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Information as Goods: New Definitions and

New Perspectives

Jyun-Cheng Wang
Department of Information Management
National Chung Cheng University

ABSTRACT

The development of internet has popularized issues related to information. This paper
focuses on one aspect of such issues. That is, treating information as goods. "Information
Goods" has carried its traditional definition of goods that are costly in first production and
almost zero cost in reproduction. Traditionally, information goods refer to such things as
music, movie, news, and software. We expand this definition and categorize information
goods into two kinds: content-based information goods and decision-based information
goods. Decision-based information goods are produced when transactions or communica-
tions occur, including sales information, customer profiles, or business operational informa-
tion. Information goods along this line of definition have been neglected since they are
usually scattering around or securely hidden. We observe this phenomenon and identify
issues that related to both kinds of information goods. Several research topics emerged
from this line of observation are discussed. They range from production of information
goods, pricing, markets for information goods, to the reintermediation of information
goods, and information policy.

Key words: Information goods, Content-based information goods, Decision-based
information goods
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