLH EHEARREFERFLGTEGDETLRH ARG RGEE » Bk h
VATFIRER -

H2 : R R ARG R Eap g -

Zaichkowsky (1985) # AL IE & 25 N 0GR RAB BB, » S AR R T
A=A F -  AALBARE  THETAHE-ASH F 2RISR
M&QL5ﬁm%ﬂ€°”~ﬁ.?%ﬁ%%%ﬁﬁ%&% AmIHEENE
%Tiﬁ B o R B AMMEAN XALHE F R A F R ’J?/ a M = *ﬁ.%f”'}‘iﬁzf oyi%‘
Mo asBRBAANERERARE - plw HEFTHE ﬂ“ﬂ%%ﬁfkﬁl oAk F 69 B 6%
TR mEEATEREGERTN c ERFRYT > ERF ANWRL LN FHFS
AR ARRENRE  RILEEFHAEROERALRE R E R £
&3 (Bloch & Richins 1983) o 248 & b i AT —FEEIF AT T 5 T 2SN
BREFVENHEESTARE - Ak L EHBRFALERTFRFY  GIBHETER
ANAETERE  BEABRALEMEFE EHERE LG D0 BE R MER T
( Zaichkowsky 1985; 1994 ) -

ARIFHR TR > BEEHURAXGHEZREREA - — TPk
HBAE o BRHEECEMEEREHHEENRIRGALE T RELEHZTHX
ME s A AR THEBRE  GEHEEACRBASGRIFE - LR
ECIME 12 N /LS %E\ﬁé‘ﬂﬂimi%ﬁﬂﬁéﬂﬁéﬁﬁg (Petty et al. 1981) - Z50H &%
BRI AE IR A8 P T SR 53R 8 R A TR G R IR G 09 By Mo 78
71 (Petty et al. 1983) « ZZERRBAZF » FARBBEHEHFH L A Sy ik
Fodde ; ZE RGN HEHTHET KR L E S AR MIKE ST A
R HBAAR o IR TATHNBRERE  SARTANETETRREETR
HFHRERBEGE DAL BE L REGRZREHE AR HRAE S
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HANREARYH EE - RAEWEBE R TRAR L LT R SR 8 8L e RIE
(Petty et al. 1983) - £ AB R T » REARF| A B —F8)fx & uy B g é?‘t’? 1% 158
REAGHILME  SFMH - AARMEEAEIE ERF] A - RIFHESLTREEA o2
W MR EHEERTANGHEER TR ETAGTERESSE L B R KRR
T*éﬂ\fti'l)iﬂ"ﬂ'& ARG FE T RZ R E#EFANGHEHTHRTA
HAEE SRR - BT AR A o KSR BB NE B H AR
R T L AIE G o 424 L 0 TH R o9 BRI AN E R LB RS Y
IR 5 R AR 25 B ny — A T %F ¥ (Karson & Korgaonkar 2001) » H 3t AT %42
HIA TR

DR PR SARE S TIERENRTARS] AR R -

FEFRFRAAEBREER R kbl EHFEaiaaFy
Wil AR R RN R E RO R ARG —FERERK BBl
ARG hhe ek e A BB W09 1535 W & (Brown & Stayman 1992; Gardner 1985) e
Petty #2 Wegener (1998) & W skég £ M3 koMY - LI B REHRF K
B siBAZ b e B & o Fh 0 RFF R DL L B3 ER N R R 4 H 8] 25 K AR
JE A REBAZ T - BAH R LHEBR AT CHE ﬁi‘]‘f? MR F X S
b KESRFAF T CEZRRELAZE L HHFEAFRFROREHHEE
HEENDER HRE - AL $mn&¢uTﬁﬁ-

DR EBESAARE R TR E R R ARG R E

$Hap R R T S 0 AR PR R GG B 8GR RG] E B R AT R R AR A A L Y
B ATAE AR MBS BRGEN MR G R R 0 B B A ey 38
AR EE B AR EERREEHEBLEM R - RIEATHITEER A
P AARIE R He — F R — AT LB RF T R IH TR HEH AT L E &R E
B AAERES (REREF) ERHBRIGTEIE (FREX) XBREBIRE
BB M A $% B 474 - Hawkins ~ Best ¥ Coney (2001) LIEHEEYHBRELLS =
B&RR  BRARD R ES R o LT 7“”&%‘%%&%& 2B R %
#% > H AR K RD %i}faﬁi‘i#ﬁlﬁﬁ%éﬂa A HRANERCHE - FHRM
g AMEBEREHBRMAEAFE LORIE > Pl BENELES | T &
FoA  BORBEEIE S BHRSSEAHA T NE SRR TR T
é‘)ﬁz—’wﬁl‘] s B R WA S K E SN R 5 A - Fishbein ¥ Ajzen
(1975) #—FHEBPARE SV ERLITLER > MiTLEREITLREMAR
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SRE T > BAT & & B AAEATAT & R T 09 A 142 o Filler ~ Matzler #2 Hoppe
(2008) HHEMESMERFEOFREE  BREZFOSMEEHL S 0 se
BOETBEAAERZNHESN  HHEEHSMASRGRELCIESR » 50 E & AH
HEBRERS F LT A RDBAETNETH AR BRGRE T ERPERLRS
SRR B o R TG AE & Y 0 AT R S IR B PR 4 BE R
FEAbLAETE o PRI 0 RHF R B A TR

HS @ st RE AR EFRGRE & Ed B LA ER -
H6 @ st Rl ke A @ P B LS E TR -

B R ik
— gt

R RAK Tl 4 b 35 RS K5 5w A R i N R 4 R R ¥
o RFROLLWMAAGRE (RTARI A REWHRFLR) —BAHER
(B EFHBESIN) A=ARGHE (NRHFREE  BEALETE  #ERIHEE
B) AR BEHEHG LHERTAZOHEREERETEA ZETE (Lee
2009) » ARIFIE BAT 5323 (theory of reasoned action) #493E3% @ AFF AN L
#.%5 (subjective norm ) 1E 2% ## 8 3% 30 & [B o 9% 5% &1 4% & [ 69 4% 4] 4% % (Fishbein
& Azjen 2010) -

LTRAAGFERANERH G RNE LA ZERAZR AT RFERE
F2 33X F M %3t (two-factorial between-subjects design) E/TEHR T E %  RIEHF
REH - AFRETRERE TR TR - L —ARRNRT ARF] I Fo s b1,
HNEANRHE R R ERRBRREZAEAZR 5 —F MR SR R
8 E BRI ANFANRBEEE N ERRAZAFAZR - LERTEAXKATR
FEEERIE 7 A (treatments ) * FH & A €FH 2X2=4 [BFEm » &3t 8 AF
B RIBEA R TAEEFRA RN "2015 GHBRTIHEAERAL > 6H
B RITTRAENARFREAE 16~35 R ZAS5SRE—EM » X 21~25 RA
Uk % (24%); ZAREER » S4B ES (30%) AP REABEFH
(53%) (K4 2015) - Fb» RARAEE LR EN 2L LTRI L - 8 A%
163 A A (F—m# 20 A) - M 2RAERERT X RE LT —ETRaE
TEREZSF -

SHHT RN S 60R AR - BURAORRRF (2011) £ EHBEERLE
ANARZFFRGBERER > o KSR AGIEE N EF IR EE
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BT HERZEHAFEFRRET R A B ETRTREANREXRTE AT RE
FRPEAEBRRG I L4 E3E TRO AL351%30 Online | 54 B HRIEHAZ AR &
Loy B AR e o RO & —3kd #87 Gravity fovf gh BT R E S BT RA 5 AL
A EHEHE o I BRI ERERKERSE - A e iEERT 20
~34 RILKRFIeg# AN - FHb3k A RO 1E 4 BEAe N R R A0 o # &
FREALRRBEERYO R EEERAEBEROEENERERBEREEXER
PR o B 4h 0 #R RO #5ER A RIS E 4 2017 45 10 AEE M » B & A5
REWRTARAT * AR H R RGBT AR T G2 R B S M AR T R
¥R IR A o
EREARI AR REERF RGBT T @ & THMERIBZFEGLE
Mo R RAFBRE L RO PTAaM AT SR EN AT HAw Al REH— 540
RN EE A LRRIAR AR AKREGERIEE T K o L ¢
LREFARI A REARTIAEEE T RERTARABA ~ RIIAMS
R CBRAAEETHRERRRI EE S REZ AN AL ) (Ohanian
1990) - A#F %A1 RO #) Facebook #y# & M R4 A ¥ RO MK E A
BB E o R BIA T RIE e T EEL LA T HRS S R T
B R EFA  RIMMERL 2017 FE RO & B RETHFRETA T
HMET LMY R EHERTOAE Bk 2017); ELGAIZE
%o % 9 Youtuber & RO ¢k IR » § £ /R AL & €% RO #EITHA
= (ARM 2017) 29 B 5 RFRFH FBETHREAART R (F145%
2017) - Btk L HATRRIE S A h@EH > R REERBITEXER
ATA 16 452X A EATATA] © AHE Ohanian (1990) @ A#F 52 A W3R F 4
AEEREMEAHEENRETARI A - ARIERER X EATER
A% 49 RO 5 R0 Jr 45 09T 3913 5 31 & 4.00 F= 1.81 % (p=0.03) * #-F
Rt RMAENR T ARG BRI IEF XA AERZ A TA a3 F24 R -
2. REHRBRFR T AR T  HRFRENE " RERIE TR, - Wb
B EwmiEeeg42E | (Gelb & Zinkhan 1986 ) - Pelsmacker 32 Geuens
(1997) 45 > BRFRGZECTENE T Lok » BE - BE B
RBWFHR T —ER—MEA LT E - AR R F T A E&@OGERF
£ BB ESERTFRGBERNBEEN > NEMAT RO &2kt
BBk (G THER GBRY A ) Bg (o HEREAREDGHRIE
THy) feikdt (o BREAFTLENGF) LE AHZRAFEALE
ey R R AR ERAERERIF R R AR KA AR A
NAEF&FAH RO S R#HFE I (de 0 EREBE - BHERER ) #6h
EAnE (BFA24%) FHEUNE > AREHTRAEEEREFRGE R
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ey % (Resnik & Stern 1977) » fo X 5 ARG AVEEAB B » RFF 321 AT
EXEBRAT AR A 16 4o XFE/TATA > EARHE Gelb 2 Zinkhan
(1986) %= EEX A ABREMM AR EREHRFR - AR
TR RMAEFRF RO ETRRIE S AR E A FAR R F R -
Wi B EHBRFAGEEAE " AL H AR LG o TR
( Zaichkowsky 1985 ) o B # %% b # 55 N b3 F » AT % A B Zaichkowsky
(1994) #5 8 p ey 1A A% A& % (personal involvement inventory ) » vA-H{E 2 % 4%
REERE WA T RAFETR LHEFANGRE - BEFRTAZTNFIAREZEA
MEFHFHRELES LS KR REAEE T BT AZFHBRIIK ST AR
511 B T R R B R SRR S g 405
EXEBRy LW EES > BT FARAT ¢
Fll 253
L 2R 2 AEOR EHRERFANARR  MELFE R >EaA -
2. MBHRAZTRABE R BRI ERGHE - FHE— A MARE &AL 48 H
R HFROESLERHPLE 10 AR L HERFANERBRMBALTH -
Fig 304
1 EEATZAT T REARTH — BT AE AL LHERFALE YT
o RENBLETAEFRE TR FEART] -
2RHRALARX "REARS A, o T BRSO H T AR KR
B RENE %x"" P ARBRA TREERFR R TR EHEEF N H
TARBEEE | BENER - S RMEAETRSYHRARE F2RXEMH*%
FooRARFASWETRE (2X2=4)-
3B MR AFEITE BT R B SFANTREAER T
KA kE "REARI A ) R "REERFR ) FRARE T ERaA
&5 NG Z 3R E AL AR B T K EM D TR o
4. XA LRI IET] TRAEPT B ERAGIER AR RE - ZBEF A
FARTARI  FEERFR - S LB ERF A - RN R T #ER
NAEE - EBMMARLAGEAE o Lo Kakﬁﬂﬁﬁi@ﬁ%”%%ﬁ%
FRME > REFBRFRLRERMEETR T AEFTRMY -
S5 %A RYME BT EARRBELZ T ENE XL THESA

VIR R BBRER T
RTREARSN T REHRFL @S L Rihsy T in
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BE T ARAWTF ¢

LR HE R AR E ¢ KT % VA Bezjian-Avery ~ Calder ¥ Tacobucci (1998) = &4
RREMER A LIEM  HRATHERE 30y (bad) / 48y (good) » AT E
#ay (dislike) / S AE#6y (like) > K&LEHy / 5% H ey (low quality / high
quality ) ~ & B ey / 4 BEey (unhealthy / healthy )~ *T148y / £45465 (awful /
nice ) » &34y / A Aey (boring / interesting )~ & &4y / IEd ey (negative /
positive ) ~ % H &4 / & R &4 (inferior / superior ) FA#5 8 3t R ¥ 3% 2k v5 5k oy &
f)‘% °

HERANLER  AARLTRBRATLER S " 0 RA4E A& L5 KX ARy &
F8 |+ 3 %# Venkatesh #2 Davis (2000) =4 ZFEM & » 2B wAA L H 45 7 2
REMHZ A -

e 4 & B 0 AHFRMIE Lieberman 2 Wagner (2003) X% » T & &
IR EANR G LA REMEARREE RO TR BRAHESTL
o TBERERET T RS EARE T EREERMAE > R TRk
A FWRAESITAERERE LA R RENEA -

12~ BEH

KT 0 3T 4T 3k B2 6,35 SPSS 20.0 for Windows & SmartPLS 3.2.7 AT
ERARETRESLT WA T s BRAKAYFIEAEMERE - AH
H-F4% 28 o4 (two-way ANOVA) ; 1% H B2 F REITHF RERGEE - HBA
R AR R IBAR M o

— ~ BROARGE S SR BUR HAR T

AFFRIEE 163 A A » WATRE AT AEHFEI ok | AT
B3R A 0 B #4E 58.8% 0 LA 494k 41.2% 5 20 3R (4 ) AT #4945 50.9% > 21~
25 3R#94E 49.1% 5 A v R LA b U ER AR BR 0 4945 47.8% 0 W A F 6 #4946
52.2% ; A RILEE EEERBERO VA 1 N aERg #4945 50.9% 0 A 1 NERe 4 49.1% ;
B S e i E RN G #4945 67.4% 5 S hmiay £94E 32.6% o sLib 0 RIAE BREY &
MA BARA S do R 2 PTT o RBFRIE—FRF e KRR &M A 1 G F T
EHRRVEMN  BRETER—FBR_&mENT (p=0.625 o p=0.510) + F
# (p=0.925 f2 p=0.460) Z % %3 RO 3zih (p=0.103 f2 p=0.747) = %
A riadg  RTHIZRRERATAR LA —ZKEGREE MK -
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k1 2R FHE>H (F— 83 F—:80)
A i3t 8 8 A e B A
EH— | Fh—|E%R— | THh=
3] 5 51 46 | 61.4% | 57.5%
e 32 34 | 38.6% | 42.5%
20k (4) AT 45 39 | 54.2% | 48.7%
SE# 21~25 % 35 41 | 42.2% | 51.2%
26~30 3% 3 0 3.6% | 0.0%
2M@A (&) AT 22 20 | 26.5% | 25.0%
2MEA~61MEA (&) 11 8 |13.3% | 10.0%
TLbR bR R 21MEA~1 3 (4) 4 7 4.8% | 8.8%
1 £~2 % (&) 6 7 7.2% | 8.8%
2 F0E 40 38 | 48.2% | 47.5%
BEh 1 ONEE 43 40 | 51.8% | 50.0%

1N EE~2 0 BF (&) 21 23 | 25.3% | 28.8%
F RIS EHEBRIFE | 3 e ~4 ] eF () 13 15 | 15.7% | 18.8%

5N EE~8 I iF (4) 4 2 4.8% | 2.5%

A3l 8 VB 2 0 2.4% | 0.0%

& 57 53 | 68.7% | 66.3%

1% 9 8 |10.8% | 10.0%

W S b 5 ER 2N RR B 2~5 %k 15 17 | 18.1% | 21.3%
6~10 & 1 1 1.2% | 1.3%

11 kvA b 1 1 1.2% | 1.3%

%2 BRmA i Anm (N=163)

G rags A (&) G ks A (1K)
B —
REARSI A (F) 21 21
REARKS S (K) 20 21
T —
REERFR (&) 23 19
JEE R R (K) 21 17
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lu\ 2 IP‘J ‘% féj*}x ;E'J

KT 5 vA SmartPLS 3.2.7 #4TR]E AR H A (Ringle et al. 2015) » &#F 524k
A% R A A F 4542 (reflective indicators ) @ B e8] & B2 A &4 4] 3 A & 14
Cronbach’s afn 41 5% 15 & (composite reliability; CR) #z B8] & 3542 645 ) 38 — 2
M~ VAMB ) A 45 /% (individual item reliability ) & -F35 4 £ 3 & (average
variance extracted; AVE) #:i| »Ii{i)&}? v YA % J Fornell-Larcker # A st A H
% & #& (cross-loadings ) &8 H) %]z % (Hair etal. 2017) »

dnk 3 BPT Z\Wrﬁ,#%/v\éﬁ Cronbach’s o (0.865~0.928) % %8 &k 12 E
(0.895~0.948) ¥ Z7 0.7 » Fa~ARHJE ey R ZIGAZ LA ;Y3 — FME © sbd) - $
HRITARMEAAALARTRARELSOEAZTANTE  RTARBEKEENF 3, 4
A (0.612, 0.623) 2 5h » HARR A& tBAF I S 0.7 (0.705~0.932) - Kk
HRESRETEALIVGEETIARNEREZNEEE - AN RMBELETHE
A FEHA LT am e 0.5 AAN K%z #% (Hair et al. 2017) » 138k

WTRMEE A LHAERBTARRERGENEEACERLAE -2 &

° %k 3 é’JZ\fE—I AVE #4 (0.518~0.822) 35 K7 0.50 » X EkABHIE A KL
’*‘ﬁﬁﬁ%ﬁ REAAAB 50%00 5 B8 o LOMERMEIZE R AVE i HIEIEZ Y
&R i?f#iﬁﬁmé’]krﬁ}ﬁ% SEH — L o kiR BRI EMTALAM
HEARBAWAZTAMEFTXKALARELA BRI E KA E (K 4 FT
) it HEAH RS AVE 69-F 7 AR{A AL 370 3% P8 4k S e AR & o 48 B 14
&ﬁ(ﬁmﬂlw@rﬁ@ Ak 3) SRARAERERFELEARSIHELA

RMFIR BT otz Ll > AR ERVEALA THEZH Y > FHLTAH
RAEATIE AR Y BEABAL T 54T o

k3T RABA Y ZEE  FE ARG EER (N=163)

v s NR L BRI | WA | £
P34 $ [4Z# £ | Cronbach oo| CR | AVE -~ & ; SH ;;agi:
2R 3 R RE 3.437 | 0.598 0.865 0.895(0.518| (0.719)
RILZE 2.787 | 0.873 0.928 0.948|0.822| 0.624 {(0.906)
45 3.404 | 0.901 0.916 0.937(0.749| 0.514 0.497 ((0.865)
ER 8K 2.699 | 0.893 0.882 0.927(0.809| 0.475 0.620 | 0.509 |(0.899)

E L HARKFIRNBARKRTHERERE T T REAM
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o
=

BES®R F_+HhE FTH

R4 RBSZHFGE X & RGFR

PR EERREE | AR | A EE | EMAE

NI 5 B AR -1 0.720 0.497 0.348 0.436
NI 1 JER R -2 0.759 0.575 0.413 0.367
NI 7 R AR -3 0.612 0.480 0.344 0.342
i) 95 8K RE -4 0.623 0.357 0.269 0.291
NI 5 B AR -5 0.705 0.348 0.332 0.266
i) 95 8K AR E -6 0.824 0.516 0.452 0.389
NI 9 JER PR T 0.733 0.329 0.377 0.260
i) 55 B RE -8 0.755 0.423 0.384 0.354
FHnEE-1 0.271 0.900 0.443 0.531

HItEE-2 0.294 0.920 0.461 0.516

XL E-3 0.224 0.912 0.399 0.569

Rt EE-4 0.139 0.893 0.497 0.627

= A% E -1 0.368 0.457 0.815 0.390

= 4% % [ -2 0.302 0.420 0.894 0.443

o] 4% % -3 0.234 0.432 0.850 0.512

=] £ & 8 -4 0.398 0.439 0.897 0.408

= 4% & -5 0.327 0.399 0.869 0.439

MR- 0.049 0.498 0.358 0.884

EHRH-2 0.091 0.583 0.524 0.932

A3 0.109 0.583 0.471 0.882

= RBREBEE

et RARZAT © AFF %R EAT BB # 5 (manipulation check) #9#5€
MHERZRETARIN N REBRF LG LHEFANZAHRELSY TR BRI
EHERXEER o BEEE —  BERB A KRG TR ELERET AR
51 bR AR LB RS AFEE - BRAMB LA R TRAE
ZEMANTREFRTHOTAN RS RER  REART I K& HRF
KAt LHEFEANAG KRB AGM AL BT AARENAMEZR (=
H i p<0.001) - FForiE ZAHT R AR ER TAIR -

AUt RBEFEATR—RENEH > ARETRLEIBSATEATER | i 3
WIRE - EREZH  AFRARMEREAREHOM 2l KB AP R R
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FOR—MHEHIMEE - AL AR CAEFEG — » AR 7 LA E s
TRAFEH OGBS TRA > HILERAFFORAE et - Lk 2
R EROYE AR S 0113 (<10) -~ HRERZHLHMES 0410 (<3) - Shapiro-
Wilks 4 € & R p 1.2 0.184 (p>0.05) » #ATH A M &% fE - Beey & K (Hair et al.
2010; Kline 2016) - k4% » A#F 24T Levene test T &R p AR % A5 0.05
(p=0.324) > #g 7 & 4 B R — Moy B 3% o7 5% 13 7% 2 (Sarstedt & Mooi
2014) » WA R A FHF & L R 0 B F AP A R IR & R
HooREARG LA RH > R EHRFALAG SR BAHETEER S
Motk 5T HAERIFREARIIAHARHEREEZAADE (B 1)
HrRER BRSNS T o) R EE 0 =R 3 ERAREARI S
Ao b5 R N0 R B AR 3 R AT 2 A

RS REFARG A Andg LB NSRS E R AR R TH R ESTER

% awAZ | FHA | pfd

REARI A 1 4511 | 0.037
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EE 14 WA F {4 p1&
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SRR S LR 60 A REF TR — TR =09 EH % » 34 SmartPLS
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H AR OS S EMANHEERR AR A NMAYERTIIRGEHA
K&t R E o S84k B3R (Cassel et al. 1999; Thiele et al. 2015) - —#%
R A SUWERFKRET HH—EAREA SR ARBRERER 10%% L2
(R?) ek A » 23] 80%uy %3t /1 (statistical power) & &H& 'V 90 /A4 &
(Cohen 1992) = A#F Z##k A% (n=163) #s K48 18 38 EAEHAL » 12 £ A A4
MR AR S BB R 0 Z B F 0 38 PLS-SEM bAL & 4649 % @6 445 2
Mg IREE o

Awtg PLS Ay N A SR MR AT o R METE MRS
N FEER AR AR EBMRE 0 o EWMALS A ABLR ey b B o KRBT RIRIAL e
#2:% (path weighting method ) AT 48 14 k=1 » £ A $eik (bootstrapping )
HE AR A A EH A (5,000 k) A E A GTLHIT BGOSR A FEEHRILE
fEsH i ey B % M Ar R4k 4% (Hairetal. 2017 ) » 547 & Rk 7 F7 T ©
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0.354 » K& M6y 8 SR FRARTE K =45 E B A + % (moderate) Fu
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PATIFEN M OF MR & 0.402 Fo 0.244 » BA-T AR5 AL 8L X ¥ itk B X e & B An
HERE AR S B A AR e TARML M o LIS R 0 AR EBRALGFR
TSR REHERAREE R EROATE T AREOBE > HILER S
FofB 3R 6 SEAF T AT 04 3 -
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HERALZTE o5 5K = A T
B f’ B f’
N 5 8K R 0.426™" 0.295 0418 0.148
ER XK 03517 0.284 0.342""" 0.140
R’ 0.525 0.354
o’ 0.402 0.244

31 *p<0.10; ** p<0.05; *** p<0.01 - # B
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EEBE
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MENE  PIAZHBREZFREBEERTARRIERE > EERBEHEH
KT ABE LA B L v B i A A B @R o M A G A 3K I
VAIEIF A B2 sn i — 5 Aol o & A4 R 38 B N R S R & 3K A 0920k o Bt
#F % 4 KA Eisend it Langer (2010) — 2 #ERRAR T ART| A AL HH 74
VAT BB i rt ey RE B (affect-based attitude ) & 4 5 Bray35 % (immediate effect) »
BEBRPBTREARI A S ER AR EHFZ BT E RN -

AU RBE R EERIFRGEREN B H AR HERE A E@ey R (R
W2 EARIAEERRITEE (ER 5 gL RBRLEAL - EGRAH



244 SNEEER F_+HE FTH

FEEROBERMNE  TARAXEAHSMEREAA EREERBY TR
(Eisend & Langer 2010) - 424 Lt #F A, » AFF 5030 L 4 b o5 5K B & 47008
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TAFERF RO R ET T 0BT B ﬁb%ﬂ#ﬁ%‘i‘ﬁrﬁéfﬁﬁéﬁiﬁﬁ% N
FHxmaAR AT Rk (MEBAEFHE L) BITRLRIELGERA TR
Shavitt % (1994) #y#F R4 R4EFE T Lalden] azﬁff%%‘émﬁékﬁﬁlﬁﬁ)%%
S IRBAZ P ER T o M ERE : G4 REARFINMELEERENRER L

TR EHEHFOEEN - BF > HEHFETHER T AR EEE S M H
1% o EREABRIN A REBRAFEA BN > RTHRSAERTAGHEEEEER



BEREARSIA - BESIBRIEFRENR SRR EBBANEE 245

IREE MABAT W B K i G B R EHH AR E R P KA R T AL L
$@k#&$&%%hékﬁﬁiﬁm%ﬁm& AT ERTARLEGRRER
A AR R BB EE B ER TN ERTME 0 REBRREE LA
REABRIATHEERESLAE A EGYEERERSMAEE - Shavitt % (1994)
E—FUAKRFTARI A AR RGRE ﬁ&%%%dﬁiﬁm&ﬁknE&%
%o BEROBEERERETAMELET LGB RN LA MG ek gFERE
BrmEEA LR (PRAERDAN) HEZFZARFRALABE 2%
REAFE L) HEER (do 2B AN REARAZCRAEHEHE—4
RIRER » AERFTARII A LD ER SREESBHE (FHERFAN) ZH
FH T BIE o BA R R NBFEE "TRO Mh3E4k Online ; AAH £/ %
BEARVE 0 TR SIS LS A B0 R REARE ARS] S Fe B RS
BREELEFHESHENE > BRERG KB LHERF AL HKF AR L ﬁ
RERGLANERTREYE  EREETRTHRE-FKRE -

B 50 FE AR S IR

ARER B ATHEER KA R BN RI M o B R R & X & B R TR AR E
B 0 EARF] AR R REAT AR ES o BT BRI R R R A AR & i AT
DA BB ARG R AT ) s 2 — o ABUAEIR ST IR AT LAY
Rk RS AT RABA B AR R B E K AR AR & FF R e B2 0 RBT R AR T4 A
o R LB RN RK SR AR A& o ERGTHEBRARRER > AT RE
FREARS AR FRERHAREALLESR ; BALRALSHARMKE A0y
HEAE ﬁm%ﬁﬂﬁ%ﬁiﬁ?A REHEBEERNGZAEGTHEL  BY
%%k%ﬁﬁfﬁ 5 A R o — A A IR A e B AR
b9 I 0 R - A A — 5 Y P e AT A B SR B

$w%@u%& — BB RS L TRIL SRR EHEBATN TS &K
HEAAHETNERL AU RLRTEORE L ER s » 48— F5mR
2 e Bk REZIHBRETFEREESTY ZREZBRAENLE » THD
WERH ORI BERBEARE BB REORERRTRAL LT R
Ao R RERBERKTYRE - 1o %éﬁikﬁiuﬁiéﬁk&
A AL A REFAKRZE AL L TRIARR - A2 37 2k R R AR
PR %% TTRERTRERBATHERAPER  EREGHAREHE 1@A
£ 18 RAT IR EMAATH + AT 25 B AR M R 4 SRR 00 2

o

proic



246 SNEEER F_+HE FTH

Rig (2015) - ﬁ* B 2015 SHBERTHAFRAELER HFEAFHRILK
S iE T Rk g E7HE4F 0 available at https:/gnn.gamer.com.tw/4/117454.html -
AE X BT %fiy?a:sz (2010) SR B R I b 8 gy

wg o S iE T AZ ERA Fuwly §3m3%o
ABRE (1996) » f)%%ii'rizﬁa‘\ Rk 2 R AT g R BANE B -
26 o

FA# (2017) T4 R FGRSTH IR 2 ¥ | A DM AIERR 0 H4ER B &
3% ! g Dailyview #3954 ;% /% 3F > available at https://dailyview.tw/Popular/
Detail/1179 -

Mg (2017) 0 T RapfEEERETA D (kR FHAREGE) FHTARKB
& 150 ETNEWS %% & > available at https://game.cttoday.net/article/1005075.
htm?t=%E5%90%B3%E5%A7%8D%E5%84%92%E6%93%94%E4%BB%BB%
E4%BB%A3%E8%A8%80%E4%BA%BAY%EF%BC%81%E3%80%8A%E4%B
B%99%E5%A2%83%E5%82%B3%E8%AA%AA+%ES%AE%88%E8%AD%B7
%E6%B0%B8%E6%81%86%E7%9A%84%E6%84%9B%E3%80%8B%E6%96
%B0%E7%B3%BB%E7%B5%B1%E6%9B%9D%ES5%85%89 -

By EER  FX G (2005) 0 Tk R k& B EROE B E 0 R AR A
MRk ETHHFHE F=% > H=H A 289-308-

FEAR  BRS (2011) - TR R E ARG BEABRIAR - EAHL K~ EA
WEE TR EIRE ~ RITF R B o /TR E B KFHEE R & -F AT 7 R
# » available at: http://nccur.lib.nccu.edu.tw/bitstream/140.119/53726/1/98-2410-
H-004-163-MY2.pdf -

FARME (2017) » FRO 4b3gfkan © FHAMEGE 10 A GBREX LS S FF
/] Nownews > available at https://www.nownews.com/news/20170821/2600780 -

Aaker, D.A. and Norris, D. (1982), ‘Characteristics of TV commercials perceived as
informative’, Journal of Advertising Research, Vol. 22, No. 2, pp. 61-71.

Alha, K., Koskinen, E., Paavilainen, J. and Hamari, J. (2016), ‘Critical acclaim and
commercial success in mobile free-to-Play games’, Proceedings of DiGRA FDG
Conference.

Albers-Miller, N.D. and Stafford, M.R. (1999), ‘An international analysis of emotional
and rational appeals in services vs goods advertising’, Journal of Consumer
Marketing Vol. 16, No. 1, pp. 42-57.

Anderson, C. (2009), Free: The Future of a Radical Price, Random House.



BEREARSIA - ESBRIEFRERR SRR LBERNNIEE 247

Azjen, M. and Fishbein, M. (1980), Understanding Attitudes and Predicting Social
Behavior, Engewood Cliffs, NJ: Prentice-Hall.

Badrinarayanan, V.A., Sierra, J.J. and Martin, K.M. (2015), ‘A dual identification
framework of online multiplayer video games: The case of massively multiplayer
online role playing games (MMORPGs)’, Journal of Business Research, Vol. 68,
No. 5, pp. 1045-1052.

Bagozzi, R.P. (1978), ‘The construct validity of the affective, behavioral and cognitive
components of attitude by analysis of covariance structure’, Multivariate
Behavioral Research, Vol. 13, No. 1, pp. 9-31.

Bagozzi, R.P. and Moore, D.J. (1994), ‘Public service advertisements: Emotions and
empathy guide prosocial behavior’, Journal of Marketing, Vol. 58, No. 1, pp. 56-70.

Baker, M.J. and Churchill Jr, GA. (1977), ‘The impact of physically attractive models
on advertising evaluations’, Journal of Marketing Research, Vol. 14, No. 4, pp.
538-555.

Barone, M.J., Miniard, P.W. and Rmoeo, J.B. (2000), ‘The influence of positive mood
on brand extension evaluations’, Journal of Consumer Research, Vol. 26, No. 4, pp.
386-400.

Bauer, R. (1964), ‘The obstinate audience: the influence process from the point of view
of social communication.” American Psychologist, Vol. 19, No. 5, pp. 319-328.
Belch, GE. and Belch, M.A. (1998), Advertising and Promotion: An Integrated

Marketing Communications Approach, New York: Irwin McGraw-Hill.

Bezjian-Avery, A., Calder, B. and lacobucci, D. (1998), ‘New media interactive
advertising vs. traditional advertising’, Journal of Advertising Research, Vol. 38,
No. 4, pp. 23-32.

Bloch, P.H. and Richins, M.L. (1983), ‘A theoretical model for the study of product
importance perceptions’, Journal of Marketing, Vol. 47, No. 3, pp. 69-81.

Bower, A.B. and Landreth, S. (2001), ‘Is beauty best? Highly versus normally attractive
models in advertising’, Journal of Advertising, Vol. 30, No. 1, pp. 1-12.

Brown, S.P. and Stayman, D.M. (1992), ‘Antecedents and consequences of attitude
toward the ad: A meta-analysis’, Journal of Consumer Research, Vol.19, No.l,
pp.34-51.

Brown, S.P., Homer, PM. and Inman, J.J. (1998), ‘A meta-analysis of relationships
between ad-evoked feelings and advertising responses’, Journal of Marketing
Research, Vol. 35, NO.1, pp. 114-126.

Cassel, C., Hackl, P. and Westlund, A.H. (1999), ‘Robustness of partial least squares



248 SNEEER F_+HE FTH

aunly

method for estimating latent variable quality structures’, Journal of Applied
Statistics, Vol. 26, No. 4, pp. 435-446.

Cohen, J. (1988), Statistical Power Analysis for the Behavioral Sciences, Mahwah, NJ:
Lawrence Eelbaum.

Cohen, J. (1992), ‘A power primer’, Psychological Bulletin, Vol. 112, No. 1, pp. 155-
159.

Crawford, C. (1984), The Art of Computer Game Design, New York: McGraw-Hill.

Davis, J., Steury, K. and Pagulayan, R. (2005), ‘A survey method for assessing
perceptions of a game: the consumer playtest in game design’, International
Journal of Computer Game Research, Vol. 5. No. 1, available at https://www.
researchgate.net/profile/Randy Pagulayan/publication/220200730 A survey meth
od for assessing perceptions_of a game The consumer playtest in game desi
gn/links/5527¢63c0cf2779ab78af18d.pdf.

Day, G.S. (1971), ‘Attitude change, media and word of mouth’, Journal of Advertising
Research, Vol. 11, No. 6, pp. 31-40.

Donnelley Marketing Inc. (1991), ‘Survey shows popularity of trade promotion and
consumer databases’, Potentials in Marketing, Vol. 15, pp. 49.

Duncan, C.P. and Nelson, J.E. (1985), ‘Effects of humor in a radio advertising
experiment’, Journal of Advertising, Vol. 14, No. 2, pp. 33-64.

Eagly, A.H., Ashmore, R.D., Makhijani, M.G. and Longo, L.C. (1991), ‘What is
beautiful is good, but...: A meta-analytic review of research on the physical
attractiveness stereotype’, Psychological Bulletin, Vol. 110, No. 1, pp. 109-128.

Eisend, M. and Langner, T. (2010), ‘Immediate and delayed advertising effects of
celebrity endorsers’ attractiveness and expertise’, Vol. 29, No. 4, pp. 527-546.

Fabricatore, C., Nussbaum, M. and Rosas, R. (2002), ‘Playability in action videogames:
A qualitative design model’, Human-Computer Interaction, Vol. 17, No. 4, pp. 311-
368.

Fishbein, M. and Ajzen, 1. (1975), Belief, Attitude, Intentions and Behavior: An
Introduction to Theory and Research, Boston: Addison-Wesley.

Fishbein, M. and Azjen, 1. (2010), Predicting and Changing Behavior: The Reasoned
Action Approach, New York: Psychology Press.

Fiiller, J., Matzler, K. and Hoppe, M. (2008), ‘Brand community members as a source of
innovation’, Journal of Product Innovation Management, Vol. 25, No. 6, pp. 608-
619.

Gardner, M.P. (1985), ‘Mood states and consumer behavior: A critical review’, Journal



BEREARSIA - ESBRIEFRERR SRR LBERNNIEE 249

of Consumer Research, Vol. 12, No. 3, pp. 281-300.

Gelb, B.D. and Zinkhan, GM. (1986), ‘Humor and advertising effectiveness after
repeated exposures to a radio commercial’, Journal of Advertising, Vol. 15, No. 2,
pp. 15-34.

Goldsmith, R.E., Lafferty, B.A. and Newell, S.J. (2000), ‘The impact of corporate
credibility and celebrity credibility on consumer reaction to advertisements and
brands’, Journal of Advertising, Vol. 29, No. 3, pp. 43-54.

Greenberg, B.S., Sherry, J., Lachlan, K., Lucas, K. and Holmstrom, A. (2010),
‘Orientations to video games among gender and age groups’, Simulation and
Gaming, Vol. 41, No. 2, pp. 238-259.

Griffith, D.A. and Chen, Q. (2004), ‘The influence of virtual direct experience (VDE)
on-line AD message effectiveness’, Journal of Advertising, Vol. 33, No. 1, pp. 55-
68.

Hair, J.F., Black, W.C., Babin, B.J. and Anderson, R.E. (2010), Multivariate Data
Analysis, Englewood Cliffs, NJ: Prentice Hall.

Hair, J.F., Ringle, C.M. and Sarstedt, M. (2011), ‘PLS-SEM: Indeed a silver bullet’,
Journal of Marketing Theory and Practice, Vol. 19, No. 2, pp. 139-152.

Hair, J.F., Hult, GT.M., Ringle, C.M. and Sarstedt, M. (2017), 4 Primer on Partial
Least Squares Structural Equation Modeling (PLS-SEM), Thousand Oaks, CA:
Sage.

Hamari, J. and Keronen, L. (2017), “Why do people buy virtual goods: A meta-analysis’,
Computers in Human Behavior, Vol. 71, No. 1, pp. 59-69.

Hass, R.G. (1981), ‘An Effects of source characteristics on cognitive responses and
persuasion’, in R. Petty, T. Ostrom, and T. Brock (Eds.). Cognitive Responses in
Persuasion, Hillsdale, NJ: Erlbaum.

Hawkins, D.I.,, Best, R.J. and Coney, K.A. (2001), Consumer Behavior: Building
Marketing Strategy (8th ed.), London: Irwin McGraw-Hill.

Heider, F. (1958), The Psychology of Interpersonal Relations, New York: John Wiley.

Higgins, E.T. (1996), ‘Knowledge activation: Accessibility, applicability, and salience’,
in E.T. Higgins and A. Kruglanski (Eds.), Social Psychology: Handbook of Basic
Principles, (pp. 133-168). New York: Guilford.

Holmes, J.H. and Lett Jr., J.D. (1977), ‘Product sampling and word of mouth’, Journal
of Advertising Research, Vol. 17, No. 5, pp. 35-40.

Hovland, C.I., Janis, I.LK. and Kelley, H.H. (1953), Communication and Persuasion,
New Haven, CT: Yale University Press.



250 SNEEER F_+HE FTH

aunly

Janiszewski, C. (1988), ‘Preconscious processing effects: The Independence of attitude
formation and conscious through’, Journal of Consumer Research, Vol. 15, No. 2,
pp- 199-209.

Johar, J.S. and Sirgy, M.J. (1991), ‘Value-expressive versus utilitarian advertising
appeals: When and why to use which appeal’, Journal of Advertising, Vol. 20, No.
3, pp. 23-33.

Joseph, W.B. (1982), ‘The credibility of physically attractive communicators: A review’,
Journal of Advertising, Vol. 11, No. 3, pp. 15-24.

Kahle, L.R. and Homer, P.M. (1985), ‘Physical attractiveness of the celebrity endorser:
a social adaptation perspective’, Journal of Consumer Research, Vol. 11, No.4,
pp-954-961.

Kamins, M.A. (1989), ‘Celebrity and non-celebrity advertising in two-sided context’,
Journal of Advertising Research, Vol. 29, No. 3, pp. 34-42.

Kamins, M.A. (1990), ‘An investigation into the “match-up” hypothesis in celebrity
advertising: When beauty may be only skin deep’, Journal of advertising, Vol. 19,
No. 1, pp. 4-13.

Karson, E.J. and Korgaonkar, P.K. (2001), ‘An experimental investigation of internet
advertising and the elaboration likelihood model’, Journal of Current Issues &
Research in Advertising, Vol. 23, No. 2, pp. 53-72.

Klein, L.R. (1998), ‘Evaluating the potential of interactive media through a new lens:
Search versus experience goods.’ Journal of Business Research, Vol. 41, No. 3, pp.
195-203.

Kline, R.B. (2016), Principles and Practice of Structural Equation Modeling (4™ ed.),
The New York, NY: Guilford Press.

Kotler, P. and Keller K.L. (2012), Marketing Management (14" ed.), New Jersey:
Prentice Hall.

Krugman, H.E. (1965), ‘The impact of television advertising learning without
involvement’, Public Opinion Quarterly, Vol. 29, No. 3, pp. 349-356.

Laczniak, R.N. and Muehling, D.D. (1993), ‘The relationship between experimental
manipulations and tests of theory in an advertising message involvement context’,
Journal of Advertising, Vol. 22, No. 3, pp. 59-74.

Lafferty, B.A. and Goldsmith, R.E. (1999), ‘Corporate credibility’s role in consumers’
attitudes and purchase intentions when a high versus a low credibility endorser is
used in the Ad’, Journal of Business Research, Vol. 44, No. 2, pp. 109-116.

Lee, M.-C. (2009), ‘Understanding the behavior intention to play online games: An



BEREARSIA - ESBRIEFRERR SRR LBERNNIEE 251

extension of theory of planned behaviour’, Online Information Review, Vol. 33, No.
5, pp- 849-872.

Lieberman, H. and Wagner, E. (2003), ‘End-user debugging for e-commerce’, in
Proceedings of the 8th International Conference on Intelligent User Interfaces,
January, pp. 257-259, ACM.

Locander, W.B. and Hermann, P.W. (1979), ‘The effects of self-confidence and anxiety
on information seeking in consumer risk reduction.” Journal of Marketing, Vol. 16,
No. 2, pp. 268-274.

Maclnnis, D.J. and Stayman, D.M. (1993), ‘Focal and emotional integration: Constructs,
measures and preliminary evidence’, Journal of Advertising, Vol. 22, No. 4, pp. 51-
66.

Mintymiki, M. and Salo, J. (2015), “Why do teens spend real money in virtual worlds?
A consumption values and developmental psychology perspective on virtual
consumption’, International Journal of Information Management, Vol. 35, No. 1,
pp. 124-134.

McCracken, G. (1989), ‘Who is the celebrity endorser? Cultural foundation of the
endorsement process’, Journal of Consumer Research, Vol. 16, No. 3, pp. 310-321.

McGuire, W.J. (1985), ‘Attitudes and attitude change’, Handbook of Social Psychology:
Special Fields and Applications, Vol. 2, pp. 233-346.

Newzoo (2016), The Global Games Market Reaches $399.6 Billion In 2016, Mobile
Generating 37%, available online at https://newzoo.com/insights/articles/global-
games- market- reaches-99-6-billion-2016-mobile-generating-37/.

Ohanian, R. (1990), ‘Construction and validation of a scale to measure celebrity
endorsers perceived expertise, trustworthiness and attractiveness’, Journal of
Advertising, Vol. 19, No. 3, pp. 39-52.

Ohanian, R. (1991), ‘Impact of celebrity spokespersons’ perceived image on consumers’
intention to purchase’, Journal of Advertising Research, Vol .31, No. 1, pp. 46-54.

Patzer, GL. (1983), ‘Source credibility as a function of communicator physical
attractiveness’, Journal of Business Research, Vol. 11, No. 2, pp. 229-241.

Pelsmacker, P.D. and Geuens, M. (1997), ‘Emotional appeals and information cues in
Belgian magazine advertisements’, International Journal of Advertising: The
Review of Marketing Communications, Vol. 16, No. 2, pp. 123-147.

Petroshius, S.M. and Crocker, K.E. (1989), ‘An empirical analysis of spokesperson
characteristics on advertisement and product evaluations’, Journal of the Academy
of Marketing Science, Vol. 17, No. 3, pp. 217-225.



252 SNEEER F_+HE FTH

aunly

Petty, R.E., Cacioppo, J.T. and Heesacker, M. (1981), ‘The use of rhetorical questions in
persuasion’, Journal of Personality and Social Psychology, Vol. 40, No. 3, pp. 432-
440.

Petty, R.E., Cacioppo, J.T. and Schumann, D. (1983), ‘Central and peripheral routes to
advertising effectiveness: The moderating role of involvement’, Journal of
Consumer Research, Vol. 10, No. 2, pp. 135-146.

Petty, R.E. and Wegener, D.T. (1998), ‘Matching versus mismatching attitude functions:
Implications for scrutiny of persuasive messages’, Personality and Social
Psychology Bulletin, Vol. 24, No. 3, pp. 227-240.

Puto, C.P. and Wells, W.D. (1984), ‘Information and transformational advertising: The
differential effects of time’, Advances in Consumer Research, Vol. 11, No. 1, pp.
638-643.

Ray, M. and Wilkie. W. (1970), ‘Fear: The potential of an appeal neglected by
marketing?’, Journal of Marketing, Vol. 34, No. 1, pp. 54-62.

Resnik, A. and Stern, B.L. (1977), ‘An analysis of information content in television
advertising’, Journal of Marketing, Vol. 41, No. 1, pp. 50-53.

Ridgon, E.E. (2012), ‘Rethinking partial least squares path modeling: In praise of
simple methods’, Long Range Planning, Vol. 45, No. 5-6, pp. 341-358.

Ringle, C.M., Wende, S. and Becker J.M. (2015), SmartPLS 3, Boenningstedt:
SmartPLS GmbH.

Robertson, T.S. (1976), ‘Low-commitment consumer behavior’, Journal of Advertising
Research, Vol. 16, No. 2, pp. 19-24.

Rosenberg, M.J., Horland, C.I., McGuire, W.J., Abelson, R.P. and Brehn, J.W. (1960),
Attitude Organization and Change, New Haven: Yale University Press.

Sarstedt, M. and Mooi, E.A. (2014), A Concise Guide to Market Research: The Process,
Data, and Methods Using IBM SPSS Statistics (2" ed.), Berlin: Springer.

Schiffman, L.G. and Kanuk, L.L. (2000), Consumer Behavior (1" ed.), New Jersey:
Prentice-Hall.

Shavitt, S., Swan, S., Lowrey, T.M. and Wanke, M. (1994), ‘The interaction of endorser
attractiveness and involvement in persuasion depends on the goal that guides
message processing’, Journal of Consumer Psychology, Vol. 3, No. 2, 137-162.

Shimp, T.A. (2010), Advertising, Promotion, and Other Aspects of Integrated Marketing
Communication (8" ed.), South-Western Cengage Learning, Mason.

Smith, R.E. and Swinyard, W.R. (1982), ‘Information response modes: an integrated
approach’, Journal of Marketing, Vol. 46, No. 1, pp. 81-93.



BEREARSIA - ESBRIEFRERR SRR LBERNNIEE 253

Strom, P. and Ernkvist, M. (2014), ‘Product and service interaction in the Chinese
online game industry’, Technology Innovation Management Review, Vol. 4, No. 5,
pp. 6-17.

Sussman, S.W. and Siegal, W.S. (2003), ‘Informational influence in organizations: An
integrated approach to knowledge adoption’, Information Systems Research, Vol.
14, No. 1, pp. 47-65.

Teng, C.I., Lo, S.K., and Wang, P.C. (2007), ‘How to know and choose online games-
Differences between current and potential players’, CyberPsychology & Behavior
Vol. 10, No. 6, pp. 837-840.

Thiele, K.O., Sarstedt, M. and Ringle, C.M. (2015), ‘A comparative evaluation of new
and established methods for structural equation modeling’, Proceedings of the
2015 Academy of Marketing Science Annual Conference, Denver, CO: Academy of
Marketing Science.

Till, B.D. and Busler, M. (1998), ‘Matching products with endorsers: Attractiveness
versus expertise’, Journal of Consumer Marketing, Vol. 15, No. 6, pp. 576-586.
Venkatesh, V. and Davis, F.D. (2000), ‘A theoretical extension of the technology
acceptance model: Four longitudinal field studies’, Management Science, Vol. 46,

No. 2, pp. 186-204.

Watson, J. (1988), ‘Human caring as moral context for nursing education’, Nursing and
Health Care, Vol. 9, No. 8, pp. 422-425.

Wind, Y. and Mahajan, V. (1988), ‘New product development process: A perspective for
re-examination’, Journal of Product Innovation Management, Vol. 5, No. 4, pp.
304-310.

Yee, N. (2006), ‘Motivations for play in online games’, CyberPsychology & Behavior,
Vol. 9, No. 6, pp. 772-775.

Yoo, C. and Maclnnis, D. (2005), ‘The brand attitude formation process of emotional
and informational ads’, Journal of Business Research, Vol. 58, No. 10, pp. 1397-
1406.

Zaichkowsky, J.L. (1985), ‘Measuring the involvement construct’, Journal of Consumer
Research, Vol. 12, No. 3, pp. 341-352.

Zaichkowsky, J.L. (1994), ‘The personal involvement inventory: Reduction, revision,
and application to advertising’, Journal of Advertising, Vol. 23, No. 4, pp. 59-70.



254 EEEER F-+HE F”H





<<
  /ASCII85EncodePages false
  /AllowTransparency false
  /AutoPositionEPSFiles true
  /AutoRotatePages /None
  /Binding /Left
  /CalGrayProfile (Dot Gain 20%)
  /CalRGBProfile (sRGB IEC61966-2.1)
  /CalCMYKProfile (Japan Color 2001 Coated)
  /sRGBProfile (sRGB IEC61966-2.1)
  /CannotEmbedFontPolicy /Warning
  /CompatibilityLevel 1.7
  /CompressObjects /Off
  /CompressPages true
  /ConvertImagesToIndexed true
  /PassThroughJPEGImages true
  /CreateJobTicket false
  /DefaultRenderingIntent /Default
  /DetectBlends true
  /DetectCurves 0.0000
  /ColorConversionStrategy /LeaveColorUnchanged
  /DoThumbnails false
  /EmbedAllFonts true
  /EmbedOpenType true
  /ParseICCProfilesInComments true
  /EmbedJobOptions true
  /DSCReportingLevel 0
  /EmitDSCWarnings false
  /EndPage -1
  /ImageMemory 1048576
  /LockDistillerParams false
  /MaxSubsetPct 100
  /Optimize false
  /OPM 1
  /ParseDSCComments true
  /ParseDSCCommentsForDocInfo true
  /PreserveCopyPage true
  /PreserveDICMYKValues true
  /PreserveEPSInfo true
  /PreserveFlatness false
  /PreserveHalftoneInfo false
  /PreserveOPIComments true
  /PreserveOverprintSettings true
  /StartPage 1
  /SubsetFonts true
  /TransferFunctionInfo /Apply
  /UCRandBGInfo /Preserve
  /UsePrologue false
  /ColorSettingsFile ()
  /AlwaysEmbed [ true
    /ACaslonPro-Bold
    /ACaslonPro-BoldItalic
    /ACaslonPro-Italic
    /ACaslonPro-Regular
    /ACaslonPro-Semibold
    /ACaslonPro-SemiboldItalic
    /AdobeArabic-Bold
    /AdobeArabic-BoldItalic
    /AdobeArabic-Italic
    /AdobeArabic-Regular
    /AdobeDevanagari-Bold
    /AdobeDevanagari-BoldItalic
    /AdobeDevanagari-Italic
    /AdobeDevanagari-Regular
    /AdobeFangsongStd-Regular
    /AdobeFanHeitiStd-Bold
    /AdobeGothicStd-Bold
    /AdobeGurmukhi-Bold
    /AdobeGurmukhi-Regular
    /AdobeHebrew-Bold
    /AdobeHebrew-BoldItalic
    /AdobeHebrew-Italic
    /AdobeHebrew-Regular
    /AdobeHeitiStd-Regular
    /AdobeKaitiStd-Regular
    /AdobeMingStd-Light
    /AdobeMyungjoStd-Medium
    /AdobeNaskh-Medium
    /AdobeSongStd-Light
    /AGaramondPro-Bold
    /AGaramondPro-BoldItalic
    /AGaramondPro-Italic
    /AGaramondPro-Regular
    /AgencyFB-Bold
    /AgencyFB-Reg
    /Algerian
    /ARADGothicJP-Medium
    /Arial-Black
    /Arial-BoldItalicMT
    /Arial-BoldMT
    /Arial-ItalicMT
    /ArialMT
    /ArialNarrow
    /ArialNarrow-Bold
    /ArialNarrow-BoldItalic
    /ArialNarrow-Italic
    /ArialRoundedMTBold
    /ArialUnicodeMS
    /AvantGardeITCbyBT-Book
    /AvantGardeITCbyBT-Medium
    /Bahnschrift
    /BaskOldFace
    /Bauhaus93
    /BellMT
    /BellMTBold
    /BellMTItalic
    /BerlinSansFB-Bold
    /BerlinSansFBDemi-Bold
    /BerlinSansFB-Reg
    /BernardMT-Condensed
    /BirchStd
    /BlackadderITC-Regular
    /BlackoakStd
    /BodoniMT
    /BodoniMTBlack
    /BodoniMTBlack-Italic
    /BodoniMT-Bold
    /BodoniMT-BoldItalic
    /BodoniMTCondensed
    /BodoniMTCondensed-Bold
    /BodoniMTCondensed-BoldItalic
    /BodoniMTCondensed-Italic
    /BodoniMT-Italic
    /BodoniMTPosterCompressed
    /BookAntiqua
    /BookAntiqua-Bold
    /BookAntiqua-BoldItalic
    /BookAntiqua-Italic
    /BookmanOldStyle
    /BookmanOldStyle-Bold
    /BookmanOldStyle-BoldItalic
    /BookmanOldStyle-Italic
    /BookshelfSymbolSeven
    /BradleyHandITC
    /BRAVE-Normal
    /BritannicBold
    /Broadway
    /BrushScriptMT
    /BrushScriptStd
    /Calibri
    /Calibri-Bold
    /Calibri-BoldItalic
    /Calibri-Italic
    /Calibri-Light
    /Calibri-LightItalic
    /CalifornianFB-Bold
    /CalifornianFB-Italic
    /CalifornianFB-Reg
    /CalisMTBol
    /CalistoMT
    /CalistoMT-BoldItalic
    /CalistoMT-Italic
    /Cambria
    /Cambria-Bold
    /Cambria-BoldItalic
    /Cambria-Italic
    /CambriaMath
    /Candara
    /Candara-Bold
    /Candara-BoldItalic
    /Candara-Italic
    /Castellar
    /CaviarDreams-Bold
    /cCopyright1994,EGTInc.
    /Centaur
    /Century
    /CenturyGothic
    /CenturyGothic-Bold
    /CenturyGothic-BoldItalic
    /CenturyGothic-Italic
    /CenturySchoolbook
    /CenturySchoolbook-Bold
    /CenturySchoolbook-BoldItalic
    /CenturySchoolbook-Italic
    /ChaparralPro-Bold
    /ChaparralPro-BoldIt
    /ChaparralPro-Italic
    /ChaparralPro-LightIt
    /ChaparralPro-Regular
    /CharlemagneStd-Bold
    /Chiller-Regular
    /ColonnaMT
    /ComicSansMS
    /ComicSansMS-Bold
    /ComicSansMS-BoldItalic
    /ComicSansMS-Italic
    /Consolas
    /Consolas-Bold
    /Consolas-BoldItalic
    /Consolas-Italic
    /Constantia
    /Constantia-Bold
    /Constantia-BoldItalic
    /Constantia-Italic
    /CooperBlack
    /CopperplateGothic-Bold
    /CopperplateGothic-Light
    /Corbel
    /Corbel-Bold
    /Corbel-BoldItalic
    /Corbel-Italic
    /CourierNewPS-BoldItalicMT
    /CourierNewPS-BoldMT
    /CourierNewPS-ItalicMT
    /CourierNewPSMT
    /CurlzMT
    /DFBangBangStd-W5
    /DFBangBangU-W5-WIN-BF
    /DFBangShuStd-W8
    /DFBangShuU-W8-WIN-BF
    /DFBangShu-W8-WIN-BF
    /DFBangShu-W8-WINP-BF
    /DFBiaoKaiShuStd-W5
    /DFBiaoSongStd-W4
    /DFBnagBang-W5-WIN-BF
    /DFBnagBang-W5-WINP-BF
    /DFCaiDaiStd-W7
    /DFChiLiStd-W5
    /DFChiLiU-W5-WIN-BF
    /DFChiLi-W5-WIN-BF
    /DFChiLi-W5-WINP-BF
    /DFChuStd-W4
    /DFDouDouStd-W3
    /DFDouDouStd-W5
    /DFFangSongStd-W2
    /DFFangSongStd-W4
    /DFFangSongStd-W6
    /DFFangSongU-W4-WIN-BF
    /DFFangSong-W4-WIN-BF
    /DFFangSong-W4-WINP-BF
    /DFFangYuanStd-W7
    /DFGangBiStd-W2
    /DFGangBiU-W2-WIN-BF
    /DFGangBi-W2-WIN-BF
    /DFGangBi-W2-WINP-BF
    /DFGirlStd-W3
    /DFGirlStd-W5
    /DFGirlStd-W7
    /DFGirlU-W7-WIN-BF
    /DFGirl-W7-WIN-BF
    /DFGirl-W7-WINP-BF
    /DFGothic-EB-WING-RKSJ-H
    /DFGothic-EB-WINP-RKSJ-H
    /DFGothic-EB-WIN-RKSJ-H
    /DFGothic-SU-WING-RKSJ-H
    /DFGothic-SU-WINP-RKSJ-H
    /DFGothic-SU-WIN-RKSJ-H
    /DFGothic-UB-WING-RKSJ-H
    /DFGothic-UB-WINP-RKSJ-H
    /DFGothic-UB-WIN-RKSJ-H
    /DFGuYinStd-W5
    /DFHaiBaoGB5Std-W12
    /DFHaiBaoStd-W12
    /DFHaiBaoStd-W9
    /DFHeiGB5Std-W5
    /DFHeiStd-W12
    /DFHeiStd-W3
    /DFHeiStd-W5
    /DFHeiStd-W7
    /DFHeiStd-W9
    /DFHeiU-W12-WIN-BF
    /DFHeiU-W3-WIN-BF
    /DFHeiU-W5-WIN-BF
    /DFHeiU-W7-WIN-BF
    /DFHei-W12-WIN-BF
    /DFHei-W12-WINP-BF
    /DFHei-W3-WIN-BF
    /DFHei-W3-WINP-BF
    /DFHei-W5-WIN-BF
    /DFHei-W5-WINP-BF
    /DFHei-W7-WIN-BF
    /DFHei-W7-WINP-BF
    /DFHSGothic-W3-WING-RKSJ-H
    /DFHSGothic-W3-WINP-RKSJ-H
    /DFHSGothic-W3-WIN-RKSJ-H
    /DFHSGothic-W5-WING-RKSJ-H
    /DFHSGothic-W5-WINP-RKSJ-H
    /DFHSGothic-W5-WIN-RKSJ-H
    /DFHSGothic-W7-WING-RKSJ-H
    /DFHSGothic-W7-WINP-RKSJ-H
    /DFHSGothic-W7-WIN-RKSJ-H
    /DFHSGothic-W9-WING-RKSJ-H
    /DFHSGothic-W9-WINP-RKSJ-H
    /DFHSGothic-W9-WIN-RKSJ-H
    /DFHsiuStd-W3
    /DFHuaZongStd-W5
    /DFHuaZongU-W5-WIN-BF
    /DFHuaZong-W5-WIN-BF
    /DFHuaZong-W5-WINP-BF
    /DFHuiZongStd-W5
    /DFHuiZongU-W5-WIN-BF
    /DFHuiZong-W5-WIN-BF
    /DFHuiZong-W5-WINP-BF
    /DFJinWenStd-W3
    /DFKaiShu-SB-Estd-BF
    /DFKaiShuStd-W14
    /DFKaiShuStd-W3
    /DFKaiShuStd-W5
    /DFKaiShuStd-W7
    /DFKaiShuStd-W9
    /DFKaiShuU-W3-WIN-BF
    /DFKaiShuU-W5-WIN-BF
    /DFKaiShuU-W7-WIN-BF
    /DFKaiShu-W3-WIN-BF
    /DFKaiShu-W3-WINP-BF
    /DFKaiShu-W5-WIN-BF
    /DFKaiShu-W5-WINP-BF
    /DFKaiShu-W7-WIN-BF
    /DFKaiShu-W7-WINP-BF
    /DFKaiU-W14-WIN-BF
    /DFKaiU-W9-WIN-BF
    /DFKai-W14-WIN-BF
    /DFKai-W14-WINP-BF
    /DFKai-W9-WIN-BF
    /DFKai-W9-WINP-BF
    /DFKangKaiStd-W5
    /DFKanTingLiuStd-W9
    /DFKuoTaiBeiStd-W4
    /DFLianLianStd-W2
    /DFLianLianStd-W4
    /DFLiHeiStd-W3
    /DFLiHeiStd-W5
    /DFLiHeiStd-W7
    /DFLiKaiShuStd-W5
    /DFLiKingHeiStd-W8
    /DFLiKingHeiU-W8-WIN-BF
    /DFLiKingHei-W8-WIN-BF
    /DFLiKingHei-W8-WINP-BF
    /DFLiShuStd-W3
    /DFLiShuStd-W5
    /DFLiShuStd-W7
    /DFLiShuU-W3-WIN-BF
    /DFLiShuU-W5-WIN-BF
    /DFLiShuU-W7-WIN-BF
    /DFLiShu-W3-WIN-BF
    /DFLiShu-W3-WINP-BF
    /DFLiShu-W5-WIN-BF
    /DFLiShu-W5-WINP-BF
    /DFLiShu-W7-WIN-BF
    /DFLiShu-W7-WINP-BF
    /DFLiSongStd-W3
    /DFLiSongStd-W5
    /DFLiSongStd-W7
    /DFLiSongU-W3-WIN-BF
    /DFLiSongU-W5-WIN-BF
    /DFLiSongU-W7-WIN-BF
    /DFLiSong-W3-WIN-BF
    /DFLiSong-W3-WINP-BF
    /DFLiSong-W5-WIN-BF
    /DFLiSong-W5-WINP-BF
    /DFLiSong-W7-WIN-BF
    /DFLiSong-W7-WINP-BF
    /DFLiuLiStd-W5
    /DFLiuLiStd-W7
    /DFLiuLiuStd-W7
    /DFLiuLiuU-W7-WIN-BF
    /DFLiuLiU-W7-WIN-BF
    /DFLiuLiu-W7-WIN-BF
    /DFLiuLiu-W7-WINP-BF
    /DFLiuLi-W7-WIN-BF
    /DFLiuLi-W7-WINP-BF
    /DFLiuStd-W3
    /DFLiuXianStd-W3
    /DFLiuYeStd-W3
    /DFLiYuanStd-W7
    /DFLiYuanStd-W8
    /DFLungMenStd-W9
    /DFMincho-SU-WING-RKSJ-H
    /DFMincho-SU-WINP-RKSJ-H
    /DFMincho-SU-WIN-RKSJ-H
    /DFMingStd-W12
    /DFMingStd-W14
    /DFMingStd-W3
    /DFMingStd-W5
    /DFMingStd-W7
    /DFMingStd-W9
    /DFMingU-W12-WIN-BF
    /DFMingU-W14-WIN-BF
    /DFMingU-W3-WIN-BF
    /DFMingU-W5-WIN-BF
    /DFMingU-W7-WIN-BF
    /DFMing-W12-WIN-BF
    /DFMing-W12-WINP-BF
    /DFMing-W14-WIN-BF
    /DFMing-W14-WINP-BF
    /DFMing-W3-WIN-BF
    /DFMing-W3-WINP-BF
    /DFMing-W5-WIN-BF
    /DFMing-W5-WINP-BF
    /DFMing-W7-WIN-BF
    /DFMing-W7-WINP-BF
    /DFMoStd-W9
    /DFMoU-W9-WIN-BF
    /DFMo-W9-WIN-BF
    /DFMo-W9-WINP-BF
    /DFNewChuanStd-W5
    /DFNHeiU-W9-WIN-BF
    /DFNHei-W9-WIN-BF
    /DFNHei-W9-WINP-BF
    /DFNMingU-W9-WIN-BF
    /DFNMing-W9-WIN-BF
    /DFNMing-W9-WINP-BF
    /DFNYuanU-W9-WIN-BF
    /DFNYuan-W9-WIN-BF
    /DFNYuan-W9-WINP-BF
    /DFOYangXunStd-W5
    /DFPaoStd-W4
    /DFPHaiBaoW12
    /DFPHeiW5
    /DFPingJuStd-W7
    /DFPingJuU-W7-WIN-BF
    /DFPingJu-W7-WIN-BF
    /DFPingJu-W7-WINP-BF
    /DFPiPiStd-W5
    /DFPiPiU-W5-WIN-BF
    /DFPiPi-W5-WIN-BF
    /DFPiPi-W5-WINP-BF
    /DFPOP1Std-W5
    /DFPOP1Std-W7
    /DFPOP1Std-W9
    /DFPOP1U-W9-WIN-BF
    /DFPOP1-W9-WIN-BF
    /DFPOP1-W9-WINP-BF
    /DFPOP2Std-W9
    /DFPOP2U-W9-WIN-BF
    /DFPOP2-W9-WIN-BF
    /DFPOP2-W9-WINP-BF
    /DFPOP3Std-W12
    /DFPOP3U-W12-WIN-BF
    /DFPOP3-W12-WIN-BF
    /DFPOP3-W12-WINP-BF
    /DFPSongW5
    /DFPuDingStd-W12
    /DFPuDingStd-W7
    /DFPWeiBeiW7
    /DFPYaSongW9
    /DFPYuanW5
    /DFShiYiStd-W5
    /DFShiYiU-W5-WIN-BF
    /DFShiYi-W5-WIN-BF
    /DFShiYi-W5-WINP-BF
    /DFSongGB5Std-W5
    /DFSoZingStd-W3
    /DFSuMoStd-W12
    /DFTanKaiStd-W5
    /DFTanLiStd-W5
    /DFTanLiStd-W7
    /DFTanLiStd-W9
    /DFTieXianStd-W3
    /DFTieXianU-W3-WIN-BF
    /DFTieXian-W3-WIN-BF
    /DFTieXian-W3-WINP-BF
    /DFTongTongStd-W3
    /DFTouStd-W4
    /DFTsaiStd-W3
    /DFWaWaStd-W5
    /DFWaWaStd-W7
    /DFWaWaU-W7-WIN-BF
    /DFWaWa-W7-WIN-BF
    /DFWaWa-W7-WINP-BF
    /DFWeiBeiGB5Std-W7
    /DFWeiBeiStd-W7
    /DFWZMingStd-W4
    /DFXingKaiStd-W5
    /DFXingKaiU-W5-WIN-BF
    /DFXingKai-W5-WIN-BF
    /DFXingKai-W5-WINP-BF
    /DFXingShuStd-W5
    /DFYanKaiStd-W5
    /DFYanKaiStd-W7
    /DFYanKaiStd-W9
    /DFYanKaiU-W5-WIN-BF
    /DFYanKai-W5-WIN-BF
    /DFYanKai-W5-WINP-BF
    /DFYaSongGB5Std-W9
    /DFYaStd-W3
    /DFYaYiStd-W6
    /DFYeaSongStd-W9
    /DFYeaSongU-W9-WIN-BF
    /DFYeaSong-W9-WIN-BF
    /DFYeaSong-W9-WINP-BF
    /DFYingHeiStd-W7
    /DFYuanGB5Std-W5
    /DFYuanStd-W12
    /DFYuanStd-W14
    /DFYuanStd-W3
    /DFYuanStd-W5
    /DFYuanStd-W7
    /DFYuanStd-W8
    /DFYuanStd-W9
    /DFYuanU-W12-WIN-BF
    /DFYuanU-W14-WIN-BF
    /DFYuanU-W3-WIN-BF
    /DFYuanU-W5-WIN-BF
    /DFYuanU-W7-WIN-BF
    /DFYuan-W12-WIN-BF
    /DFYuan-W12-WINP-BF
    /DFYuan-W14-WIN-BF
    /DFYuan-W14-WINP-BF
    /DFYuan-W3-WIN-BF
    /DFYuan-W3-WINP-BF
    /DFYuan-W5-WIN-BF
    /DFYuan-W5-WINP-BF
    /DFYuan-W7-WIN-BF
    /DFYuan-W7-WINP-BF
    /DFYuanYuanStd-W2
    /DFYuanYuanStd-W4
    /DFZongKaiStd-W7
    /DFZongYiStd-W5
    /DFZongYiStd-W7
    /DFZongYiStd-W9
    /Ebrima
    /Ebrima-Bold
    /EdwardianScriptITC
    /Elephant-Italic
    /Elephant-Regular
    /EngraversMT
    /ErasITC-Bold
    /ErasITC-Demi
    /ErasITC-Light
    /ErasITC-Medium
    /FelixTitlingMT
    /FootlightMTLight
    /ForteMT
    /FranklinGothic-Book
    /FranklinGothic-BookItalic
    /FranklinGothic-Demi
    /FranklinGothic-DemiCond
    /FranklinGothic-DemiItalic
    /FranklinGothic-Heavy
    /FranklinGothic-HeavyItalic
    /FranklinGothic-Medium
    /FranklinGothic-MediumCond
    /FranklinGothic-MediumItalic
    /FreestyleScript-Regular
    /FrenchScriptMT
    /Gabriola
    /Gadugi
    /Gadugi-Bold
    /Garamond
    /Garamond-Bold
    /Garamond-Italic
    /Georgia
    /Georgia-Bold
    /Georgia-BoldItalic
    /Georgia-Italic
    /Gigi-Regular
    /GillSansMT
    /GillSansMT-Bold
    /GillSansMT-BoldItalic
    /GillSansMT-Condensed
    /GillSansMT-ExtraCondensedBold
    /GillSansMT-Italic
    /GillSans-UltraBold
    /GillSans-UltraBoldCondensed
    /GloucesterMT-ExtraCondensed
    /GoudyOldStyleT-Bold
    /GoudyOldStyleT-Italic
    /GoudyOldStyleT-Regular
    /GoudyStout
    /Haettenschweiler
    /HarlowSolid
    /Harrington
    /Helvetica
    /Helvetica-Black-SemiBold
    /Helvetica-Bold
    /Helvetica-BoldOblique
    /Helvetica-Condensed
    /Helvetica-Condensed-Bold
    /Helvetica-Condensed-BoldObl
    /Helvetica-Condensed-Oblique
    /HelveticaInserat-Roman-SemiB
    /Helvetica-Narrow
    /Helvetica-Narrow-Bold
    /Helvetica-Narrow-BoldOblique
    /Helvetica-Narrow-Oblique
    /HelveticaObl-Heavy
    /Helvetica-Oblique
    /HelveticaObl-Thin
    /Helvetica-Roman-SemiB
    /HerSin-Medium
    /HighTowerText-Italic
    /HighTowerText-Reg
    /HoboStd
    /HoloLensMDL2Assets
    /Impact
    /ImprintMT-Shadow
    /InformalRoman-Regular
    /InnMing-Extra
    /InnMing-Medium
    /JavaneseText
    /JenLei-Demi
    /Jokerman-Regular
    /JuiceITC-Regular
    /KaitiExt1EG-Medium-Big5
    /KanTingLiu-Ultra
    /KozGoPr6N-Bold
    /KozGoPr6N-ExtraLight
    /KozGoPr6N-Heavy
    /KozGoPr6N-Light
    /KozGoPr6N-Medium
    /KozGoPr6N-Regular
    /KozGoPro-Bold
    /KozGoPro-ExtraLight
    /KozGoPro-Heavy
    /KozGoPro-Light
    /KozGoPro-Medium
    /KozGoPro-Regular
    /KozMinPr6N-Bold
    /KozMinPr6N-ExtraLight
    /KozMinPr6N-Heavy
    /KozMinPr6N-Light
    /KozMinPr6N-Medium
    /KozMinPr6N-Regular
    /KozMinPro-Bold
    /KozMinPro-ExtraLight
    /KozMinPro-Heavy
    /KozMinPro-Light
    /KozMinPro-Medium
    /KozMinPro-Regular
    /KristenITC-Regular
    /KunstlerScript
    /LatinWide
    /Leelawadee
    /LeelawadeeBold
    /Leelawadee-Bold
    /LeelawadeeUI
    /LeelawadeeUI-Bold
    /LeelawadeeUI-Semilight
    /LetterGothicStd
    /LetterGothicStd-Bold
    /LetterGothicStd-BoldSlanted
    /LetterGothicStd-Slanted
    /LinGothic-Bold
    /linGothic-Extra
    /LinGothic-Medium
    /LithosPro-Black
    /LithosPro-Regular
    /LucidaBright
    /LucidaBright-Demi
    /LucidaBright-DemiItalic
    /LucidaBright-Italic
    /LucidaCalligraphy-Italic
    /LucidaConsole
    /LucidaFax
    /LucidaFax-Demi
    /LucidaFax-DemiItalic
    /LucidaFax-Italic
    /LucidaHandwriting-Italic
    /LucidaSans
    /LucidaSans-Demi
    /LucidaSans-DemiItalic
    /LucidaSans-Italic
    /LucidaSans-Typewriter
    /LucidaSans-TypewriterBold
    /LucidaSans-TypewriterBoldOblique
    /LucidaSans-TypewriterOblique
    /LucidaSansUnicode
    /Magneto-Bold
    /MaiandraGD-Regular
    /MalgunGothic
    /MalgunGothicBold
    /MalgunGothic-Semilight
    /MaokaiEG-Bold-Big5
    /MaokaiEG-Heavy-Big5
    /Marlett
    /MaturaMTScriptCapitals
    /MicrosoftHimalaya
    /MicrosoftJhengHeiBold
    /MicrosoftJhengHeiLight
    /MicrosoftJhengHeiRegular
    /MicrosoftJhengHeiUIBold
    /MicrosoftJhengHeiUILight
    /MicrosoftJhengHeiUIRegular
    /MicrosoftNewTaiLue
    /MicrosoftNewTaiLue-Bold
    /MicrosoftPhagsPa
    /MicrosoftPhagsPa-Bold
    /MicrosoftSansSerif
    /MicrosoftTaiLe
    /MicrosoftTaiLe-Bold
    /MicrosoftUighur
    /MicrosoftUighur-Bold
    /MicrosoftYaHei
    /MicrosoftYaHei-Bold
    /MicrosoftYaHeiLight
    /MicrosoftYaHeiUI
    /MicrosoftYaHeiUI-Bold
    /MicrosoftYaHeiUILight
    /Microsoft-Yi-Baiti
    /MingLiU
    /MingLiU-ExtB
    /Ming-Lt-HKSCS-ExtB
    /Ming-Lt-HKSCS-UNI-H
    /MingtiExt1EG-Medium-Big5
    /MinionPro-Bold
    /MinionPro-BoldCn
    /MinionPro-BoldCnIt
    /MinionPro-BoldIt
    /MinionPro-It
    /MinionPro-Medium
    /MinionPro-MediumIt
    /MinionPro-Regular
    /MinionPro-Semibold
    /MinionPro-SemiboldIt
    /Mistral
    /Modern-Regular
    /MongolianBaiti
    /MonotypeCorsiva
    /MS-Gothic
    /MSOutlook
    /MS-PGothic
    /MSReferenceSansSerif
    /MSReferenceSpecialty
    /MS-UIGothic
    /MVBoli
    /MyanmarText
    /MyanmarText-Bold
    /MyriadArabic-Bold
    /MyriadArabic-BoldIt
    /MyriadArabic-It
    /MyriadArabic-Regular
    /MyriadHebrew-Bold
    /MyriadHebrew-BoldIt
    /MyriadHebrew-It
    /MyriadHebrew-Regular
    /MyriadPro-Bold
    /MyriadPro-BoldCond
    /MyriadPro-BoldCondIt
    /MyriadPro-BoldIt
    /MyriadPro-Cond
    /MyriadPro-CondIt
    /MyriadPro-It
    /MyriadPro-Regular
    /MyriadPro-Semibold
    /MyriadPro-SemiboldIt
    /NanSung-Bold
    /NanSung-Light
    /NanSung-Medium
    /NewGothic-bold
    /NewGothic-Heavy
    /NewGothic-Medium
    /NewGulim
    /NewInnMing-Light
    /NiagaraEngraved-Reg
    /NiagaraSolid-Reg
    /NirmalaUI
    /NirmalaUI-Bold
    /NirmalaUI-Semilight
    /NSimSun
    /NuevaStd-Bold
    /NuevaStd-BoldCond
    /NuevaStd-Cond
    /NuevaStd-Italic
    /OCRAExtended
    /OCRAStd
    /OldEnglishTextMT
    /Onyx
    /OratorStd
    /OvlapRound_Outline-Ultra
    /OvlapRound-Ultra
    /PalaceScriptMT
    /PalatinoLinotype-Bold
    /PalatinoLinotype-BoldItalic
    /PalatinoLinotype-Italic
    /PalatinoLinotype-Roman
    /Papyrus-Regular
    /Parchment-Regular
    /Perpetua
    /Perpetua-Bold
    /Perpetua-BoldItalic
    /Perpetua-Italic
    /PerpetuaTitlingMT-Bold
    /PerpetuaTitlingMT-Light
    /Playbill
    /PMingLiU
    /PMingLiU-ExtB
    /PoorRichard-Regular
    /Pop1-Bold
    /PoplarStd
    /PrestigeEliteStd-Bd
    /Pristina-Regular
    /RageItalic
    /Ravie
    /Rockwell
    /Rockwell-Bold
    /Rockwell-BoldItalic
    /Rockwell-Condensed
    /Rockwell-CondensedBold
    /Rockwell-ExtraBold
    /Rockwell-Italic
    /ScriptMTBold
    /SegoeMDL2Assets
    /SegoePrint
    /SegoePrint-Bold
    /SegoeScript
    /SegoeScript-Bold
    /SegoeUI
    /SegoeUIBlack
    /SegoeUIBlack-Italic
    /SegoeUI-Bold
    /SegoeUI-BoldItalic
    /SegoeUIEmoji
    /SegoeUIHistoric
    /SegoeUI-Italic
    /SegoeUI-Light
    /SegoeUI-LightItalic
    /SegoeUI-Semibold
    /SegoeUI-SemiboldItalic
    /SegoeUI-Semilight
    /SegoeUI-SemilightItalic
    /SegoeUISymbol
    /ShowcardGothic-Reg
    /SimSun
    /SimSun-ExtB
    /SingkaiEG-Bold-Big5
    /SingYi-Ultra
    /SinKaiEG-Light-Big5
    /SInnMing-Bold
    /SInnMing-Heavy
    /SInnMing-Medium
    /SitkaBanner
    /SitkaBanner-Bold
    /SitkaBanner-BoldItalic
    /SitkaBanner-Italic
    /SitkaDisplay
    /SitkaDisplay-Bold
    /SitkaDisplay-BoldItalic
    /SitkaDisplay-Italic
    /SitkaHeading
    /SitkaHeading-Bold
    /SitkaHeading-BoldItalic
    /SitkaHeading-Italic
    /SitkaSmall
    /SitkaSmall-Bold
    /SitkaSmall-BoldItalic
    /SitkaSmall-Italic
    /SitkaSubheading
    /SitkaSubheading-Bold
    /SitkaSubheading-BoldItalic
    /SitkaSubheading-Italic
    /SitkaText
    /SitkaText-Bold
    /SitkaText-BoldItalic
    /SitkaText-Italic
    /SJenLei-Medium
    /SLinGothic-Bold
    /SnapITC-Regular
    /SourceSansPro-Black
    /SourceSansPro-BlackIt
    /SourceSansPro-Bold
    /SourceSansPro-BoldIt
    /SourceSansPro-ExtraLight
    /SourceSansPro-ExtraLightIt
    /SourceSansPro-It
    /SourceSansPro-Light
    /SourceSansPro-LightIt
    /SourceSansPro-Regular
    /SourceSansPro-Semibold
    /SourceSansPro-SemiboldIt
    /StdKaiGWB1EG-Md
    /StdKaiGWB2EG-Md
    /StdKaiGWBEG-Md
    /StdKaiZBX1EG-Md
    /StdKaiZBX2EG-Md
    /StdKaiZBXEG-Md
    /StdKaiZWB1EG-Md
    /StdKaiZWB2EG-Md
    /StdKaiZWBEG-Md
    /StdsungEG-Light-Big5
    /Stencil
    /SYenRound-Bold
    /SYenRound-Heavy
    /Sylfaen
    /SymbolMT
    /SZenKai-Medium
    /Tahoma
    /Tahoma-Bold
    /TektonPro-Bold
    /TektonPro-BoldCond
    /TektonPro-BoldExt
    /TektonPro-BoldObl
    /TempusSansITC
    /TimesNewRomanPS-BoldItalicMT
    /TimesNewRomanPS-BoldMT
    /TimesNewRomanPS-ItalicMT
    /TimesNewRomanPSMT
    /TrajanPro3-Bold
    /TrajanPro3-Regular
    /Trebuchet-BoldItalic
    /TrebuchetMS
    /TrebuchetMS-Bold
    /TrebuchetMS-Italic
    /TwCenMT-Bold
    /TwCenMT-BoldItalic
    /TwCenMT-Condensed
    /TwCenMT-CondensedBold
    /TwCenMT-CondensedExtraBold
    /TwCenMT-Italic
    /TwCenMT-Regular
    /Verdana
    /Verdana-Bold
    /Verdana-BoldItalic
    /Verdana-Italic
    /VinerHandITC
    /Vivaldii
    /VladimirScript
    /Webdings
    /WeiBei-Bold
    /Wingdings2
    /Wingdings3
    /Wingdings-Regular
    /YankaiEG-Ultra-Big5
    /YenRound-Extra
    /YenRound-Light
    /YuGothic-Bold
    /YuGothic-Light
    /YuGothic-Medium
    /YuGothic-Regular
    /YuGothicUI-Bold
    /YuGothicUI-Light
    /YuGothicUI-Regular
    /YuGothicUI-Semibold
    /YuGothicUI-Semilight
    /ZuinnEG-Medium-Big5
    /ZWAdobeF
  ]
  /NeverEmbed [ true
  ]
  /AntiAliasColorImages false
  /CropColorImages false
  /ColorImageMinResolution 300
  /ColorImageMinResolutionPolicy /OK
  /DownsampleColorImages true
  /ColorImageDownsampleType /Bicubic
  /ColorImageResolution 1200
  /ColorImageDepth -1
  /ColorImageMinDownsampleDepth 1
  /ColorImageDownsampleThreshold 1.50000
  /EncodeColorImages true
  /ColorImageFilter /DCTEncode
  /AutoFilterColorImages true
  /ColorImageAutoFilterStrategy /JPEG
  /ColorACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /ColorImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000ColorACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000ColorImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasGrayImages false
  /CropGrayImages false
  /GrayImageMinResolution 300
  /GrayImageMinResolutionPolicy /OK
  /DownsampleGrayImages true
  /GrayImageDownsampleType /Bicubic
  /GrayImageResolution 1200
  /GrayImageDepth -1
  /GrayImageMinDownsampleDepth 2
  /GrayImageDownsampleThreshold 1.50000
  /EncodeGrayImages true
  /GrayImageFilter /DCTEncode
  /AutoFilterGrayImages true
  /GrayImageAutoFilterStrategy /JPEG
  /GrayACSImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /GrayImageDict <<
    /QFactor 0.15
    /HSamples [1 1 1 1] /VSamples [1 1 1 1]
  >>
  /JPEG2000GrayACSImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /JPEG2000GrayImageDict <<
    /TileWidth 256
    /TileHeight 256
    /Quality 30
  >>
  /AntiAliasMonoImages false
  /CropMonoImages false
  /MonoImageMinResolution 1200
  /MonoImageMinResolutionPolicy /OK
  /DownsampleMonoImages true
  /MonoImageDownsampleType /Bicubic
  /MonoImageResolution 1200
  /MonoImageDepth -1
  /MonoImageDownsampleThreshold 1.50000
  /EncodeMonoImages true
  /MonoImageFilter /CCITTFaxEncode
  /MonoImageDict <<
    /K -1
  >>
  /AllowPSXObjects false
  /CheckCompliance [
    /None
  ]
  /PDFX1aCheck false
  /PDFX3Check false
  /PDFXCompliantPDFOnly false
  /PDFXNoTrimBoxError true
  /PDFXTrimBoxToMediaBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXSetBleedBoxToMediaBox true
  /PDFXBleedBoxToTrimBoxOffset [
    0.00000
    0.00000
    0.00000
    0.00000
  ]
  /PDFXOutputIntentProfile (None)
  /PDFXOutputConditionIdentifier ()
  /PDFXOutputCondition ()
  /PDFXRegistryName ()
  /PDFXTrapped /False

  /CreateJDFFile false
  /Description <<
    /CHT <FEFF005b683964da300c005b5370523754c18cea005d300d005d00204f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>
  >>
  /Namespace [
    (Adobe)
    (Common)
    (1.0)
  ]
  /OtherNamespaces [
    <<
      /AsReaderSpreads false
      /CropImagesToFrames true
      /ErrorControl /WarnAndContinue
      /FlattenerIgnoreSpreadOverrides false
      /IncludeGuidesGrids false
      /IncludeNonPrinting false
      /IncludeSlug false
      /Namespace [
        (Adobe)
        (InDesign)
        (4.0)
      ]
      /OmitPlacedBitmaps false
      /OmitPlacedEPS false
      /OmitPlacedPDF false
      /SimulateOverprint /Legacy
    >>
    <<
      /AddBleedMarks true
      /AddColorBars false
      /AddCropMarks true
      /AddPageInfo false
      /AddRegMarks false
      /BleedOffset [
        8.503940
        8.503940
        8.503940
        8.503940
      ]
      /ConvertColors /NoConversion
      /DestinationProfileName ()
      /DestinationProfileSelector /DocumentCMYK
      /Downsample16BitImages true
      /FlattenerPreset <<
        /PresetSelector /MediumResolution
      >>
      /FormElements false
      /GenerateStructure false
      /IncludeBookmarks false
      /IncludeHyperlinks false
      /IncludeInteractive false
      /IncludeLayers false
      /IncludeProfiles false
      /MarksOffset 0
      /MarksWeight 0.283460
      /MultimediaHandling /UseObjectSettings
      /Namespace [
        (Adobe)
        (CreativeSuite)
        (2.0)
      ]
      /PDFXOutputIntentProfileSelector /DocumentCMYK
      /PageMarksFile /JapaneseWithCircle
      /PreserveEditing true
      /UntaggedCMYKHandling /LeaveUntagged
      /UntaggedRGBHandling /UseDocumentProfile
      /UseDocumentBleed false
    >>
    <<
      /AllowImageBreaks true
      /AllowTableBreaks true
      /ExpandPage false
      /HonorBaseURL true
      /HonorRolloverEffect false
      /IgnoreHTMLPageBreaks false
      /IncludeHeaderFooter false
      /MarginOffset [
        0
        0
        0
        0
      ]
      /MetadataAuthor ()
      /MetadataKeywords ()
      /MetadataSubject ()
      /MetadataTitle ()
      /MetricPageSize [
        0
        0
      ]
      /MetricUnit /inch
      /MobileCompatible 0
      /Namespace [
        (Adobe)
        (GoLive)
        (8.0)
      ]
      /OpenZoomToHTMLFontSize false
      /PageOrientation /Portrait
      /RemoveBackground false
      /ShrinkContent true
      /TreatColorsAs /MainMonitorColors
      /UseEmbeddedProfiles false
      /UseHTMLTitleAsMetadata true
    >>
  ]
>> setdistillerparams
<<
  /HWResolution [2400 2400]
  /PageSize [612.000 792.000]
>> setpagedevice


