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Editor’s Introduction

Journal of Information Management is an academic journal published by Chinese
Society of Information Management as a platform for information management
researchers’ publication and research sharing.  Since the first issue published in 1994,
this journal has been published over two decades, and each year has four volumes
published at the first month of each quarter, namely, January, April, July, and October,
respectively. Journal of Information Management is a TSSCI journal of Ministry of
Science and Technology. This Volume 29, No 3 contains four articles from various
areas, as follows: Chen, M.C., Lin, S.W., Miao, Y.F., & Lin, J. C.-C. “Value of services
—Utilizing valued-based adoption model to investigate consumer's intention to
subscribe music streaming services.”  Tsai, J.C.A. “Social Acceptance and
Information Privacy Concerns on Self-Disclosure: Do Privacy-Rule Criteria Matter?”
Su, P.C., Xia, J.H. & Su, T.C. “Design of Secure Sharing Scheme Based on Smart
Contracts: Case Study on Home Sharing.” Hsieh, P.S., Feng, W.T. & Tu, R.T. “Can
Gamification Increase Users’ Continued Use Intention of Fitness App? Compare the

Effectiveness of Intrinsic and Extrinsic Game.”
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