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Abstract

Purpose —Drawing on the perspectives of motivation hub and perceived justice,
this present study aimed at examining the relationships among related factors with
Internet shopping repurchase intention.

Design/methodology/approach — The respondents of this present study were
consumers who had shopping experiences from Internet. For the sake of research rigor,
convenience sampling and snowball sampling were used to distribute the questionnaires.
The data from the online and paper questionnaires were combined to obtain diverse
sample sources. Structural Equation Modeling with LISREL software was used to
examine the research model. A two-step approach was applied to data analysis. The first
step involved the analysis of the measurement model, which demonstrated a sufficient
level of validity and reliability. The second step was the structural model testing.

Findings — The results showed that perceived performance has positive influences
on distributive justice, procedural justice, and interpersonal justice; perceived
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performance also has positive influences on satisfaction; perceived distributive justice,
procedural justice, and interpersonal justice have positive impacts on satisfaction;
satisfaction has impact on Internet shopping repurchase intention; Internet shopping
self-efficacy has positive impact on perceived performance and repurchase Intention.

Research limitations/implications — It is recommended that other related theories
or longitudinal research may be applied to the context of Internet repurchase intention to
discover more significant implications. Thus, further works may integrate these critical
factors and methods into research to examine their effects toward Internet repurchase

intention.

Practical implications —It is critical for online vendors to well-manage their EC
website to serve customers and provide adequate value to customers instead of focusing
on just one of aspects in their web-site development. Online vendors also should pay
attention to the justice awareness for each consumer, and improve customers’
performance in online shopping activities.

Originality/value — Nowadays, numerous of studies have explored the factors that
influencing repurchase intention in the context of online shopping. However, little
research has been conducted by applying the factors of Internet shopping self-efficacy
and self-regulation mechanism. Accordingly, this present study tried to integrate these
factors for testing the beliefs or attitude toward repurchase intention from the Internet
shopping.

Keywords: self-regulation mechanism, motivation hub, justice theory, Internet
shopping repurchase intention
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[EEHBRRTEHETAFOERT SRS AEBEREY - HERE
¥EmegARIE L 0 2013 3] 2015 FETFHETHEES m%$7élﬂwﬂ
2015 - 6HWEBTIGAMTREAL  REEHETE ¥ — (FERIZH
2014 ) ; ¥ FEix £ 2014 F A e @ik sy 4T 4 A A ( MasterCard Online
Shopping Survey) RBr&i &8 ETHHFT O ENER  AEFTBESE 77.6%
BEERF LT L T Y > el 2013 64 51.8% KBS 25.8 HME 5 -

WE=ZMEA LR HUONYRIETELEREY  WESZERZRES =4
(MasterCard 2014 ) - #8748 B o) Bt 7 X &5 /AWK RATHEL - LB AN
BN T IR R K R ORSERH TR c MIBBALK 0 RIE
B P77 355 7 78 2> @) Statista AT 32 ey BAE 47 0 2 T 2016 £ B2C 44 E T #4755
A5 33 1.92 k£ way44E % (Statista 2015) » eMarketer 89 8F 83 E 35 4 » =K
TG AL AR AN E FRHY 35.1% 0 b E ey 31. I%B\Eki}l‘]'rﬁi%éﬁ 23.9% ° ¥
WH &L % —15 (eMarketer 2014) » AT 2K E T JHEE I E AR T T
G a:0h A

Rk ey AR R A R B AR R A% EE > ETHALEM
Fae itk - ETARGHRGEREY » TRARAGHEA RIERE LI RZHH
s & A (Straub et al. 1997; Bhattacherjee 2001a; Bhattacherjee 2001b) o #k{% & 3R &
SRR R RERY)  ERNREAFREHFEMER - mIEE B RIKA
(Bhattacherjee 2001a) o JE7 3 » AARH B P & E ey B st - T RFI £ £
BEBEPFHHMBMLER - RAEFRARFGRMA - AT FE DL TRIBE
BB —rHARBEX > MRS wE T A (Ecommerce ) » B 5k
(catalog) A MR ¥ A% (Call center) % % mi@d - EHREH DX FEM
J& DB FETAEERGIT R - ESEIRD AR AR EEBRRZET T HY

5% o fEMIRILT - EE A sk A8 Bl Hkr i BB T A 4ast 0 x4 Web-based -F
éé%k Ry REA AR T A BT IR EIRA B 6 R E %
( Anderson & Choobineh 1996; Deville 1995; Chen et al. 2002 ) - & 7 &R 5] 48 %% /#]
FEEREBEEHFTREIGITEI  FHERARAER B OHEEL
PRSE A Sk 0 B35 % B 4 B 4% (Bhattacherjee 2001a ) ©

AAHREARAVERREEEFGRANR L > BEAF LA RIELRR
BB X AR TAR R ARREH B H N BERAT LTS B H — e (B2L) wAak
BRd o 2Rt h#F S K 0 4wt TRA (Theory of Reasoned Action) (Fishbein
& Ajzen 1975; Ajzen & Fishbein 1980 ) + TAM ( Technology Acceptance Model )
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(Davis 1989; Davis et al. 1989 ) - TPB ( Theory of Planned Behavior ) ( Ajzen 1988,
1991) » A F 5 HF RAZ LI &Kol - JEAATE BT o e HREE
FhgshAA L - B RAER IS (expectation-disconfirmation theory; EDT) % %
B2 AR ARG B B 0 BE ~ R 09 Bk B AT & BIRFAT S 5 H AT & 09 B
7k X, (Oliver 1980, 1993; Tse & Wilton 1988; Anderson & Sullivan 1993; Patterson
et al. 1997; Dabholkar et al. 2000 ) » 44 3t 4% 5] A AR IR A SR & AL 09 R 1T &

( Bhattacherjee 2001a, 2001b ) -

BALB AT MR AT NIRRT S m R A Y #
EXFrZEARACELAREH T AMEMRIRAGTE - SRFREGTH
BEHGBATONETRN  LARTHABRAETOL—EERNITE - LM
A8 B REEE o RIEAA G (social cognitive theory; SCT) #4345t - A 4%
ALY FEIREMR AL (Person ) ~ 3235 (Environment ) $147%; (Behavior) A% X &
YE R 694 % (Bandura 1977, 1982, 1986 ) » & EA#HZ A TS &R L4 € TE
15 & RAVETAE 1 09 B K345 (Bandura 1986) < YT 2R - A48 B 69 7 520 A SR Ak AL 26
MAAARE S AR E LA £ T E A HEA Loy RE (Hill et al
1986; Compeau & Higgins 1995b; Taylor & Todd 1995; Compeau et al. 1999; Liang
and Xue 2010; Elkhani et al. 2014; Johnson et al. 2015) Z ¥ & &3 4k 82 T 1% #5264
£ (Gist et al. 1989; Webster & Martocchio 1993; Compeau & Higgins 1995a; Bolt
et al. 2001; Holden & Rada 2011; Hsia et al. 2014; Hopp et al. 2015) » 12 X % 3% A &
AR ERAA S - () IR #3058 & (HF8H) A iiTs
Z YR R AR T 0 B 09 9% % & A B A PR (Parthasarathy & Bhattacherjee 1998 ) -

B > Locke (1991) %% A &Kk 3] A £ A KA EH (Self-Regulation )
Mk b oo A E K& 2% (Need Hierarchy Theory ) ~ &t % K223 (Need for
Achievement Theory ) - & & 5 # #23 (Role Motivation Theory ) -~ # H F 32 3%

( Two Factor Theory ) ~ #7 % #2 3% ( Expectancy Theory ) » 2 -F 2 2% ( Equity
Theory ) ~ € 3242323 (Social-Cognitive Theory ) » B 4Z3% £ 323 (Goal Setting
Theory ) » 3t £ 474 ¥ 3% (Theory of Planned Behavior ) - 5% H #23 ( Attribution
Theory ) ~ 32 5% #2 2% (Reinforcement Theory) - T 4¥ M52 (Job Characteristics
Theory ) » i & 33 (Satisfaction Theory) % & A& #ILH » AR ESARH K
B AR A RADRAEEFF] o Kb @K% H (Homans 1961) 5 -
AR BAY > G2 PFRENETELELRIRITE S PFRGHRZTEBEMAA
8.0 B fe 72 (Adams 1965; Thibaut & Walker 1975; Bies & Moag 1986 ) - i#& X% %
VARR A 609 38 Jn g 1) 2 R) 2 B AF ARG B B0 T AR - LB A T s B 63T
1B &% 5 £4, (Smith et al. 1999) - Szymanski ¥ Henard (2001 ) 4t#i8 %
HMBESEE NI RBITEZ A (meta-analysis) - & R4 7] 58 B T &
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B EEY—AE R &L H % o Chiu -~ Huang #2 Yen (2010) & Chen $Z Chou
(2012) AFo-FRGERA B MBI FEHEZTLERARTY » &RE ZHRFR
FEaHFHEHFREAERTE - ® Kuo #2 Wu (2012) , Wu (2013) & Wu sz
Huang (2015) B E &A% oy = BB R TR L5 B » B A REMKE
AU EBEE LT BB s R AR AR B M e H R A
2T e A TR B AR SRR 0 AR L HoR T MU R N PR E A & B AR R
FIR FUBF 09 R E » #ldw kg #] sk (Thibaut & Walker 1975) ~ IR#54744 (Mowen
& Grove 1983) ~ fmEH F#xx % (Oliver & Swan 1989) 1535 - D E A FRER
o B ABITIRIFFRAANTFERA > BAELAFE LRI AN ERBEN
Z & (Kuo & Wu 2012; Oliver 1997) » N-F 2% FAERILH K F RE @& o
AW RAFRABRAGERZLRE - S F LA H 0y A RAHHKAH (Self-
regulation ) JRAZ o 3 S B A A I I S T — A AN BRI H R A &R 2 B IR
HEHEBBEOEERAY AR ERABEELFFHEEAERE TR A -

A Bk
— AR

383 (Justice Theory st Equity Theory) B ik £:% Homans (1961 )
DAL G R R B AR PTIR B AT S c BB AR L F T H priirey
AT HRAIFRIEGFERE > Bl @HFgET—17% - % » Adams

(1963) &3/ " 4 — -F | o9 FBM - AR AN AT FH B A7 0 TR 42
do BAGTHE B ARATEF B > b A THRARF R GMBZE AT A
TR BAZ T AR E S TR AFAE > MR R ERE - Adams $% H
ATy AR R R T S ARB R TR TR SR
Bl R AR R AR S A M 6% 2R o Bt 0 Adams (1963,
1965) it —F AL O PR AYHELIT 1 - Fe-F (Distributive Justice ) 8944 » 3£
B AH A A TAE P A PR EN P AT 2 B s oy T o ke T MR e A2 B I e
oG R R EH% R R IE o X 4% - Thibaut # Walker (1975) Bl42 & 742 5 A F
(Procedural Justice ) #9#EA > B AIRZTEE A ok b 1#5 % A L 6y 15 3% - Bies 2
Moag (1986 ) 4R A Z &0 #HN-FRAsma 3 80 AlE— SR L2 F N
b JE B35 s Z o F (Interactional Justice) E % » 4 T H A MENTFH AN
H oo FHH o BFHEREBELRATFRAMBLS S HEBRINHEE o 4o
Clemmer #2 Schneider (1996) WA Ml N -FZ#F % > 4483 E N -F 3 =B
@ o8& e -F (Distributive Justice )  #2 5 2~F ( Procedural Justice) #o &
% »-F (Interactional Justice ) o - E/A-FE FTAHE R N-TF5E > £2 520K
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R E A SR B R EAZ 0N 0 W B AT B B E TR AR R AR P BT
T ANBEH AN o

Oliver ¥2 Swan (1989) # & R akzdfe ATt M AR A RIRFMEGBEL
AARERBT  NMPHHARGSEEABREZNLE  BERELZ N RS
HPT XA TR R R o R R AERH E R E AN BERR > AR
HEABSS B a0 BB R 0 TR B H AR ARG A B 0 HME 8 (Input)
#13 B (Outcome) wyrbd (BP PSS ) 2T 2M KA Z BE R i
(Bp ez oA ) - Smith % (1999) % #iaE R4 AT « BAENF - ZH
NN RAERAZ R R AR M E N EAME A o Teo ¥ Lim (2001) ##RE %
EATHFR R E BN A0 AT AR AES SR BLEES &R
AyBAF  REANFREZGH A FAREGETEABREZHES G LS EEM
= BB E RS o Severt (2002) Rz FAF P RERYMASLBEE
WA HECRRZRNNEAG AT~ pRATFHEAFATFEDELLEE > #h
REBEAORBERER - BITRA > O EN I HFF 0 ERAFRGEREYH
&% EME I T ERWIEF - Maxham ¥ Netemeyer (2002 ) A4k 4740 5 B3
ENGGBEELHE RETHR KRB REAARKZ A FoEHBERGEEME
MZHE BREBRABFATFRZGHNFHERN B ENTERG BT
WRENERTHREHBNHEEDE > BHEEQERETH N NENNE
BERE s PR ESGEEMESEES -

RAFA LA FR T 40 AR FANTFRA  HEER GILERA G T
I BA P PO AT OB CEFET T RE S TR AT
FAR BT E AL E® (Wu2013; Wu & Huang 2015) -

= BRI A

B KA (self-regulation) MR EAIIT LA RMA - B ELAEZTH
FoOEET AR - PUTARIL A BT — 0978 Tk B AR (Karoly 1993) » 75 Bp oA
BABREERAETHH A TRARN » FEAGES LB MR8 ARG ST
% BRFAEAE AT > ABEIRIRRXFAE T @ o AL BRZT LLAER T
RE %0y —3 (Latham & Locke 1991) - ¥ B 4% 3% & & B 4%4R & T 48 1L 64 47 ) Bp
2 B KA ARSI R T R RIE

Locke (1991) i & &AL 51 A £ & KA L (Self-Regulation ) # &)+ -
HOFRBRBEH - Rl FEREH - AEHRETH - R TEH  PZEH - »
TR AR RIS BARRE S HIT LS RS EREH
TAESF M - MBIERFHAMRILEG > R RESARAGHKI A ARG 8 RAHK
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wEp# A7 (@ 1 FFw)e AEpEA 7RSS > $MEAR T H K, (Needs)
&4 T84 | (Value) & #h#% (Motivation) > W% 2 " BAZ | (Goal ) RIA4T
% (Action) MR "4 - ARKERAR BRI M T ER R H £ R%
(REREH) > MEABTR A HEHOTEAEEL - uob > ABRERTY - &L
(Volition) & A4 RMEHER T EBEEABE - e TEARLHRTH

EHERARN > HiTL €2 E 34 (Volitional Control) A% (4

AR MR ERILER (Ajzen 1991) -

The Motivation Core

The Motivation Hub

R e g )

Needs Values & Motives Goals & Intentions Performance Rewards Satisfaction
Maslow: McClelland: Ajzen: Weiner: Adams: Herzberg:
Need Hierarchy Need for Theory of Planned Attribution Theory Equity Theory; Two Factor Theory;
Theory Achievement Theory [~ | Behavior > > Reinforcement > Hackman - Oldham:
Deci: Miner: Locke & Latham: Theory; isti
o o o ; Also Deci Theory Job Characteristics
Intrinsic Motivation Role Motivation Goal Setting Theory Theory
Theory theory Locke:
Vroom: T Satisfaction Theory;
Expectancy Theory, N also Maslow Theory
also Equity Theory Self-Efficacy & & Social-Cognitive
Expectancy Theory
Bandura:
Social-Cognitive
Theory;
also Expectancy

Volition
&4 R : Locke 1991
B 1 & &P AR E T 7

B E & (Motivation hub) Bp %178y P7 £ % (Locke 1991) » £ & &K A &
WATE Y - AT IRAT R Fn by B RALAHI B A KGRy - BRATE H RAF 2
ZaysE R o FWADARF] > AL L BARE 0 FRERE —ERHUARE T RZ
E R ER R IZE - RIERBARE AT GRS SR E - EBHHRFT]
volBRRES ) AT ARZBENY | APE THX% RABYRER X
W B REAET L T EARRES kR E CHBETEAKRFLRESHNF
B Eoy B RFGIAA o B Locke Fi & T WERMAGHKILH EEFR&LH
2ho dHHRT 2R o ) (Locke 1991) » {2 @2 F 3245 7 & R ITH 7
B R AR R ARG B RIE 0 3 AR AR fh oy IR o

FEF e R s ey R B AR o AR T 25 LA R P E
BB RS A R TE AR 15 E RIS L A R RK A
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Pk 4 (Compeau et al. 1999) > m#AHN L EHBRERAEGH YT E - K
BRI E R BT PR AR R SRR X A A TARHEKIE B
BTG o HAAGKIE R LT PT LR (Locke 1991) @ &4k Ey4% - 7]
H g KEGEZAERER » MEEHAI TS RERE " AR, o a5 88 e
it TER R TEE BEATI BRI R ERIE T AREIEMER (Locke &
Latham 1990a, 1990b ) -

— BB E R RARAT  HEE - BRES

(=) ZaSE& a1 & 5 04 B 1%

S04 Ak A e RRFEF 6918 B e T IE BEACE KA 69 B (Cadotte et al.
1987 ) o #m 4B F L4 B -F ~ A2 5 A FFf 28 F (Clemmer & Schneider
1996 ) 4B 1% 35 BB H B4R AT T & o RIRFF IR B H Z R £ Jo i Loy
e (Verhoef 2003 ) ; A2 F A -F & 45 B8 % 12 2 8] ik R BAZ F & iE 3R 8 R A 8] 4241
R E AL R BB AR R SR AT 09422 (Greenberg 1990) 5 Z &) A -F I35 AR L H)
ZNF o BIEAER BS  MEARM AN EERAESF (Taxetal. 1998) > £
BREAESBRIRFFREE LT ECHAMERAZAZFIER -

A B iy AT & R A R A F B R 2 Bl AP ey A 0 R A
A¥H BAZ 7R Z % EE (Locke 1991) o s oy 4 @ 3F 5 A MA I 2 R AERIL 3
POME -—GRFEIBRS  HEE ST R ARG R £ RN
(Oliver 1980) > & F R A A B F MBI A 5 > b EEP 2 LRGP E
(Swan & Trawick 1981; Tse & Wilton 1988; Patterson et al. 1997 ) » #5842 & £ £ 1k
EAHNHEENAEDER L% (Patterson et al. 1997) < ZZAF sk A5 M A% L
HEXZAARERNOAREFY  §HEAZEBEBERDTE - RFHEF IS
WIS AR RIS A B RS B @A AR S 0RS (Hl5)
Z3%4%n (Patterson et al. 1997; Swan & Trawick 1981) ; Rz & Bl@ A i & od4a B
So k& & 0 JLBI{% &y Bhattacherjee (2001a, 2001b) X #F RFFHEE - BA5AEH
o wAMERIEM TSR E Riwi@in 2 &y SHAGHAKREL IR BARAEFT
VAR EH B A ey ] o B A R E Rk % (Yang & Fang 2004 ) A&
PR % 3R e A 3% 56 (Kuo & Wu 2012; Wu 2013) A 3R #| £ & &2 etk - By
AEERGREEREZRYHEARBD FERERT REZESRRGFEGE
BELIRIE  MAASEWNGER c Bk ZHEEFARTRT R R EEBE
4 FEGEFEHREERE S AERERCHEL ERXRREL T AT NHE
IR BLILAR 7 A% 8% B % (Goodwin & Ross 1992) 49k akanty & K o duah-T ik
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H R G B EAEE RIER LI de  BE 0 T SRAEF > HEs5 %
HHo AT eRI 0 AR EWEEEE  BEARRBRT R ABRE FHu
BEANFRI o B2 ZHEEBRERFOEMER M CH RN LT LR
o SRS AT B e B B S A I BB AAE R BUR LY R R EPTER
B E - Bk RIFLALAAMIIR » A RBLEBEEZ T ERTHERE
H 0 BN BAR R T A 0 SRR B e TR

B 1 W EE BRI s R F Rt BB E -
BR2: ERFEELTEAHBF AT EGNTE -

WA T A E R AR R M AT A RN e B
(Bhattacherjee 2001b; Chen & Chou 2012 ) » T4 #L.% X % @42 P 5% (signal )
#4942 3& (Chiu et al. 2013; Wells et al. 2011 ) o F p » &k G N & H R 22 H &3
ik (ERBWALG) WERERE R T ARENIER > S EERERTHEY
Ao H eyt (2B RE > MEBRT A5 M A E L E KRB A58
) RER S 28 EERE LA AMIER TR > AEBRERTIMEAMIE
FHEEMM IR ZE (Wells et al. 2011)  Jbdh - i E@EBEHGERE Y - F
BTN A GHEGEGEETE  AYMAR H e B Ri#EST (Kim and Stoel
2004) 0 Hb o AR GEZTEREMER RITOBMER > BERETASLLER
G i@AE b ey L AR i MR LR  BELREK @ e
TREFRERAA LGB o L AGEIRG KR 0 Bh o MERT
L RRGRE - IFHRE SR - EEIT R 0 AE L R F /e
B (Chiu et al. 2013 ) » B A& 2 F4-F#H4 (Kuo & Wu 2012; Smith et al.
1999; Wu 2013 ) « RZ » & ey g &85 (TRBPE T H ey uass ks ) > H
THETFOHLNE R EFHENRTERFERE (Wu & Huang 2015) » ® 7
SRR XM R FRBA G RAAMEE (FF3R%E% 2014) BEmALRTE
FRAABE A B I N T Loy 2 ZHBR - Bk RIF RS EIBN FH kTR
THELZH N TR ER B TFTIHER

TR 3 W B REBH LGN T oA By E -

(=) mBEAMHEE - BB A
HEELMBMALLREIHLE SSRGS GBI Z k£ R

M TAFE e R R R KA R (Oliver 1980) o BA% RAERITH B » 3

BEZIBAL L E S RRFF I E 2 RE - SRR A R0 £ R
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BEAAME | SEHeRETEER (Eq) £ meEaPENTEAR
B RZ > HE / RERAGH FHERR  PERTRARFFHEANZ
&1 o Khalifa ¥ Liu (2002-2003) {214 EDT AKX & Kt 3 —EEEEX » A
BRI A AR LG R EE o B REAT 0 s R HME R
HOHEE TR RRENTE -

Mckinney » Yoon 2 Zahedi (2002) #§324nth 4ok " @ 0) AASY |
B UsE o) RS H ) WAE o SR ARS UK 5 5 G H A sE 0 F AN B en H 60
B RHsh 2 R R E MG R EE &R E o Churchill ¥ Surprenant
(1982) ARIFEF AR A MBI MEH BEABHEEIMR  BREATLEZRHAY
sk HEHENRTERHNEEAREDE - LM R ET - s
RHBEER AW % (Churchill & Surprenant 1982; Oliver & Desarbo 1988;
Patterson et al. 1997; Tse & Wilton 1988; Montfort et al. 2000 ) - 4R 4% vA L 48 B #F % >
AU R B FTIHRR ¢

B4 W EH R TEAHGELA LS5 -

= B EATRAEE  HR SR

Kotler (1999) M ABEMEZ LS T ¥ HEHTEHFREORG Y » £2
ARG AN E N AR qiEm T E XIEEMA - Folkes (1988) A2 A2
—HE R EEGAABE A SRR TALIF R AENE R A SRR
RS ESTAR  H OB ERNBENITLETE - EORFINF > ANTEG LRFE
B pray R (Locke 1991) » 3@ B2 M h A AN A T E - dbey B
KRR R T 5] B dsk > EMFTHHANMEL A RBNZE L - AT
AP0 BARE - R T @3 A RSB LR SR Fieg ik %
PR sl ety Mk BB F AR E@mey A XRRBEEA K (Wood & Bandura
1989) - iy bl > HAXBEAEPEAFINLZEGZ KR AREZENHE
A BREERBEITAZAGECATE TR RIAWH - gEAHAHLE
s RIRFG AT IF BRGS0 A BREAZES SRS RIAGOIK -
AN-TFEH e REE M FILBAEANEE Hay bk BACEAREZE AT
Fr&ug F B - M ERE 4 0017 S (Adams 1965) - AR R ARG & - A H 6947
BEWAREEE TS > BASIELEMME (Kerr 1975) < A F 4t &N F 04 F
HEiR R LG EERBEE S M -

(=) Fnid o BT 8% & A B0 E e M ey B 4%
NEANTAISARE BB I T A S IR S 2 SR 40 E oy N Tt
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( Verhoef 2003 ) > Adams (1965) ¢4/ F3EHi5d > B TH TEEB )L R

T A BT oy FeE 0 LR AWM 5 BT AT AR RIS E  RIAITR
T ECAAFERENER o # Adams (1965) 24 - F LA RS L5
BU T 3% & R An ik 8 B0 0% 2 B4 - Olive $2 Swan (1989) w85 5 #6974
HE LI RETHR  ERELHEZ SN TOML ERFR G ER SRR E
BAEE AT A R LR - FHLRER T M ERFATAHFE > REHETY
BEBIGE LG AET —RIERIFZEER —AE4H -

Folger ¥ Konovsky (1989) #t# £ B dyar — RE A3y 217 45 § Ti#47
AEAE BREASEATHE LA mF A RS ERBRA RGP E -
Kumar - Scheer #2 Steenkamp (1995) 4375 5 441 7 o Bt & 75 2 B 04 18 3% B 14 1t
TR ARERIGE I RATA YA BB GG  SHEFTRLLEFRY
F] 35 i H BT A R T AT AR R O R AR AB IR 2 T A S TR AT o Bl ¥4 b B 04 38 58 B £
B3| & 3t A E 4 45 &1F - Yilmaz » Sezen ¥ Kabaday (2004) #9#F %4 R4 £
b EE o sb4h 0 Blodgett » Hill #2 Tax (1997 )~ Smith % (1999) - Kuo #2 Wu
(2012) e4#F 22 546 th o BL P ¥R B A2 36 18 R 32 Fo RS AR L L 0 i B AR A A
AR % - Wu (2013) Wu ¥2 Huang (2015) e9#F RIF4E & - 5K HH R4
SERATFEG  ALBEAELS MR TEIPEK - RIEA LMHFE - A
R AT e TR -

B35 : W%y BmN- LSRR EG S -

(=) BAFAFrifmE R - AT S H M4

AZ R T AR BB AR N B) ORABAR R IR RN 5] B R A A SRR R R R
iRk R AT R 42 % (Greenberg 1990) - AR#% Thibaut 2 Walker (1975) #4942 %
PERLEE  RAEEREGRIFHERNEZENSIETER  TAMNA TR
RARAZ AR 00 AR AR BEAZT RN - Al gtad Ak KB R
RIGHEGAORE - F LA R EBRAEAFTRETREE 54 @B
M BAR TR B EN LG A ET o e > Tyler (1994) #3042 5 2 F Fn 5 Fon
TR ReGHE A IEF EROPE - Kumar % (1995) BlAAR 24 E R R
B MBI HAAFFREIAIE L > BAATFAGFERMG LA ESBE &
PR RF AT R AR BT R IR R EF AL T RAHZRE KA
By PR B 4 E T S A B B4R 09 % B S 4 4F 6 4F B o Blodgett % (1997) A
Smith % (1999) #45F 395 2 5 45 A2 2T $HBR & 78 48 28 08 28 Fn IR A 4 b 04
W ERE LA BEEDE RIEA LA R AT R B TR
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B3R 6 : W EHEEARF AT G TR Ea by -

(=) BN FrERGEE  BEE S H %

W A LR A )R R A B BUR Y BAR P 0 AR S EASPUTAE S LR TS Z
P oy 0 e AR IE R A ERE BR0G By R R 0 A R RATRAME XK 0 AR AE
ITEMRGGLER BRI T S0ABREBA TN TFH BRI E L - BRI
Bies #2 Moag (1986) 9 F ik » XM A 7T R AR F M A S AL Reyik45i8
A2 0 BTARR T 5 BT Aefe T 2 5 - AR ER LR AR P 2 5] 09 ABH
B ABAZHNSETEHBARATREGAI » ZEHNT R0 a5 EBALLE
AT L R -

MEELBALRELHLE S RRGEZORBR LR 2 kiEe) £ R
M AR R e R R SRR ey R (Oliver 1980) - Bitner (1990) 5 H &M%
BB RAMBABGAFHF BIAHRZ NG ERBEEKTRS - &
Blodgett % (1997) #= Smith % (1999) e4#F %8| 5 Fl4G iR T 5 B -F A A2 /-
AP BHAFIAE A ORI R L SR RV
A ST H IR E R B EBRRE R S iR AL F A F - Maxham
1 Netemeyer (2002) Flikduk T RHm LT HBITRAE BEE XA GRFE &
BATFTHBEELAMRBHRO BTN ERGEEERAEZOITE - Wu
(2013)~ Wu $2 Huang (2015) e9#F 2 9r45 th » E RS BEM IR T > HEHE
HOTBR GG EBHEOAR LS » AN AR HKAERAE R M6 R #2 B e
A% ZHEHERMAEZHATAS > AR ETELTS  maREE xR
& o RAFA AR R » AT R B FRR

BT MR E AT R G A EAN B -

ZHERETHFHEERBBEGM ML

MEELBALLBELHEE SRR HERBR I 2 k2R
Mo MAFR AR RAERGER - BEDEE N AS SR M LA E& 6 H
BHE  CTREHESRMHERINBEN AL EMBE 9 EME (Oliver
1980) - A EAAEM T HERAETTHEXATERARLEHTNESR T
P EAEABBE M A BEFMMMME (Svan & Trawick 1981 ) o 4 %
Bhattacherjee (2001a) #4#F 25 » 2 A H B A T q £ 2w L AT A&
Bty i ST A 1000 f24RATO94R E R A Sk A H e B RE
B MEEAET LSRR EanTERE -
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Patterson % (1997) #| A i Mk FX 09 4L BT @ BT 7 » 413 = RE FL A K IR 2 3
B — %A“A%%Kmh@é%ﬁ%%“%%w%mﬁé%%ﬁﬁﬁﬁﬁzﬁﬁ
AEHELEQNBE -  RAZHARTET THTRARI BN BERESH
By ey 2B 1% (Anderson & Sullivan 1993; Oliver 1980; Patterson & Spereng 1997;
Devaraj et al. 2002 ) - RIFVA_ EARFF % » AFFRIT 40 TR ¢

B8 : W EEENEEH AR ERFHEETOA Eau R -

"ZEJ "E];Z‘Bv%-#hél&xiﬁ “ﬁgg‘f#]‘g’%/% _ﬁ.ﬂ% ﬁﬁﬁﬁféﬁiﬁ

A RAEEBAMAL—RE T LA » CRAEPITERA T FAT 3 T1F
YR BT AL 0 AR T R BT 0y 3R 4F (Bandura 1997 ) o {8 AL Gm 84 4T & 1 H
(Perceived behavioral control) JE7F ZaM A B Rk ategi A (Ajzen 1988) - L€
RseEHA TS O TEARE ) R TERBERE ) WAL R ARG RBEA
AT X (Bandura 1995, 1997) 0 #4530 » BANT LR LG E
ROEABRAR KRBT E > EMPEEAHLFHGTFTER - PTA > A&
AL BP HAAA @ H TR R - T EgRIF  F A2 BRI K R AT
ERMEBOREZERREHEF (Bandura 1982, 1997) - K& R LR R H H 44
ARMAHELNFRENED > GARNEREB LR EE - ST R
Mg R ug 3% B4 B #2548 | (Internet shopping self-efficacy ) FAX VAZE 8y B K 2L Ak
A LR FESFRG B - ihE ARG S A RA A 6948 HEH ? * VA
IR RABA AL ) 4 PR 4 35 & R B 04 B KA AR AR S o T B B B) AT 4 PR 4 5 )
THERER > Tmm  H&EH  MERE®EFF xm&m%%%%&ﬁm@
B AP RATIR B A R S S B R K E R M IR R R\ -

Bandura (1977, 1982, 1986) 32.4304nth & KA RAEBADKRIT L BE L
WET —MBERM A E - Wood 12 Bandura (1989 ) AN A& 32 4n 20 35 J& 7 7 40 4%
FIR L IO AR BRI 60 B R AT AR
RALAIR— PR 0 A RART § HIERFIERBEE R - A R HAER AL
R HEmTEE LB ERF SRR E — % F % 4o Joo » Bong $1 Choi
(mm)ﬁﬁﬂm¢%%79&A G R R TAR B A e I E e RS P F AR

% 3% ; Thompson » Meriac #2 Cope (2002) #4#F % o545 hi{k A F 474 L 3% F
ﬁ’m A RIS ERL AT TAEE R - T A A KRB EA
HRAOKAE LR

BLF LU REAT T AR TR A A BEZ M (Hill et al
1987; Davis et al. 1989; Burkhart & Brass 1990; Compeau & Higgins 1995b; Compeau
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et al. 1999; Oliver & Shapiro 1993; Igbaria & Tivari 1995) o M f& # 45 & 7 64 5 52 3%
#_E > Wang #2 Lai (2014) 5 > R0 ¥ ARARETELLIATCRASFZE
K BRI ARILERAE 7 X 0 B A A B AR & o Ak 0 THT ~ A o B AR
A AR RAFAFEERNZ AL - £ 0 L& 8 KRG ER
%’ﬁméﬁ&ﬁﬁm%%%’&%%%%%%&miéﬁiﬁwﬁﬁ(mm&
Kankanhalli 2009) - 52 # @ 2 F s TR A LW A RKRTADEZLA LA LR
?'}*x:’f%é“%ﬁ)ﬂ WEFZ—  MERHEZARLEEMERAKY —E > BB EZ
FEE IR 5] A R 38 R o9 4E R AZ B F o 54w > Eastin (2002) 4t#vg4EE
TAHNETEREIRA BN - BERETHEBEE A RERTHEL LR X
g (BEd) 09I A 0 B RE RS IR B R AAE R M8 AR A Sudk R a4
ey # % - Eastin $2 LaRose (2000) 2.4 444855 04 B Rk 2 2| L aTiE A
MR RN EE B e HERER B A BEFNRE - Hsu # Chiu
(2004) TrAI M mAEG T BT EEH > MR F AT B AR L W AR A &A
MRSty R AL S 0 AATARIMERIRFY (ETHRMRALK) A ETE - A RE
REGT AR R A EE ARBEGELCHHLNEK 2409 %A - Roca » Chiu
1 Martinez (2006) 78F) 4% & 69 A 3 2B X m N B B K AR R PR 43 A
RELBEANE > RRABRCZH A4S EAER L M S EH e
o (F AMRs) P8 Aot RERBET - LA H O EREE A REREA A
MR RE R RSB R - W%g)mii%m(%ﬁ)TM%Mﬁ%
Facebook & Al & FAEH %> A RLERBA T ML EN A &2 (General
computer self-efficacy ) & 4% & & &y 64 E I A 4% s& 48 ( Specific computer self-
efficacy) W@z A HeyR AR EABE  Bm P2 L HHELAEE  Chen
(2012) ey Rarda s - A EFHEBREH G AERBZAETEREL A LR
BEE o A LZHFRRA T B EAHAME R EBR A4 B AE A B IE @ e A
S 0 Bl AL L AR R 0 AT S o RIEA LA R - AR B TR
AN

13t 9 - “El PRUGIRBEM B KA H BB e ey o
B3 10 © WBMEFE B A RAAREH AR R B IR S A B e e 35 2 o

AP Z IS AT REEWE 2 Fiw o AR RIBRFGAMENE —
PR RIR I Z 5 PR B A3 PTARSRE R P BAE — &
thinds T BAREE®S ) RIERFRZEE 0 B E RIRAREZI o MAETHES
7P ARGy A AT T ieiA, T AR FTHRAL AR TR ATH
MAFFRAE Tige) TR f ) HMEZHEE  BREMREEX > A T @B
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BFIEEE) ) HIREFEE o B > A7 S HEEERR LR A EITHET QTR
FRIEAE . B A RIS ESL R EKEY A R AZRAFRZ
Wik o By 2Em (Rewards) 93845 » £ R4& 6984 R 7] ¥ Bp oA a5 & =T | A
P L kb 0 NGV F RS AT N R RS Y mE
L abS =AM B T > EF AT A EZE AT (Chen & Chou 2012; Chiu
et al. 2013; Kuo & Wu 2012; Wu 2013; Wu & Huang 2015) - % # » A5 5% B fid 4k
Ry A FREATERBN =B FRESZFHREATF

4 P 4

I
|

1

|

I

|

1

R |

e A ||

/ |

zEHAF |4 :
1

|

I

|

1

|

I

P
J/:
o0

H10
R P 7 Bk /

A &% Ae
L 4= EA L= %%
2. BRI RFERBEEZMBBRES Ly AARTFRERN
2 REFRAER

o EBBEATIF T ARKRS WA —BHEEF "THE
(Expectancy ) KMARFFREXY » LREA L "HZ | Frer ey B4R " FAH
oy 45 % | (Outcome expectation) » L T 452k | MG MG ARG E L EEYE
5 R A e R w2 B B 6y 3% (Bhattacherjee 2001a) © ##]4e - Compeau ¥2
Higgins (1995a) Bpdg th A @04 t0 00 B A A T FAM G R ) RIEAY
AR B AT &% T A A e 2 2 R (Bandura, 1977) ; msdde "8 ) HHAE S
OYHFH S H R BN IR B AR 0048 B 1E B 00 0 AR A F A B2 00AT
B BAT AT B4 A A F & & (Spreng et al. 1996) - gy ol 4%
WA EARE B R W TSR ) R T wAE TR
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Bl — @452 % 8] (Swan & Trawick 1981; Bhattacherjee 2001a) = 3% 4) » 1R IE 21 % #E
A3 % (expectation-confirmation theory ) - " H9% | & U4 B % £ 4 & 08 B AT PP %
H b & ob KRR B KA - A AR R E %0984 & B (Bhattacherjee
2001a, 2001b) » B gk > KA X 09 49 (Parsimonious) /R 8 A IL 3 b oy &30 -
AUt RIERFA THE ) A REXT -

B BFRRH R
— Bt

ARG EIE MBI B Ean bk~ AT hd B EE - WIREREY G
KRB FREO M — AL A - ML ERERFTRB G AR ERA DL
O R - BB S F iy X 0 BTERRE - RE A G T kA A 57 R
PRz B R X - A s R A BB IT A R E— S0 TR

A RJHAAEIRE  AGHAMEMELTHRI L > oK S f %
Pl AR XA - RN EA R REANERE L CERTOERMAES R
R EHSBFRAREZME  BHBAARERIARERGEENR 4T
B RN E AR RE AL AT RIS HP AN T EATER R AL
BRI ERBE - 2tk BREBTHREAZIPMEETHBTHEZ  20EmA -

FeAREGT B AR R AT EK RN ERH TE o Bt AT RAA
WP A B 0 WA A AARH R o W AR R AR TR AR I AR R ey AR A AR R
(Convenience sampling) 7 X, * £ 8 % 5 4 vt R4S 0418 H) M F R IBHE K - BI%
RARA ZHACRR s B R 7 KRB BT R 88 LR R #935 Pt - &
st AR s AR HE KB R R A R0 e A S - AT R R ey sk B sk
AT TEA T X T E o L HKRIEZRMNT A9 E (Facebook ) k#3338 4 1
B o MK B AR AT B H BT R oA R EFE - RS
ERSECE S B o i

— - HaEE

(—) FREHBPEN TR

AR S TG "o TREANF O TEAGHATF O THE
o TRk EEe ) T ER e A R A REA - TR Y
AR T RR S H R R R R HEA R 1 T

)

¢

A

%)

R
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k1 A RGEIBERTRRSE LR EE
B R GBI E & 5 R R
Fn SR E A L WA S RIRFE AR EAFE - S H RAMNER AR BME Spreng et al.
A (1996)
BT L BB A SRR S RAGRBEEZL T E Verhoef
o0 RS2 HAE S0 - (2003)
/T ARRERE s RIS 2 BUR RAE /093 Greenberg
BAAZE o A BRI ROEM R EARE (1990)
ZEAF L BB E S RIRAFREH LG eh@A P 0 PR R Tax et al.
BH TR RE M FARMY R EH/EZE - (1998)
TR BB RAEE RS HERER TN A KPR Bhattacherjee
E om0 R BRI B L R o (2001b)
*EJ PRAGI&FRE T AR R HH R 0 & B ORE ) 44 Bhattacherjee
HEE MR BT A S RRIFEE - (2001a,2001b )
WP AR B R AR E IR A $5ME | Hernandez et al.
PR ZH A G e IREE RIRFS BRI BT 0 B RAE T Z A (2010)
B

(lﬂﬁﬁi% TR R
ARG B ERZIMANE G5 X8 KL H A RF > BAREA R B 9T
&ﬁ%z%%ﬁiﬁ C R BRI AIEANBERSE R RB RS0k 2 B
AR o A K VAR N NE T R AT R — R0y 4 B A8 B ROPR A ) b4 48 Bk
é@ﬁ%go
K2 R REUBEZTAEARSE LR
BEGEZAABARNR 5 R R
S A 3k Bhattacherjee
17%%%@%@%&&%%%%%& (2001a)

2 JAR ;yg}glggflj‘}"g Zgﬂ%éﬁﬁ\%f%é\&éﬁﬂ‘%%ﬂﬂg
3. HEAHAIE T B AN 0 P S S R SRR S A A2

N A

| RAZEKTAJEPTILE &8 MIFRE & [ IRF48F1E
2. RV BB B T ST KT E LT 2R — 3

3. K AR RBF B HE SR HE PR TR JE P ST BRG]

Pavlou and Gefen
(2005)




BRI ARRE AL ERR | IREERABA FHER

47

4, R B WEBEPT IO R R ML EEAT 09 T n [ RS AR EL R T Y

SN S

1. RV L&ZEIBTE G HN AR P AEA
Zﬁ%k%ﬁ%ﬁ@%ka%%@
3. AL T JE AR TR TR AR A o B RA S ) &y

4. RA LGB ERAALFEF AL RN ER

Gefen
(2002)

EENF

. B2 43T 5 BATHEIH F0F > KRB 2 HEE

2. T JE BATHRE B rE 0 KRBT R R G HA

3. BRI JE BATHERE B 0 KRR TI A SR

4. R JE RATHEIGH B 0 KRBT 2 A R HF

Yang and Fang
(2004)

WA
1&#&% AME SR R BR TR JE B 2k T

2. RV LB R S HATE TR JE AT WIS BEAY AR A 0 1R 4F
3. KT MR H ) AR R B

445 0 Z KT G BATIRM W BB SR TIFIETHE

Spreng and
Olshavsky
(1993)

M s B ER

1. Rk RABG A FF 818 R % W38 TR S B4

2. RITH S M uask ey 5 X &

3.rkAe ity K 0 REBEE N Z AR E B TR E S

Bhattacherjee
(2001a,2001b)

4 PR 4 3 B B AR ARRE

1. RALERHF RN E RN ZEREEREE E &

2. RV L RA BB L% JE oY Bk 4 5

3. RBAERTERHAZEBEE LI F R REE Z S48
ik

Hernandez et al.
(2010)

=~ B&HE

ABER AT 698 T B 753 R AT AR Bl A RPTRS by 2 R -

K4 AR

AT S 0y — R 0 1T @?%@IE“@VWH%A%Q’J2%‘«671\% 7 B AT 6y
EFAAHEIEF (Chen 2012) - H b » A#F %3 Hernandez % (2010) PArE

i AR BE M IR 35 b e M S R B B R AL AE 2 B & o

g HmELE  vA Likert (2424F) EEXERE ARG THEEHLARARX é’]

FTRE - RFFEE -

BR > &FEF

FRAE %@ A& RAE EH
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T RESESANE 1 Z2 T 5 FEXRGERAT 0 Bh ZamHARGEEER
AT - BHERPHERAN RS TERMMEEEG > BETATR - &K
B AE R0y —FM » KRTFRALE 80 1o 40500 H B H B AT AT A6 TE o
JERTR691E A BR 7 & » AFF 2 A Cronbach’s o 1% 3 kA2 & B &= P78 64 19 3R
— %M (Internal consistency ) * #F 74 4wk 3 Ff~ ° R4% Nunnally (1978) #4
#3% > Cronbach’s o fA##F KA 070 Al AT ERASENF—K > THLEELAS
R - Mk 3TAE » FrA AN LS X E R S5 T8 0.70 -

%3 i‘ﬁﬁmkﬁ/‘<4’f§’\ﬁ (ATl > n=280)

WA A B Cronbach’s Alpha {&
Jo B B 3% 3 0.82
B PN 12 0.94
o Een- T 4 0.88
A2 5T 4 0.89
A PAST 4 0.92
Y 4 0.93
CEle S el S 3 0.90
A IR B PR B A B) AR BAR 3 0.93

B~ AR ER
— RS

(=) BRAEXREH S
AT RETH BRI B A BT RN > ARG EE ARG TA L LA
BRSO B - AT RAF A RARAE (cover letter) “Pjﬁikﬁﬁ‘q’;)%]%ﬂd%

THe B R AREFREAL - I FABE PRI —EAFELFHEL
MRS ER X R - I KK “*ﬁ%%ﬂ%% W%ﬁ%%%é%&ﬁé oig
g - BHMARL #%ﬁ%o C IRBACE B A 183 4y 0 HoPderh Ak B & 26
ﬁ’%ﬁ@&ﬁﬁm%lﬂh:m%ﬁ% RAE R 2B A 167 4y 0 Fo ik B
R84y e A 159 4y o L8 ek 316 A A o

Z 1% 0 AR Z A 2 B A A SPSS 22 3REE AT A R AT B RIFRRA T
MR e T L A R 316 A AR R B AR TH B AR P 0 Ao AT AE 8
20 %94k 58% 5 AR RSFEE S ot 2 21-30 BR&4E 33% 5 AR KRB REUAKREE S
$oo 9H 38%  MARARTRE AL A B LIRS 0 4945 26% 3 AR AR 48K B4 I P A
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6 FALE% » #4945 21% o

(=) BikbstE
R4 BRSPS AARBEAI LR - AT TAE  ARAR NS
BIAR K o S o0t S % 2 BLIR AR A o

R4 R St Ae AR

mA FIH|AFREE] 2 3 4 5 6
15048 4 3% 499 | 0.97
2.5 BT 473 | 0.87 |0.68%*
3ARFAT 453 | 0.92 [0.54%*|0.67**
4.5 BnF 4.67 | 0.90 [0.56%*|0.61%*|0.74%*
SihEE 4.64 | 0.97 [0.71%*%|0.67%%(0.61%*|0.66**
6. 4R AL B E G 4.93 | 1.05 [0.70%*|0.57%%|0.49%*|0.54%%|0.81%*
7. MM GEREEM B KA | 531 | 0.99 [0.57%%[0.47%%|0.43%%|0.51%*|0.63%*|0.66**

2 :n=316; ** p<0.01 (£ E)

= BELEBRFRERX SN

KEF Rk EEME T AR R 57 7F (Structural equation modeling ) AE 22 5F 76 4%
NG H M B RBM% » 23k A LISREL 8.57 iR&AT R E/T AR ST ZEH - 3
WA Y4 T » — M BT — A X (Measurement model ) & 4 44 X

( Structural model ) »#r (Anderson & Gerbing 1988 ) -
(—) BER5H

AKX B oy A E 5 K% 8 (Manifest variables ) #27% f % 8 ( Latent
variables ) Ml Bilf% - AR A G B RLHERN T > LAE RS YA RME]E
15 (Diamantopoulos & Siguaw 2000) o ¥R 4 X 54 £ 2 H @ik @R
FMEE oM (CFA) iz K 6913 &~ 8L A B 5] % E (Bagozzi
1993) -

ARHBE R A A 4615 & (composite reliability; CR) fE A A## 3] &M & AZ L ©
— A1 A 0.60 A E& T2 ey 5 E 0 %S 070 BITHE A S
i1z & (Fornell & Larcker 1981) - 4nk 5 Ff7 > AP RABASASEEMEY
st 0.70 - BT S S B W AR I A F AL L NI — B - B AR RS
MR ESRABREE —AEAIRALTANE BT EHRELAMALEHFLEZ
B e AR EAFEES 050 A LA L FIAEME (Hair et al. 1998) - &% 5
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THEBE—AAZIREICE K AT ERIES 050 A L2 IKE o

k5 ABFRASAZ BN

- ; : PR
AR E AR TRICRF AN E t 1A GIREN Y =
FHIR=F
S 4 3k 0.87 0.69
PP1 0.79 -
PP2 0.91 17.56%%*
PP3 0.79 14.92%*x*
AN A 0.86 0.61
DQ1 0.87 -
DQ2 0.78 16.67*%*
DQ3 0.67 13.24%%*
DQ4 0.80 17.22%%%
A2 5 0.91 0.71
PRQI 0.83 -
PRQ2 0.86 18.52%%*
PRQ3 0.83 17.52%%*
PRQ4 0.84 17.92%%*
A PAST 0.95 0.81
IQ1 0.90 -
1Q2 0.93 26.74%%*
1Q3 0.88 23.35%%*
1Q4 0.88 23.65%%*
W 0.93 0.77
SA1 0.85 --
SA2 0.89 21.28%**
SA3 0.86 19.62%%**
SA4 0.90 21.39%%*
GBI BN S 0.94 0.84
RO1 0.92 --
RO2 0.94 29.98%**
RO3 0.89 25.48%%*
s BRA B R AR 0.93 0.81
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ISE1 0.90 --
ISE2 0.92 25.14%%x
ISE3 0.87 22 .54k

3 AVRF-"E BATAMABERT S | sk ofE-
wMAEE (CR)=(ZM)? / [(EM) +(Zei)] 5 F34 4 B B2 (AVE)=(ZAi%)/ [(SAiD)+(Zei) ]
(CAY= B— i@ &R HOIREILE & 8B EZ TS

CA)= B —Hh @ X 4R SRR EE F AN E &5 F 7 hZ il

Ceiy= B—i @ 4R S EOEEREZ i =T(1-AD)

BT & KRR F BT R A g B AR % R4 E (average
variance extracted; AVE) @& » Al R TB L YAA & S0k st - RAREE
3548 K 0.50 (Fornell & Larcker 1981 )« & Rtk 6 Fi= » AT RBAEEK
P34 5 R A IE R AR H RO PIEAL 050 - mARF AT @ 0 B R LT
By P39 68 R 3 BE I & Ak 3 4 B B AR AR T 7 Yo e A FI B o H] B AR A AR
BRI E AL KA 142 ¥ -F 5 (Fornell & Larcker 1981; Segars & Grover
1998) « Kot REFZEZREE R K 6 Fiw » B R Y Toe R RAE—MAHS
Z P38 R HCE 69 B AR SRAL B KN &R AR & Rl 248 B AR A - T8 AR
LR RZAEE ISR AKE - ARAFI/RIZL KR ERRE L
AR Xz/d.f. (638.27/254) & 2.52 » AGFI % 0.81 » CFI %4 0.99 » NFI %4 0.98 -
NNFI 2 0.98 - SRMSR 2 0.038 - 55648 B #/F 75 4% th o4 £ 38 11 (Bagozzi & Yi 1988;
Joreskog & Sorbom 1989 ) o

& 6 BRI

G (1) | (2) | (3) | (4) | (5) | (6) | (7)
(1) % 5t 53k 0.83
() BT 0.68 | 0.78
()42 f 0.54 | 0.67 | 0.84
OER PNt 0.56 | 0.61 | 0.74 | 0.90
Gy EE 0.71 | 0.67 | 0.61 | 0.66 | 0.88
(6) 48 5 48 74 - B 5 ) 0.70 | 0.57 | 0.49 | 0.54 | 0.81 | 0.92
WEES TEE IS 0.57 | 047 | 043 | 0.51 | 0.63 | 0.66 | 0.90

3 LH AL Ly AVE a9 BARSEN ¢ AL A AR AR AR
2.AVE (P34 R3IE ) =(CA°) [(Shi)+(Zei)]
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(=) &KX

EEREEIAZE 0 RIF R KX 2 Rl E ISR /dL (84527/264) &
321 AGFI % 0.82 - CFI & 0.98 > NFI % 0.97 » NNFI % 0.98 » SRMSR %
0.064 o A o AFF &M X Bl L A% RIT o 093 5478 Rim g 3
Fff i o

> wEE

0.78 2
(R?=0.81) 0.67

o Ee -
(R*=0.76)
0.87

B

4 I 4 7
BHEG
(R*=0.77)

e - REsT

(4;2:;142 ) 0.76 (R*=0.58)
—VU. —

ry

0.75" EBoF
(R*=0.57)

seokok

0.24

seokok

0.67 4 I 4 K Bl Ay
B F&akak

3 L*p ML <0.05 % p ff <0.01,**p {4 <0.001
2R’ B G HeE REE

B 3: &mTARAIER

WE 3 The o A GEREE p < 05 ZEFAE - £Hhmey % RHREE
(R®) 7 > h S 8ae 2y 45% » i F 2 76% » AR AT 2 58% > EHAT 4
57% » &AL 81%  FEEE@RIEE] T7% » BT RS R PTHB 5 60 A FE S R AL
R S BA A8 EALE YRR S o

e~ sk
— R

RO RN BH AR BRI § o B Bk B A o T R
Bl S 7 AR TS K B A R S AT T MR S I
BB AL ILE BT 6 P 60 AR - T o4 R T AT -
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