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Abstract 
The emergence of the Electronic Commerce has been accompanied by the 

development of applications aimed at conferring competitive advantage by facilitating 
e-Procurement and e-Marketplace. This paper discuss the emergence of the e-Marketplace, 
an open, competitive medium for e-Procurement exploiting the potential of the World Wide 
Web, as exemplified by a new generation of e-Procurement killer applications.  The 
purposes of this research are: (1) describe the industrial sectors of e-Procurement. (2) 
Describe the application of the e-Marketplace and the effects on information availability. (3) 
Development the hypothesis that formed the research framework. (4) Determine and 
publish factors influencing, and benefits from, e-Marketplace introduction. The research 
model was based on initial case study followed up by analysis of interview and 
questionnaire survey data.  According to the result, companies of case study are 
significantly in the product, market, safety, industry attribute, price, function of 
e-Marketplace support, buyer, intermediate, seller factors; in the questionnaire survey, it is 
obviously significant of Horizontal Industry in the product, market, safety, industry 
attribute, price, function of e-Marketplace support, buyer factors; and significant of 
Vertical Industry in the intermediate factor and industry attribute.  To later researchers, 
more integrated research about the relation among Enterprise Resource Planning, Supply 
Chain Management, and Customer Relationship Management to e-Marketplace for Global 
Logistics Management. 
Keywords e-Procurement, e-Marketplace, Horizon Market, Vertical Market
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5  (N=122 =65 =57) 

 (%)  ( ) ( )

9 14% 201~500 6 6 / 12 4 

1 2% 101~200 24 16 27 25
3 4% 100 35 35 26 28
4 6% 50 3 0 60%~80% 7 5 
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7
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8
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0.336 ** 0.370 ** 0.409 ** 0.473 ** 1.000      
0.422 ** 0.501 ** 0.348 * 0.407 ** 0.637 ** 1.000     

0.096 0.069 -0.110 -0.067 -0.028 0.095 1.000    
0.273 0.056 ** -0.040 0.105 0.224 0.384 ** -0.080 1.000   

0.526 ** 0.542 ** 0.466 ** 0.465 ** 0.450 ** 0.460 ** -0.068 0.271 1.000  
0.516 ** 0.547 ** 0.410 ** 0.347 ** 0.352 ** 0.412 ** -0.164 0.037 0.574 ** 1.000 

 (N=57) 

1.000          
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0.432 ** 0.563 ** 1.000        
0.486 ** 0.459 ** 0.346 * 1.000       
0.439 ** 0.532 ** 0.492 ** 0.632 ** 1.000      
0.586 ** 0.615 ** 0.342 * 0.375 * 0.458 ** 1.000     
-0.007 -0.021 0.064 -0.325 * -0.126 0.024 1.000    

0.418 ** 0.462 ** 0.360 * 0.283 0.412 ** 0.675 ** 0.374 * 1.000   
0.026 0.211 0.165 0.198 0.410 ** 0.164 0.021 0.064 1.000  
-0.05 -0.032 -0.027 -0.089 0.221 0.012 0.344* 0. 137 -0.045 1.000 

( Pearson Correlation Pearson Sig.: (2-tailed) N
)
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 ( 9 10) 
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 ( 11 12) 
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(p=0.055)

9

T  P-value
Adjuste

d
R-square

T  P-value Adjusted 
R-square

0.516 4.083 0.000*** 0.250 -0.050 -0.320 0.750 0.022 
0.547 4.429 0.000*** 0.284 -0.032 -0.204 0.839 -0.023
0.410 3.052 0.004** 0.132 -0.027 -0.175 0.862 -0.030
0.347 2.509 0.016** 0.101 -0.089 -0.572 0.010* -0.075
0.353 2.260 0.014** 0.137 0.221 1.454 0.153 0.030 
0.574 4.759 0.000*** 0.442 -0.045 -0.290 0.773 -0.034

11 14     *** p-value<0.01,   ** p-value<0.05,   * p-value<0.1 

10 

T P-Value Adjusted 
R-square T P-Value Adjusted 

R-square
0.405 1.928 0.061 * -0.307 -1.156 0.255 
-0.201 -0.888 0.379 0.298 1.090 0.283 
0.379 2.091 0.043 * -0.077 -0.410 0.684 
0.057 0.323 0.748 

0.250

-0.006 -0.033 0.974 

-0.062

0.291 1.800 0.079 -0.100 -0.547 0.588 
0.314 1.942 0.050 *

0.268
0.065 0.358 0.722 

-0.042

0.419 2.628 0.012 * 0.007 0.042 0.967 
-0.004 -0.026 0.980 

0.132
0.265 1.613 0.115 

-0.030

0.227 1.290 0.203 -0.165 -0.854 0.398 
0.227 1.288 0.204 

0.132
0.127 0.659 0.513 

-0.03 

0.320 2.218 0.032 ** 0.101 -0.169 -0.988 0.022 * -0.025
-0.016 -0.128 0.898 -0.325 -1.463 0.152 
0.206 1.459 0.152 0.041 0.170 0.866 

-0.054 -0.341 0.735 0.493 2.179 0.036
** 

0.097 0.666 0.509 0.140 0.570 0.572 
-0.301 -1.898 0.065 0.049 0.205 0.839 
0.425 2.789 0.008 ** -0.318 -1.555 0.129 
0.473 3.597 0.001***

0.137

-0.205 -0.833 0.410 

-0.030

11 

 T P-value Adjusted 
R-square T P-value Adjusted 

R-square
0.412 3.066 0.004** 0.152 0.012 0.077 0.939 -0.024
-0.164 -1.130 0.264 0.006 0.344 2.347 0.024** 0.099 
0.037 0.250 0.803 0.020 0.137 0.885 0.382 -0.006
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12 

T P-Value Adjusted 
R-square T P-Value Adjusted 

R-square
0.257 1.541 0.131 0.075 0.366 0.716 
0.257 1.565 0.125 0.008 0.039 0.969 
0.115 0.716 0.478 -0.040 -0.179 0.859 
0.009 0.058 0.954 

0.165

-0.023 -0.116 0.908 
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-0.306 -1.750 0.087* 0.176 0.889 0.380 

-0.031 -0.173 0.813 

0.013

0.336 1.900 0.065 

0.123

0.357 1.975 0.055* 0.027 0.136 0.893 
-0.184 -1.032 0.308 0.147 0.723 0.474 
0.199 1.140 0.261 -0.148 -0.683 0.499 
-0.291 -1.645 0.107 

0.017

0.204 1.051 0.300 

-0.055

3
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0.01 (***) 0.05 (**) 0.1 (*)
3
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