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Abstract

Purpose —The objective of this study is to examine the influence of friends as
endorsers on social media, and used social influence theory to examine the effects of
social tie, expertise on social media advertising.

Design/methodology/approach —The laboratory experiment method was used to
carry out the experiment. This study simulated the real social media scenarios and
different characteristics of social advertising (hedonic/functional products; high/low tie
strength; high/low expertise), and then measure the subject’s browsing behavior,

advertising attitude and purchase intention after they saw the social advertising.

Findings — The results of this study showed that in the advertising context of
hedonic products, the friend with strong tie may produce more positive advertising
attitude and willingness to purchase than the friend with weak tie. For the advertising
context of functional products, high expertise friends are significantly affecting the
attitude of advertising and purchase intention.
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Research limitations/implications — This study examined the hypotheses by
actual FB platform and their friendships. Therefore, the results showed that participants
have more positive attitude to the advertising attitude and the purchase intention no
matter their tie strength and expertise are high or low, which may result in deviation.

Practical implications —Our finding shown that marketers should increase the
persuasive effects of interactivity and identify the most important attributes to promote
such products within their social network. The results may help marketers developing
novel advertising strategies and selecting the type of endorser on social media.
Moreover, brand managers are increasingly using application to track consumers’
activities on social media, but the measurements remain uncertainty. This study
demonstrates that engagement and interaction can be collected unnoticeable by
analyzing Facebook accounts.

Originality/value — This study attempts to address this gap by adopting the
perspective of social influence to examine its effectiveness in social media advertising.
Understanding these dimensions can help predicting behavior more accurately and

improve ways to disseminate advertising in social media.

Keywords: Social influence theory, social tie, expertise, advertising effectiveness



40 ENEESRR F-_1+/\&8 F—H

=3 A
T B

BRI O RPTA ERAE RN F T R-TFE 0 A HFLTFRATEANA
TR B BA T RNA I E THRANEE LB EZEAMOEI LS
WREREHEEEHEAREEE RO ERMGBARZHER (BTH & 4
BEfE 2016; Gomez et al. 2019; Luarn & Chiu 2016) o 2t » ph 7 &5 3% 5 B 4
B BHEIES T XIE G X ETEALE I 0 H A SRR R R o
AR R EIE AR S S B E AR SR AR A S SRR B 64 E R
WNE o T RALR RS AT RBEER - AAT 0 AWAET LR ET
K — AT A AR (group) K4 %A (pages) (4K %F 2015; Dehghani &
Tumer 2015) > @ X &A% % #F B4Rt - % — 4R H3:4) B 218 k4% (banner
ads) 9 X LR AR OERAFZIG T LERERI T EREEZST A
¥R &t A (Gomezetal 2019) » ZIR A& AFF REIRFTOH T -

FELE BEHHE T EEHNRBERATHALMRI RN REEALES
PROIFERAL X B 0 T ARA R B 0 TMERK T FH R agirsan g o 3
EREMFINFEEARRE R EZEAERES R R KA B RAE A £ RRIER D] F4F0Y
AEmRESERER EERHRL > BRM@EA+>AEAETENGAE (Chen &
Lin 2019; Luarn et al. 2014 ) - ig 4 2 ARG H BT —EH &7 0 MAB KRS
“friendvertising” (Kim et al. 2017; Lou & Yuan 2019) #9#£4 > — k& I A ¥ 318
HREGHRZEH G MABYARRPDES » AR ERF £
By B o i3 J KA A S o WAMERRIERE B F PT B e i R IR R RUE C SRR
A6 T A 2k 0Y S A R & P e AR @ Bl 4% (social relationship ) A 8A8 ZARIE o fw
AP RA S AEEERT AT YRRYML 0 AT S P F0R A
NEZTREEAEGTSAAET ARG A ERE L o dit » SREKZEEDT
Fhe B E & RS AR SRR H] AR AT B0V Bk (Celebi 2015) o sbig R & A ALBFAE
YD EERGTEN  BL4 SRR LS SR LT RBREET ek
W E R R Bh BRI A B B9 A PR o B AR R 04 0 3R 8 AR R R sk Al
BB % o sobf - B ERE TR RO RAB RS LEREARMMEMFER
0 AN ERE ZMATHAB R F R R R RELHE S bt
AR REM o AFFRMIEAEGHE (social influence ) & EATIRET ©

AE R EM R B S £ R AR EAR IAA E By ey A G LiBAR P
KR HRIEM R B4 (Gaffney & Hogg 2017) - FH b - &1Lk & g
B ZHMAEAFERINARABILN AL AL T HBATAAI
Boofoldm o HEENBERRACTTRUAF > ZHBEECRAHE - FF L &
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ERENE BN X T 55 T RERMAIEMEFE (Dholakia et al. 2004) - & AR
% (informational influence) #5642 74 & # X5 A (endorsers) & LT H
MARMBE R ELS P E s B8 1H (perceived values) ; FEIEFH 2 (normative
influence ) &G4 FH B LW T ERAR T ANEEA TG — » T HHE SR
% (Kende et al. 2016; Zhang et al. 2017 ) o £ H & A ALFFIERE F » X T AL HH
THA SR LM (socially proximal) » Al @& BREMEFEAK SN L
RN ERN R EEHESOEFE -  AARRE A ERERETIRRATI RS
NEFE - SHEMAE KL (friendvertising) » R4 G EERAFE &9
oo Bk AFFRRFEBEARER » Bl MEAARMF i E 58 E (R
BE) R EM (FAEPSE ) RIRALIEBFRENBRNTES -

B BEHREY AR E VR ERE A BIANEREE A RGES
YO o BE B OV M A 0 22 A M VL B OME I8 38 F K e B AL o Gilbert #2 Karahalios
(2009) BpifiE 5 FARALFFLERS b o ik & 3R E B K 0 FE R S ALBFERE 09303 T
FE L P o BRI A E AR T RKRB TE 0 TRiE & HAZ A
H BhiM 424 B (emotional health) ( Granovetter 1973) @ 3R 4 Bp 2 4L €35 28
P TRARBIETE - 2 AABFEEFTHEHRN R EM R RE LS
HEEHR » TRAEELE T HUEYILZE? ZHBREREXITHERERE SR
Wuy T @ IR E? ARBRERE P e A B 0 e B R ARG EBIE B 0 TG @ A
AL FMM T B R R ERL (2R & F]5 2018; Luarn & Chiu 2016) -
B IRIFIA R AR EF RS TR ZE AR - oo FFREIFE > BHL
A RA REFLEABRRGYEE ERGAE L ERAPTRTIEZH
(Luarn et al. 2014 ) - & > B AT69 &5 ks 0 B2 A AL &1 5 A —f
REAZR Y ZFM » LT AR ST AHRIERIRA -

Aod @ BERRKTHATHER Y S &MEAE S KT (product
endorsements ) #94E % o ARIF L AR T OME: - BFLAREE ST FFITHA
B w1k M oo e iR 4% 0 MU Bk R AR s RS L E o AR
MITERTREERSNEAN EERFEHEEEH SR ARG S F (Pradhan et
al. 2016) « Ky » EAFFEMGHFTHERT HAXH AT MABRGELAR
PREFHIBRYG TR LABMERLTWHEALLTHAEFREAL 2R #
AFERARLE T RFRAER | S B — R NR LR LR G H
AR REE - AT HE PR LT R RAIR A BT R E T ATH IR
B -

AR BER T TR K - BBt AT o)A s i B 1 50 0L R B 4 AL AL BF R
% 0 uR3t—18 Facebook /AZ X RET T > EMEMY> RN AL EEZTRIER
Yo AR EFNRE R AT ERHRERRGBE - S BER
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o HEHERERAL G E Ry HURIE R IR TR 0 B A SR
TR G BH T A R S ol R 1R R B i%iuzﬁ FRHBRERRZPE
RAF R — o 2y TEAPE I A M B b2 T AT LB o

N XEr=E;
— ~ ARRE LR g &

ARG ER > BrFR 0 EB A EEEYN TS (Gomez et al. 2019,
Luarn et al. 2014) > H A L3240 P M Z 8o & - 2 P aess % Sk (like) $2
5% (share) 44z MABAEREZE HE Rk 4B (social community )
(ZERAE 2014) - R~ Htehép ¥ RE - 854 (#]4e Facebook W &4 5% )
AARIAMATF AR R BT At — 8% 80 8 6942 8% (Kruikemeier et al.
2016) © & £ Tt n] ~ SFdh ~ Mt - HAKE H?ﬁ*} o[ 5 5 BORAE R
AW BARER  EME R T RELTHA - i TAZHRIFERE
R E & a A B L &@“l%%ﬂ'ﬁéﬁﬁﬁ@ﬁﬁﬂﬁﬁ ZA K&
WML EE $098 Mg £ (Chen & Lin 2019) - £ %2645 B £ » 7LBF 48
BY JR & 5] Ae 0l IE ) n S L RUE € Bl SR 2 AR AR 0 BUE 0 AT AR R S
1R E BB 5 0 45 B SLIRBH o LA AR - BBIA N IT S 0 1Rk B AR A A
1% 9% & a9 15 Rk R L5 3% (Dwivedi et al. 2019; Taylor et al. 2011 ) o i3 26 £ AL B4
BEOYIE @ W JE 0 AW BY R E A ALBE AR B B ahdR 0 EA BRI SRR fe B o

FELE EAFEAFEBY S ERIIAGRSE  ER2IAELE KTE
By LS FTHERBGRENEGHERRE - BEXFHF SRS - ABRPE
(interpersonal influence ) ﬁ—_ﬁ:fé% B2 }5 bR R E S BB R E A RAR
Ml AT A Ry @ e iRkt s 0 4t TG - 2= % (Dwivedi et
al. 2019; Luarn & Chiu 2015) - EP&&’U’? %‘I‘ %’% FEALBELEBY b 04 AR & AR 2 R 64 B
143 RARE » TRk & B2 B A By E 442 B (emotional health) » 33i% &5 6y B2 A
A% B AR R & & A& KK P T4 (Granovetter 1983) » *@ﬂﬂﬁ%ﬂ“{?}i\éﬁéﬂ

EREBFEGERBERERTRAMER  EABRENEBREE LT H 0 -
miﬁﬁ BEGERAIAE B4z HABLeY A RIAMAZ M) Z 8 B4 (Lewin et
MZmU %ﬁf%uﬁﬁﬁT%%ﬁxﬁﬁ“’ C BRI R GALRY EAT IR

BANPANNE BT H A BT AR AR 09 o882 » 7 (Dehghani & Tumer
2015; Petroczi et al. 2007 ) > & F BB &4 RS TSI TAR R ETHEZ
A WEFEEREGEBRESR -

MMz EARFEEE Y (4o Facebook) » HhR R JE (m#Hiiny %) £ %
FAHMEANRREB EGER R £ A SR P LA € L8 2% %GR A
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W% (Taylor et al. 2011 ) - Mk iB4EAIR A P {4 E L0 a s (xHliisF
BE ) ARIL 0 AT ARE R oY BB AT B AL B SR B 0 S AP MRS 0 A G
fEtefr R 0y B8R f1 ik (Burg 2013) o AZRERE R & 7 L RAT - W H K E
BARGEE Y780y (Lee & Hong 2016) » o i3 47 % 35 AL BF UL B2 & PRI 1L B 88
AW EMIBER ARG EIL R0 A LRI FH AR R L 0 RBGRA

A ERNG

WAL e H B IS (social influence theory) =T 4%m » {E5 4 i¥ & %] #7 % B AL €10
WARGTE - ERFEEA HE L (belief) kK@ (Jinetal 2019) FF L
HEREGEEH AT o LA MEEAIEAETE (Postmes et al. 2005) - F MR
% (informational influence ) R B#y & —A2 QI F K - 45 69 2 AR ARIZIEIF 0930 &
RAE &G EUAT LG FE - S —HAEGR R RIRBEAMMEGERMAITS -
Blde > % @ REABEARM G RN AP TS EEE S HAEGARE - A M
BETER M HAEAMEBBA A B ITEEL TR RR » R E
HRRRAEA TME T BFRR - LRAR  AMNEBEBRTEOARR T
Bl H 4569 B3R R - SRR MAE & ik R A 035 - AR B TR A B IFehik
% ’H (Kende et al. 2016; Spears & Postmes 2015) - EF £ - H & FHATEAR
G LR LT E 0 R BFEES Ty E SFfAEL (perceived values) o

B— & REMFHE (normative influence) & 45 B B & 4 & — 2 73R %
AL LRI REZ BAR BB~ 517 > A& EMARFAAREZ
#a) (Postmes et al. 2000; Spears & Postmes 2015) - iz 4k 849 38032 B 04 & A 5L A 45
B ERMATAN O R T Rdo > BT R B F R E W8 RAFOIAEFFAT & R A L3k
i X AHALAF ey & (Smith et al. 2014) o poiF - ZEBE P o9 B @ LIS A THY
FIEF RAAT HALBERE R B R EBAMNITS » A AWM A TREAAFEY — 0T
09 B KR4 0 ERHEFAERE (Zhang et al. 2017) - BE B TR ERFRAE
A FIET o 235 2 AR SEARE F 47 RARAF S AFRE AT 3R h oy M Ga e B AR » AIT
AL Bl A AT ISR R - # A ER 0 AREMB ATy —Bh T 5FE
FREE 0y T B R AFIUA S F T AL G R RPTEES) - RABEHFRIG S -
HEHEDLMERBRKTAGEREA TR — ¥ E R E &R (Dholakia
et al. 2004) o i S & F AMEAR R B T o AU AL AR AR P g % B AR
ARG EAZREN MNP RAE>ZAMGAREENEENE  BS
BEREMBAOA S TR GEE T oA H - WRAR » FIRAEAFLE
B PR RA D HFREA O ARERZENET B REEGETHE
R LA P RARATREG R B LTRLAREMES R
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W4k 1% & Facebook izl o F A » Fepteb Aok B ool - FF L AT dLpf
AWK AR ARN DL LI A REN (B LA IR R4 5%
) N REMFBE o 3R 0 KBF R AT 86 R — — R A AT 8l
BERET X HARRERRZIBE -

= 2&:5’@}#

Mgk s (te) AAMEMABRERAK SMEA CHITLEMMAZY » BRILAE
o R e X R A AR 5 £ % (Haythornthwaite 2002; Marsden &
Campbell 1984 ) - A¥LA % 4R & ik 4k é’] F AT R g% ( XFf LAt g 4g4k
social network ) » L iz fE44% b o EEL R L& — B HGEL » Wik — 1515804 R
EAARE M 69 B1% (Scott 1990) - FE b A SMANERLELTZMEE X 27l
5478 % (actors) ~ P44 (relationships) ¥zi 4% (linkages) o 4 € # & F FF 2
EWA - F > MHKBELITEE ARG EA SRR HEL T » EHETFA
@ (Scott 1990) » FATE A H E R TE M A — T8 A& 2 AW X AeF > &
BF B R AR MR E AR THAMAY MG - AW T 0 24
m*ﬁi@ﬂ%%%%% WML ERE— S 2> L %RELRF[REH
1% o

sk & (strong ties) 35692 1R A E454E (trust) B9AA K ° R BFIRIR$H 7 ey4k
Z B (social circles) # %% & %% (Granovetter 1983; Haythornthwaite 2002) -
TRk 42 BAAA A B 5 R R E MY 3R (exchanges a higher level of intimacy ) » £ #%
BEALEE S (more self-disclosure ) ~ F g #1 T E 84 5 #% ( emotional and
instrumental exchanges) + & & IR ¥ 89 %3k (reciprocity in exchanges) * & 48 % Y
Z % (frequent interaction) #2hF /&3 (time commitment) ( Granovetter 1983;
Luarn & Chiu 2015 ) - b4 » 5% 38 4 JF 42 32 L 4 5 5 B % & ( emotional
support ) » 5|k 324 K e B #E 64 ¥ A % (Wellman & Wortley 1990) » 3t 48 & A A
B&H MRS G LA E 75’:4%1&5’93 #y &z (Luarn & Chiu 2015) -

551845 (weak ties) AR B AT oY ERKRTAEH TR B > B EFARE

B 5% F so2kagihsk (Constant et al. 1996) o 351k & ® =T 48 1 H 4k 7 5] 64 [ ﬁi
BAAE > @X A RAEE > wAAE B EERIRER > BRHLE LA BHix
B3 ¥ %egska ek (social distance) (ex.% 42 & & path length) - ¥ A 3F % 551
oy B 0 RARB IR FTORELE 0 A h b LIk B4y & B
# (local bridge) 9T #E » MW @R RMVPTHM I T RN EE AL F 04 2 4L -
R @E @B oMy FHSHKAESE LM (liaison
persons ) = #5#¢ (bridging) X &k ey 2 d &M & HE - M —EELE e E
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E%%$ai%h&kﬂ%ﬁ4 ..... ° FRE AL RERDETFARANAE
5318 £ A whAN K ARG IR éﬁaﬁ%# #47% (Luarn & Chiu 2015) -

W FEM

% ¥ (Expertise) #2405 KBl B 3869 2K F A (endorser) Fi#i#h
Byoh B AL~ BB - sk - B S (Chang et al. 2012; Wang et al. 2009 ) 15 & &
RTIEEEARAME LT ERETAFRLGHA HLTR T E Sy iR
(Senecal & Nantel 2004 ) - #¢ 3tk ¥ 3% (persuasion theory) #9 & &k & - s 2 %
MR R by 2 AR 3% R B #A AR A B R & ¥ w4 &k (Ohanian 1990; Till & Busler 2000 ) -
RE AR S F 2 E MR B T oy k842 (Ryu et al. 2006) » &5 H B
L E R T AR E AR T EMNR T AH BAERIRAE S (Till & Busler 2000)

W27 > NPT UIFH B ER AR v x5S BFF R R 57 PR
RoORAERERE MY LB THELL GRS ﬁvg_gp;’v * (Lafferty et al. 2005 ) »
F o FAPRT - FASIRRIREEF PR ERAHASESYWAS
Tkt o T AT Y AN p&;té;. A~ EER o jx*r.gé‘r M3 d ALY
FHEBATHETG R HaZip AEITRELSS R EEH (professmnal
activities) ~ B 4 & & (personal opinions ) ~ i 2 5% (experiences) % F 3
(Luarn & Chiu 2016) ° iz TP 3R & * ﬂ FrAp R RS A §mE ‘%‘—-H
(endorsers’ expertise) > H*7@EhR L p 52 ¢RMARIFVEAR > 2 B
BRZEFEME LW -

2 RABER

COETTYTY L

e FFB?EHi#F]L',’ '%%‘gfiﬁ&éﬁﬂﬂmyiﬁﬁé\ J@m}%ék_é
F 3 (Dhar & Wertenbroch 2000; Poyry et al. 2013 ) & A £ 74 B33 ﬂg
Pi%%ﬁ4§#°ﬂ&’@%ﬁépima£¢ﬁ%ﬁ,%a&ﬁﬂ PR
BAFEF YA SREEFEN RS A SOEER L %ﬂjymgﬁ

PP .
bk T4 &% (hedonic products) fE41E % 7 £ R BLOY SR D » 121
AAFLIRIRAG SR RF TN GRIBRAEETHBMES (Bara &
Ahtola 1991) - B3k » st FREMBE O 2IREE  IRE M A K KERS (capacity for
self-expressmn) (Chiu et al. 2014) - FrA=te N & F 4004 R F & R RN &%
5w (Kimetal 2017) ° RIFBIHR » FLE SRR EFEE
EAETREERED » B ELA KR ZBIE{L (Baltas et al. 2017) o he ] AT i
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Fis o R EMGZERAEHFMEaEEH S (Lin 2009) H 58 H A & X4k A i
kR AL RS o i K2 Rk B 69 12 (Houghton & Joinson 2010) © #u3t 23R »
RILE MR E T R TREBEFRME B A“ﬁM%Fﬁﬁﬁi(hmn&CMJ
2015) » EMEHBERAEER L EFTLAESNEE & #%%é%ﬁé
( Anderson et al. 2014) o Zi—_ FRE MR EEIET > RREHIA T TRSEN
BEGREREIMBE R - B AR BATRR

HI D A3 #A SO ERLHRT - Jd @ SHGBHDR L0k EHF 3
SRR SN e

Hla:® &3 #A3 FdH R L FR T d R BM GO IRLEREHT
B G

Hib: &3 #3 Raid HERLHFHET > Jd B BH 2 G0y LREHY
R ER )

A—Zd o BERMES (Bl AT E S BATKS) LA
aﬁ%@\ﬁ&%»%ﬂ;%%ﬂ%%%%%»%%%%ﬁ*mmﬁﬁmBWa&
Ammm%rmmamzmwoﬁmiﬁ HFUEE @& 8 A A~ A~ E S

KMudd2M® AABHRBREEARTOTRAR » MIEFR X FLE
ﬁ%’ﬁ‘\kﬂ‘ﬂﬁ H 7% (Anderson et al. 2014 )  f i 7 o d8 & Su P& BAZRFEEF
BE b R s R E oY & % B B (Baltas et al. 2017; Kim et al. 2017) - 4& &
TRk AR ARCE AL ) H ey RRT{5 A (Koo 2016) @ {2 353k 45 18 5%
A BT Rl AR 4 Jﬂ%s}f FFE 6 E AR (Chang et al. 2012) 34 3530
FEBMABEAABERRE  eHEAROARAFLAALSZYDE  LHARAET
R E & E $%mzéﬁﬁmém%ﬁﬁﬁi£&T 551 L BE R TR E
HEENREREMBE R EREATHER

H2: a9 * A BERAERT > Jd 82 EH R BHPR L2 %S EHTFF
,?53@.,_)1%@,4\

H2a: &R * A S HER L FERT »d SARH ROHF TR LI LR ERNF
IR N e

H2b: &9 * 2 Faitb¥HR L HFHE T > d 38 G BIE oy ,g_}i‘ﬁg&é'%'
EHRRE R By

(=) Z¥MdE nmAil
Rl AT HE X A GHEILE LU BRAESH EIRABRE L
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(affective needs) FiBE®y (Anderson et al. 2014) » H & H G X HAZTEE BH -
BleYBARAF /AT - MBRA L ERTAM T  HEXEIATELAELGATR
Bk FLEABER T RMEALREREE  MALE ﬁ&mgﬂém’u
BAE R & S tE PRk ey e s A o JE EIAEBR AL RE AR A B Bl 4% Bh b AAY
AR ARRT  MBEREZNALZELCHEXNBYTHERE » mIEE
fi. (Araujo et al. 2017; Lee & Choi 2019 ) - ¥t A#F %32 % > HABEA BT IRIER Y » F
NAMS BEFLGHFILESY > RO L ERARGHERY > FREAA
LABHE P AL EMN ) FEZLESAAMMEAANE ° KRR € LRI IE I
A o AFFRIEH A TR

H3: bF#A S f 2 8T > Bt ERHA 20557 §F B F

H3a: 63 #4 it diR 2 8T BRWNLEBHRLERE T 3 0
=
2]

H3b: &3 %4 5 sf 2 8T > BHOL ERHMY WIS £1 8
=R

B—Frd o HEH @ T A SRS E R BB R RS LRt
AR B E R LR ey & & B (tangible product attributes ) ( Siemens et al.
2008 ) o PPART EAFEEBE P UM A > F AR AN 0 FR AN FE SRR A
R E%Eﬁé—fé SRR STET LT o 09 B MR (AT o SLBY 0 A H A TR
FREe L EMMIYETE SR AEMET krﬁ%%ﬁﬁémé’]uwﬁ’zfﬂ%*ﬁf*
( Baltas et al. 2017) WBmBAEEY - i AR AL

H4: A ER A SRR REHEET S ERMEEEEZAREEE SME

2 M E R
a: EERAESOAFEEFRT » 52 ERE8 5 RS S
L QX
H4b : A E R E SR BZREERT 3 ERMEE R E TREZE SM
S QeXiif

5 BER T iE

L TR EEEFMHFAEBREEIRAZIBE  KFRRETHRTERE
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(laboratory experiment) 75 ik iEAT#F R TAE » BRARIEAE IR - R EM T LA
BEBAEEBEARREZITL A RS FMMP A (Chen & Lin 2019) - i
1% F Microsoft Windows Server 2008 R2 Standard &4F ¥ % %4 » £ &4 AppServ
259 WAL BRI PTIRALGFIRE $k8% Apache S84 & #k8% MySQL 1%
F4& 0 2 F PHP % JavaScript £ 542 X 3E 2 R /i Bt ae a2 XaZth - MR
AARE > PEFTAFEANEXNETR o 2H_FAAE AN Facebook » MuiF € 3L %
RERBEORE » —I2HE E K &2 X EME 2 L B4 > B Facebook AF1R4EAZ
RPTBAFOYILAE N BRI T A AR o ooh - £ 58I RE YIS » KR
LEHH—FRGEZERT (B ARB) BT HGE o =% (Z&HA
BaAady s kA ) EoBRESRATHFERLEEIRAIETRER T - £
I EH ey AR K 4 BB AT - B Facebook 84 7% J i@ JE A% 4 & €36 K Z B vy (B B 45
XA By FER A

B ARAREOBRLALEEANTRE T > A2 A IAAZ XFRIL N
RARE  ZREAwF B wE AAZEERRT (THEAER 424 a9
Rih» WA THEBE) ARRE T Ew - AlmT » S8 F TR 30 542
MR EREZSSL  (DEd Ll A4RMES>R—AFZEEE (FLRTA
AR RE) SERTHRALALREOILABAOMNAL T (Flikd &
Gl R ) R R THERETREINZEALIIRE  EHFHLEELR
QZAEEHEAZLMANBERE  HAES /| SRRy EN Q) ERTHH
P B 30 44k o AT 100 TAE AL B (deE 1 FFFR) -

%1% 47 FB A2 X
v

HERR G BN
JYES
12 X4z hE NO e
TYES
RIMALEF T AT
v
LRK IR
¥
R
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Bttt

LT RETREREAMALT AL D FTEHENRRERER - Kt EE#F
Facebook 1k 2 #LAF 488 B @ AT > AR Z R FH A RAB R GPTERY TR
ZHE R e R (Kerlinger & Lee 2000 ) » A-#FE &0 & S fa M 3k o - REFRFA K
*%%mk %@émWA“M%ém’ux:%%émﬁé?Miém B &Y
EETRE G REHALSE  BE AW REFRAIMARE S ERER
g R G

X FHRY> AR LH;  AHAZE kL (web address or URL) » H
s B AR B o M AT 0 B 2 A E H A e MR R R W B R & 174 (Dahlen
2001) > RAEZFRMAESAEL A - AEXERIITAHT > AR AMEw
HRRE N REAT A TR (pilot test) » MR E v 22 3C REMHANE
& 5 Bl R 50 e XF BRI HHEERERNZEITREZIHE > KA
%%%ﬁﬁ%*%%%ii%%ﬂﬂ(%ﬁ2%m%

b Ui W LT
BiEE o e el o
Ay L]
S

e AT

i-mrs T BN R - W A

e P L R D LR s T T L,
S i cidin . Sy T RTE T

A B

. -
o R WLASBEY Pl T
v
& ETEEi1 PRIHLS B I T L i'
. R
i " AT IR LR
L4
2 oo _— =
B2: ERERAER
R $ ey

(—) &g
BE=Z TSRO TRETH T CAFSHARAB R BRE BT NIRAT
(Walker et al. 1993) » o 5% ff £ 6493746 5 X Bp R 30 A A ARAL & TRk & -
TR AEZRO AR B 55k ek prikds - FE L TRARE T RLEBEI[AZN
& Granovetter (1973) R &g {BrE g @ 5 5] & M2 (amount of time) » 15 &
J% (emotional intensity ) » #1 % & (intimacy ) ( 3 Z 1542 /& mutual confiding ) #2
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Z 2 RF (reciprocal services) o 5 — 4 & » LA ZH B BERMEER - ik &P
a4 ] ’H M (social homogeneity ) ~ 4 F 48 (shared affiliation) Y7z B ey &
# M (overlap of social circles) (Alba & Kadushin 1976) » 2% B1% P9 69 15 % X 35
#% 85 (emotional support and aid within the relationship) (Marsden & Campbell
1984; Wellman & Wortley 1990) » 3 = £ 4 & 54k (social distance ) » &,2FL& H,
4% (' socioeconomic status ) + 2 FH #2 & (education level ) ~ ¥4 #8 % ( political
affiliation ) » #& 3% ¥+ %] (race and gender) % (Lin et al. 1981) » %R % 4% A Rk &
BB WEE -

AAREEREBTETAF T EHZMARERE » AFETHEEAN
Facebook it 214 PP T /TEEBR B @y X o AT A 248 B 24 Gilbert 2 Karahalios
(2009) 4&4% Granovetter (1973) F= Marsden ¥ Campbell (1984 ) FriE = k%
RAETRE AR b AR B ey MR gh g (1 ARIRIEAE A A 09 14
H5%?) F=ZRMATARIE Granovetter (1973) oy & 3% 2 M dn R (2.
R EAIAA B a4 (3000 TR E 5 ) BIRREH $ A& 23 MBUREKRTAE
BALIAR R ST bR H A % v 2 4R S A A de ik 4 Facebook AR & %
B mlk o AREH S 25 AR R#k M Facebook 2|5 ayitBEagst - RA % B
FRHEEMAANE? ) MM E L TEBERGETH BRRERS 0L BAM -
MmBERBNRRFRE TEHEHEREFTOERBRERE  BE4P R TR
Facebook 44 Z &y 7 @ » i 18 JbR A T SR AT 70 A M@ 45 B M 5 IR & BAR S oA £
AHE P IRAF oA (647242 BA A &£ Facebook Z #heyinfEes A% A %
7 )e
(=) &%Hn

A#F %A% M Ohanian (1990) PR AR E RE/THE » LT AELHE
AR L AL B ERHZAESRR $ VARG T R - ALy LA
REERASWEFEE > 252 RE / T E - AER /| BREAR > @ AR /
FR AR~ A | A B TR AT RAF T RAIETHE A N
REME BPRETRBGIMNA Al LAE > FRREAMOGALN TN
R G EMMBLETRANRE AN /| SIRA SHE R E Lo o sbF - —
Wy FE G RAHNAES [ RREAN CERESHAEZAGRENE -
oh o PR A RE T — R AR o) LM ST R 0 KB R REER A A
FRERK > AARE— S oW L ERH LB BES - AR E2
AERF L L ENT /K 2 FZEEAL T IAMANEIESRTEE
HROGBAE
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(=) BREREMEBE T

RERRLEFETEMZT A FHAMEREN ST RRABNE S
A2 Aa%) (MacKenzie et al. 1986) o K#F 52 % # Chang $2 Thorson (2004 ) #4#5&
HBAE EAWHMABETEZRERRESHE > o0& T EFAAEFY, (very
likable) / T 3w 3 AE 4y (not very likable) ~ " & A4y | (interesting) /
M6y | (not interesting ) ~ " 4F44 ;| (good) / T3gwy | (bed) " &3] AHY |
(appealing) / " FRe& 5] A8y (not appealing) o #§4 R huk it T34 » WAIF 5] %
AlEHARERAE -

R BRI AT ERAETREAAE S TRM LT RA & HFTRIE
ATHETERBANRKER ALK RECABE SHEYAEL - AR
%% Duffett (2015) PR LA AT & @ M F 045 LB RZRME > #IE
FAREREFTRE -

e
i
—~ %

W RRERE

AHREAFRFANMAERN AT AT A TR M FE (L 2R H L
Facebook ¥ > A Z FE TR ENE  AREEFHEAGIMAL ) Ik
AEERAEFETBMEZ LG > Atk B BEE - X2 LA A8
Facebook {# Ml 4284 T 4B - EXERIF » A REBL KEKHIGRZE
WFEARIKMME » HEE 348 L ARMSEFETER - P 0 A 34 2R
HFRAEERMEEF T CERRRLAMEHR R& > F 314 2 RXELHERE

B2 FHREE >
— Ry g

ABERABHRE 314 R g AR R A (141 42 B 173 fadktt) BATRE
RIEFE RGN - TAF N FHFd L 2144 5% (SD. =137) ML
18 3] 24 3k &% o 4 » FB ey-F34 A 6y -F34545 A &5 & 587 5 (SD = 2.43) -
P B XIEERZL 423 k/X (SD = 158) FHiphdaR L 3.87 k/%X (SD =
1.39) o 3 F BT EA BT M L L T Ak - Bl WmT > FRERAT
314 foz X H 97 5,327 4 s dE - b FRAERL 2,754 FEE - TARER
#2573 FEBRAN 0 Film T o
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AFERAIR ANOVA i@ ki gk sh g (Ghiksfggds ) 408 (5
MAK) RAESBEY (FLAHTAA ) EHRABREERL - BA—E7%k £
E3 *ﬁiém BRT o R EAA T REMAHEA RSN EERR - T RE R

 EERRE (F=068250-p<.001) f2is 8 &k (F=571.63>p<.001) %
ﬁ A5 B o SRR A A 09 55 B8 E (Mstrong-tie = 5.12 » SDstrong-tie = .66 ) #8 % 7%
591 A A 09 R E L (Mweak-tie = 4.38 » SDweak-tie = .78 ) © #b9) » BEH & FafE ki
IR KB *”E%Fvﬁh 5938 42 A A (Mstrong-tie = 4.77 » SDstrong-tie = .61 VS. Mweak-tie =
4.15 > SDweaktie = .71) » #&#FF R4 R LB — -

#4T ANOVA BB = BHAEASOEEEEEET » 55kt 1t
MEREXRCELESANBELENG MRS RET  BRELHPRERERESE
#min ¥k £ R (Mstwongtie = 4.50 » SDstrongtie = 1.13 VS. Muweaktie = 4.41 » SDweak-tie =
1.23;F=346-p=.07) - AFEAMAEAREE  SRETHETERGAGRELE
Mgk Al A A #EEER] (Mstrong-tie = 4.27 > SDstrong-tle = 1.02 vs. Mweak-tie =
4.15 » SDweakie=1.08 ; F=3.72 > p=.06) - &R # k F HEHn= (mk 1 pf7) -

k1A SR RGP E

1R -8 gl i 4 N M | S.D. F p
. ] 7% 1241 | 5.12 | .66
oY d FaeA 682.50 | .001*

Eh] 1513 | 438 | .78

. % | 1241 | 477 | .61
MY R % 4 A 571.63 001*
# T % | 1513 | 415 | 71

HmE Sk % | 1354 | 441 | 123 ' '

. 58 1219 | 4.27 | 1.02
B H Z R TR 3.72 .06
# - 5 | 1354 | 4.15 | 1.08
Note: N = number of participants; M = mean; S.D. = standard deviation; F = f-value; p = p-value,

*=P<.001

KA R IR HAT ANOVA REREBERN = » A FRMAE S 5 & ML MK
FEMMAHT R ERERE - STRERFALET LIS (Mhigheqpertise =
4.69 » SDhlgh—expertlse = 1.08 vs. Mlow—expertlse = 4.63 > SDiow- -expertise = .60 ; F=23.67:- p
= .06)° st AFAMAESERL  SRATHRTTERARAES EEEKEE
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MARA YT » B & A #EZ 3] (Mnighexpertise = 4.43 » SDhigh-expertise = .91 VS, Miow-
expertise = 4.40 » SDiow-expertise = .59 ; F=.86 > p= 35) o R FEAR T HF BRI =
BRWER > AERAMESRERT » m%%i%ﬁ@%ﬁ?%ﬁ%ﬁ%ﬁﬁ
%%%iﬁ%om%%%%%’ﬁﬁﬁ‘(F=1M3M*p<0m)ﬁ%§%@
(F =144280 > p < .001) s EAHBEERE - SR ERMANREEZE (Mg
expertise = 5.16 * SDhnigh-expertise = .91 ) #8¥ MR L MR A ZR LR E ( Miow-expertise
=3.67 » SDiow-expertise = .95) = sb4h » BEH TR & L LM A I LB F SR
M AA A& (Mhigh-expertise = 4.79 » SDhigh-expertise = .79 VS. Miow-expertise = 3.52 * SDlow-expertise
=.89) M RLER LHEHRT (kR 2HF)-

2 BEM AR E AN R

R AR | REM N M | S.D. F p
= 1296 | 4.69 | 1.08
TN = 4t 7 = 3.67 06
~ T 1 1458 | 4.63 | .60
- ) 5 1296 | 4.43 | 91 o6 35
SIS 7 ! . .
i T 1% 1458 | 4.40 | 59
= 1169 | 5.16 | .91
XX Y A = 1643.54 | .001*
* - 18, 1404 | 3.67 | .95
BB & TR A i 169 | 4.7 | .70 1442.80 | .001*
Ui M= WAV 5] : . .
- 15, 1404 | 352 | .89
Note: N = number of participants; M = mean; S.D. = standard deviation; F = f-value; p = p-value,
*= P<.001
1B~ B ELER
—_ Lff ';T.‘—

158 R A A ALBEAE R R FI B SRS AR S B A0y K o AR
%%%ﬁﬁﬁ%ﬁ%ﬁ%(iﬁi%me’u&ﬁﬁﬁi%F%{%{%,ﬁ
A AR Z IR o F e ARG ZIE A L BRI 0 R £ R 4
) RIRN T R EABE RS R R & o B BB R MRS S R
MR ARFER AT R @ LS (Duffett 2015) » B bR F = T AL 69 40 B AR 4T
wéxﬂwwl%%%g°$m%mﬁi%&é%%»km@¥%®%ﬁﬁﬁi
Ay b FRMEETAM  EmfEA LT E—FHREHE — 2 FEZRAB AR
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WA TN AL G S RAY > EERATBRERA KL o LXEHFLGR
WY REABBRESTHEROAL BHI X2 ELERE - L ERAY
B RAREAFRB T RENTT TR NAERE - FALF RS d 7
KPR B Wk i — SRR AR 3 Z U F AR R P 2k o
RS B 8y > KRBT Ak Fl Facebook A2 X fi B A5 A& 23X 8 PR A M ey i 45 58 %
FEK -

BEHRERW T~ - G AFRIGEH  AZHME ROEESEIBET Rk
WA A 55 o 5 A AR B R T E 0 R 4 B R S R R - RS R g — B
RO RS R AR R ) R B |y o 1 e 2 K SRR A AR A
#9443 (Anderson et al. 2014; Luarn & Chiu 2015) « % = » ARIEBER=FF T » K5
AR RN A 60 2 RE A U X ML AR BB o 60 3 4 A A 55 1 45
A e AR o £ BRBETRAD » JIE S BT R MG B AR
%% (Baltas etal. 2017; Chiu et al. 2014 ) o st - ABFREEPT & 4 09 IR B I
AREEBEHEEHAEMTRANPE - R HEHTREFES T MANE
Ao B AR RIBALER AR S F -

BZ o R RN P4 BEE FAENE S GG LR E AR R KT
(Anderson et al. 2014) » & ¥ JoR 3t Ik TR A Koy HISERTH F - sy » &R
REFLHMANEEREEATBE - Fo > RTFRSRET AT AMESR
W B R MF RS E IR T S - LER - BAL
HRMERERT » THREZROF MR > APFLREZR - ERABL
B 724 £ — 3% (Changetal. 2012) »

= RWPEHEE

EREHENER F— BEBIA R V@R RETROFR 125 LK R
Eey ARt h G A N (Chu & Kim 2011) - ZA2F8EEEF - 4 &4 2R
CRORERER—MHF A —MHREFREEHEFIRE  AnBACRBADE
WEESFETE—FET X EERCIAEHYOERANET AR TN
BHEWE B = RE ML 0 AR S # “friendvertising” ey BE & 0 LR A AL G
WEEHORA R E LA RS TR ARK - FEL KT eRs
(REMEDE) REE0R (AARPE) HRLAAETHENBER L - B Rt
RAGHRBERERE L EEESBAAGAZER BT HAAHTRR B
0y AR Z I » I P il K H KT AN E &I WA R LI R E R
BB AARAGHBRATLATAME S AL TRER L LR LHEE
BRGFE  BERFFREREB LI 5 — 3 (Lafferty et al. 2005) » dA 3 5%
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AP ENERMABEAE - R HhS kB amed T EA B EETAR
HEREBREINEERNITLER  EREARBRER T REEEN TR &
g o iz mrAF 32 — 3% (Duffett 2015) » K#F 2% JE Facebook 2K @ E2RHKF
BEBEIRENERITHMABHLMABY L FRE—FRARERE T EA
HEEFRAOBE  URMERNE S PHEE - AEABLEKRS AEAMER
AT AT B T AT R AR ERILHEILT I 0 T AR K
REFPR o F R o IR AL FRAA AL B LY B 09 HE PR B 0 o Ik BEIRPT A AR
T EH CLRERFEIR - HEM T AFRERABEFRRELES —
R APEATERFOBRES e RFHFOARTORRRE RS E R
oo

£ EH L Rz Facebook FHZF MR ERKEEEXLHTLERE T

B ATHEBRLEPHANFIREEEZMEEREE AP RIEATLMELEH

B o G BBMAFREEATEZHORIEMRN S THABRRZEE
T3 58 R 5 003 R ) » FIRFAL R 2 2 G i/ A/B RIBLIE P il & 0948 R 4 4%
RFEX R HEFEABERDIEERE - ATRERER > P ERT L4
BB P EAERGBEN LM EZFNTEEZRME AL FURE - 5
— o A A o AT ES T ORBERNMARAEEE N RS
REAA BB TN - TG ERERF FMAMMEEREHELE
Mok BHRNPTHERAPEREMALBRMERZ — > FA R AR TiBig
ik kil € o X 0 AREF S A LA R B IR 0 Pl TR AR
BESAEFRER S EMZ @R > B EBEERAORE > EMmRIFRERK
HEED T R RIARERT LA MAEFRERN G ER LA E A
THEZLEFRERGCREZTFHZREZIRERITS  EMEFREAREEA
B R ZE R AR T o suib o E R AR R SIS MR B EIE A e £
¥ RS RAL IR XA AT b o SR Rk 0 B RALBRAE R BN B AT —
77 BT 48 R B T e BT 4 ©

=~ R IR B R AT AR

He R RWERARME T ¥ 5 45 RALEB T A Loy 4% - 1245 % A — e Rald ok
Bk BA AR RETRALTRA SR HMEBIHFER - sbthdd R
AR FETHAE - THHEKLAFL AR LETRE-FEMAZNR L X
REHTHH TS U — IR - F = AFFREBLE FB &R BRML
KM > RS RETSRHE @R R R RERE RO AN  #HiM RS
REMBETENTAHARETEEL ERARETHEET AL TR
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R EN > mwENTRLYNES Ji}fﬁh’}é*%%ﬁmﬁ%’-%%‘ﬁ ¥
T EAZE %§%°%3’$Wmﬁﬁﬁimmﬁ%7@ ~~~~~ R 3k h B
e %%%?%@%%Mﬁﬁw&m’%%Mﬁ@%%%ﬁ% iZ R AL
BARREHIEE - o RRFRELIBARE B BAREE My TR 8
%Hﬁﬁé&q BT ELRNBES  BRAFROE S FEBATAMLE

EERAERMTRELE EE  RAE  RRAFREABE - Fuw
,Muﬁ,,ﬂr*u;z Bl AL BB B 14T % s » AR ER A BB ey B £ £ B
MR R RA AR B R & 0 S R LI AR

mu‘ 'gj.

R RARARIRZ A E A B EPIRT > HE L T BT RENZTREE
A BEERERZLEERRZZE | (MOST 109-2410-H-034-002 ) » %%ﬁ
E

%% Rk

iw%~%z@\%ﬁﬁ(mmyfﬁﬁﬁ%%zﬁ%-Aﬁﬁim%%ﬁﬁﬁ
RESLERTAZYE ) PEREFAFEER H 23 % 548

445-472 -

Rtz > A (2018) » AR AE 58T ~ & 5o du SRR YL 00 I R HHH :é%«;g ps
'*“lz % —y A Facebook EMEI BN E&B 0 T FHHFEH FH =+
% %% > & 189-216 -

= A ﬁzx‘ﬁ%ﬁ‘%%ﬁ(mm%ﬁﬁﬁﬁﬂiﬂ&%ﬁﬁ”%%.%
ZHRy PERATAEEER  H—+—%  Fwiy - & 365-390 -
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