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The Influence of Internet Anonymous Message
Intention and Framing on Message Receivers
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Abstract

Due to the characteristics of immediateness and convenience, accessing
information through Internet has become an important approach for people who need
information. However, in cyberspace, the participants usually don’t know each other.
Anonymity sometimes brings deceit in Internet. This research focuses on how the way
of message presentations could affect the information trust and acceptance. This
research applies laboratory experiment approach and uses Yahoo Knowledge+ as an
example to understand the effects of message intention and message framing. The
results indicate that there is no interaction effect between message intention and
message framing. Compared to message intention, message framing has more influence
on information trust; people would have more trust and acceptance to negative framing
messages. In addition, message framing has more influence on the extent of product
like/dislike; negative framing messages could bring more emotion to like/hate the
involved product. On the other hand, message intention has more influence on giving up
to follow; people would have more uneasy feeling if giving up to follow negative

intention messages.

Keywords: Message Intention, Message Framing, Message Acceptance, Message
Trust.
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Meyers-Levy 1990) > B} A RLAABEQDAMZRZNFIANRELEHAF < £
FHRBEYLRBE £ —BE FASAEAR-EHE0TRAN > BT
RZRAFEFEAAHRETERNFARE TR ZE XS F A (Zaichkowsky
1994; #lExm R 97) 2#R £ 9 M (s T EFXUVETRHARBAMTAETE
B~ TROAEFRELANTKATERM, FHA) > AT 54 7 BRAEH
T BMEAER 185 Rl H e RAMERLSAHERANTHSIALZEN S
A EE 40 BT RRAH - CHIEME > B H @A ANOVA ¥ & a5 & S0
WAL M £ RS RBF (F=1.239,p=0.179) -

BTRAS & 2R FHEEE@EEME AT ERIWRENEE
& Mg RAEFHHAENE > HFARLEE - RLEE - ST B AN
FRBEARREETR > REAERHRREH AT - HE A TR RA > =2
HARBAZ JE T A 10 545 B7 7T TR,

— AR REEE

ARRZERGHEMEN S LA SREHMER Rk 3 L2EHT
BMEE AR ERAEME 0 AR A 31 A% o

TS R A 2R R ERAFRE | FPEAR
AT (FREH R I5) T Es 7
RELE (Z1FF K 90) 7 Es >
BT RE (Howard & Gengler 2001) ~ (& 9 2 5

Bk K 93) )
mERBTRARE | GREs R9S5) 7 * 6

— - AHEENH

AEBRERSEEAE L 185 £5 > MR BFCASZ A CAX R %E  HiasH
AL AR ) > BAT R0 A Ak AR S 167 18 > w83 A 4E MA@ Yahoo Fnik Ky
By o WMAEN L F— 46 A~ F = 3T A~ F =437 A Fwa 47
A E 167 AEHZTESRGFEALLE & > ANOVA 57 kM £ 27T KB
% (F=1.066, p=0.384) MWtz M t T X kiTBE - AAMELRTY >
B 63.47% 0 MLl E 36.53% 0 RERLET 0 AKX — IR GHA 0 46
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MWARAR 46.11%  HAREFEER = K= KW@ 4 > &6 26.95% ~ 14.97%¥
11.98% - fefe Fl4ass 3% L > HFRER 4 £ 7 JBFAE 41.92% > $3g 5 ehfk A %
(FR 4 DEEAT) 2kl 3832% BEEZERAE (HR T IFAL) &
19.76% o

EEF WA > A RAHHITIFZEREITEFGHE > AABEEE—F
Moo EHHABAD AN THEREZBERIAGA 1 kT EGEMHER 0 kT °
EARARAAEZE 9 BREHEEZ A SBITE S EE PR S ARk RLBHAME -
R EIFEAZEZ K] o

=~ RS

B AEBAWIEEMRT > Jnk 4 Hair % (1998) 2.4 Cronbach's a #
KA 0.6 ZTH— WU TIEE » k5 0.8 Al R TH A RLA S E a5 - Fornell ¥
Larcker (1981) & m 415 (CR) {AEik 06 A LA KREALA —2hmiis
Bom 08 MERTRIF - Bk 4 BT AMEIWERERIEEYETHES
A2

Je M4 E »#7 £ > Fornell #2 Larcker (1981) 2.4 &4 A6 T34 % LinR
¥ (Average Variance Extracted; AVE ) {45 X 0.5 £ Rk T A LA RIF eI eL
HE - ik 4 BT AU RIvEE S B 0B % R AR AR o Jdh 0 Chin
(1998) A EH A AVE F 7 R KA SRS A AR > BALAFR
H—RBEFNHE - R SHT 0  AMRLEHNREHETHELALE -

FERBBE AL K REITARGERIMPAETRA Z 24 HAKKE
£k (Varimax) #47E Z s > REALTERE 4 B HEE W EE S
(Fm 1 BRBBZE  RY 4 BRELEEE ~ Ry 2 HESTEBRE - R 3
LR FERBECAEE ) wk 6 i SBAIMAMERAREOIS AL HEAKRA
#2#E (Hair et al. 1998) RJE B R R AZ T HEARZEZIHL BH -2
B IR

% 4 . #4 Cronbach's a ~ CR % AVE

b N Cronbach's a CR AVE
AR 0.92 0.93 0.67
EN-NEEY:d 0.84 0.86 0.61
Ao RE 0.90 0.91 0.71
AEEBE R 0.96 0.97 0.92
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RS EEBAR ST A R AR AR

A8 B 1% B LA A AVE P 7 AR ME
JEEEMmE | FHE| AVE | A A | A E A
BRE | GHEE | HERBE | BEOEE

AT 427" | 0.67 0.82
MAASIEE 3.71° | 0.61 0.65 0.78
A EE 0.93° | 0.71 0.37 0.29 0.84
REEEE A | 3297 | 0.92 0.28 0.21 0.16 0.96
1 FHHIE WL b MR 0 L A B 8 5 A - M 0 1R o LA =18 B 4 1

Wdk - BETFE 005 THEELR -
32 HABES AVE 89F 5 AR

%6 FBERF A
R A

—_
[\
(98]
AN

Fe] 3R
pﬂ,éﬁﬁkf@/\;gﬁ B Y 0.77

EETHETAANETER 0.72
ﬂm&ﬂx%%ﬁé%ﬁ%%%&ﬁ 0.78
MEAHKRREFTADESN 0.84
A H KRR A RIS 0.84
TR B AT AT EARE E R A 0.72
EHOLAGRE T AR EE R 0.74
ﬁiﬁ%wﬂa%¢%@é%§ﬂ 0.60
g B GRE BY RE B R N~ N IEHY 0.78
B AGRE R A MR S 0.82
KABEMEN S TDEE 0.65
ARG REREGAAREFELAAE 0.60
BEAESA (R 1> L3 5 E#keyt9) 0.82
BEAESRE C(3ER 1 L@ 548 9) 0.81
EEAESLT (B@mey 1> L@ 55 Ed|mey:9) 0.84
BEAERAE (SATRMER 1 L@ 155 AA 0.87
frbeey 0 9)
BEAERL (SATHREN 1> L@ 5 A 0.89
W& L 9)
EXRR /B TRHREET  RACEAMLECHRT 0.92
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=~ R #= MNOVA Rt %

FESHBCRR E AT » R H S BAF MNOVA % % 2T BEFRFHNE
i -HMEEEHMANBEERITALZE  UARBEAEGHMATA RN
Ao &Rk 7 AR RPESAEEBEALEE LA AL XA » 4 Pillai's
Trace ~ Wilks' Lambda ~ Hotelling's Trace $2 Roy's Largest Root &4z € % > 344 7|
EIBRAKRE AR E XM R IR R RREE -

7 REZEAMELEHZ MNOVA % %S4 &

BRI Value F P
A %4 |Pillai's Trace 0.17 7.90 0.00"
Wilks' Lambda 0.84 7.90 0.00"
Hotelling's Trace 0.20 7.90 0.00"
Roy's Largest Root 0.20 7.90 0.00°
HEE Pillai's Trace 0.07 3.20 0.02"
Wilks' Lambda 0.93 3.20 0.02°
Hotelling's Trace 0.08 3.20 0.02°
Roy's Largest Root 0.08 3.20 0.02°
E2H  |Pillai's Trace 0.09 0.35 0.84
MER Wilks' Lambda 0.99 0.35 0.84
Hotelling's Trace 0.09 0.35 0.84
Roy's Largest Root 0.09 0.35 0.84
A 005 FHEF
BTRAERMBAZALESERAEEZEBEaHREERERBE > KK 8 F4

AARBHHMEIELE AL ARHERAALDE  HALEEIK
FHUBTRARAERFDE
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R LA ;
Ao RE 29.15 23.20 0.00
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A4 005 FRA%E
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P& 1wy F ¥ A & & -F3g1h R E R p
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"B 005 FREE
x10: E~ ) MEERHUAEER T EREZI LR
JE 4 1wy -F ¥ {E & @ -F3g1E F3HEE R p
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A4 005 FRA%E
vy ~ PLS #f RIR AR
RHF 52 g AR AR BN o Ak AR Jr ey PLS (Partial Least Squares) > &
WAT B R 0 B 25 9L ) #F o A SmartPLS v2.0 #k8¥ i
Bootstrap # R, * # A4 A Ttk (re-sampling ) 89 5 K it
FAFEH AR EFZ S 500 (Chin 1998) » A A1 2 Ba F AR - PTAF

EAT TR B KA R A
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BAeE 11~ B 2 FrF -
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,;L,g IS E BB 0.288 B3R E RS
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HAASAED ,ﬁér;f}%‘ 0.601 B3R L Ak oL
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MAHRTEDRELEF 0.207 RS

0.170* HEMAE
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R>=0.262

0.418*
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E R RERFW
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