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Effects of e-PRM on Channel Power, Collaborative
Commerce Relationship, and Organization

Performance of Collaborative Channel

Hsin Hsin Chang
Department of Business Administration, National Cheng Kung University

Shuang Shii Chuang
Department of Business Administration, National Cheng Kung University

Abstract

Electronic Business (e-Business) changes the nature of business transactions
generally by purchase processes, enhancing correct and real time information availability,
fostering closer in a retail distribution channel context, changing the relative power of
channel members, improving inter-organization operation coordination, and long-term
relationships as the basis of sustainable competitive advantage. This paper examines the
effects of electronic integration on electronic partner relationship management (e-PRM),
channel power, and channel performance on collaborative commerce on channel
performance from the point of view of the retailer. A research model based on initial
three case organizations and is followed up by an analysis of interview questionnaire
survey data. According to case organizations, e-Business enhances information sharing
and the quality of communication; increases the level of trust, interaction, and commitment
to Information sharing; fosters long-term relationships, and increases profits. The results
of analysis of the survey data are: e-PRM has significant positive association with
non-coercive and reward power, and significant negative association with coercive power.
In addition, the e-PRM has a positive relationship with collaborative commerce and
channel performance. Non-coercive and reward power, trust, and interaction have
significant association with collaborative commerce. Coercive and reward power have

significant associations with channel cooperation performance.

Keywords: e-Partners Relationship Management (e-PRM), Channel Power, Collaborative

Commerce, Channel Cooperation
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TRTABEERTE  ARARSEERAEBHE L LT EE HMAE o Albert,
Goes, & Gupta (2004) % King, Sen, & Xia (2004)3& A 4n T3 S4B R R AR F % %
b EERBEEL TR AS MRS > DM ANBHFEL RO SEHAAZ -
Forrester Research # 2000 -4+ #t 2 W SO0 R A A 4 D ¥R EBEERA L L P H 24%
N MR ARERAAL T RBABL TG HAZ - A 38%m N a0 b &Ik H R L&
RHUERITH G SEBESEMEE A 36%Y A A RE>EFAMERFELHE K
Tafh - s s AE A 18% 2002 & - &GRSR E X B A RSB B ik &
WA JE AR Y  REEMAEMYHNTS2,2001E T > APl gz s L g
HMAEAMZ 50% 4546 % GDP &y 10% A £ o by Lt A= @ 4w B BHKM AT
E G E= 0N O

Maloni & Benton (2000), Clark et al. (2001), Mukhipadhyay & Kekre (2002), Fox et
al. (2004), Turban, Mclean, & Wetherbe (2006)3% % & %1% H & T T B m ek ml oy &
ff HEEARESHAERLHE > O EHEMARG T AR S BRERGSE ~ @R
BT 0 E S BRI F AR AR BRARIRIE R AE M kEaE T M &
ELZERTHER SHLCEARFHBHFMBR—KI R EE N S/EHRE - Bob
Thompson- Front Line Solution 48 3% 3% % & & % ¢ Ml 1% & 3 (PRM) & 4 1~ 1% R 3k idwy 22
Ko IARE —BRENTERYE > ARABESEBEIHGHAE 0 TEOBERAE
TR RARBEARAL T SAEBA - BB R R R 0 IR BRIE S B A AR OR B 3
F# E 8 (35 A e-Business, 2002)

Iyer & Ye (2000) & = #¢ B % Bl 1% & 2 (CRM) 21 % 4% Bl 44 %32 > & & TR M
1% % 2 (e-PRM) /A Internet $2 % A Sk E MA@ B SEB B BEESF R O H A
SUH A A AE B F AT 0 A BT A1 95 1 o L1 BT SLAE T4 48 4K 7T A B 0E A E
R ARBITES 0 KM B E R E 1 kA (Feinberg & Kadam, 2002; Fiala, 2005) - 3t
FR O BEHREER L CENE TICHERGRE R R B &M H BT RITFHEZR
o 34w i@ 3% 9 0H & o4 % 3% Z (Lin, Huang, & Lin, 2002; Chang, 2006) °

AFRIBHEMGEELRADE " BREOEHNF L T8 QRS H  BeH -
Ao fEAR AT ARESHRIRERF ETHBEEERBFARGE =X TAH
AT e FELPT AL - b4l 0 Chiu (2002)3% .24 13 B 7 #(Collaborative Commerce) &
AENFRIFPIEFIZH > LT LERSERMMBRET  R4H > 2B BF %)
AEHERERE R BRI MIAT - A F) I d &3P M A8 R
B AE SR E IR ERR 0 R - AR Internet ag4F 1 » & & oy H AR
WEsa sk R RS MI IR AR 0 RBIBAFEA TG AMK - Bk BRI AHFOIHHBFEMIAEE
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Ak AAEZRGERSENER LY —F A4 LA S E P (Bloemer &
Odekerken, 2002; Paul & McDaniel, 2004)

FEATAY @ IR GG AT F o 1 IR AE ) BFF A% 5T 3 09 3% %8 (Mayo, Richardson, & Simpson,
1998; Kasulis, Morgan, Griffith, & Kenderdine, 1999; Maloni & Benton, 2000) - £ f 7 [
IS S HAIE R SEM ARG A A AR BE T E RAAE S RACE LAY F S
YERl 1% > B @R B MR T BRHFNAGETETESM &L A TR
(Clark, Croson, & Schiano, 2001; Ross, 2002; Hult, Ketchen, & Slater, 2004) -

CHEERMEEEN

EHNREX ST ERSHARRE  HARBHMIMERLERE  FHEL
TH A F - B G H P E D E 4 & 430 (Chang, 2006) © 35 1F Bl 1% 09 7 & A B # 4
R FES 0 B3k Internet J2 IT 09 F R F o2 E » B § TG HAF &2
J& A% & % (Schoenbachler & Gordon, 2002; Fox, Montgomery, & Lodish, 2004) - 48 7 %
TR s A AR XK RAL(ERP) A Z K % FE(CRM)3aE L » £ 5% 2§
FAbFn i@ & A B AL B2 69 B IR h 48 © PTUA Yu, Yan, & Cheng (2001)%& Ablert et al.
(2004):2 B EANME R E T o) e-PRM 2R Mt ZE CRM Z &% -

i Y& HE J1 45 TS ) 64 BL4E % & F 0 El-Ansary & Stern (1972)3% 2 18 3% 5%, B T 4% %] & 1¢
AR BATAE Rk e e R % Ak /1 - Hunt & Nevin (1974), Lusch & Brown (1982) %
Gaski (1984) A E F#E ) R R AR AR H @ SEE B HE - mER F A AT AR
TARLEHMEEEH AR R BRSO TR RARAER  FTHERNARENEIHRE
5 B 1% 04 F 2 T 72 3% 78 (e-Business, 2002; Vrechopoulos, 2004) - # 3t » K#F 52 B 69 i%H 3% :

(1) AT s @ MR AN E T TR HERENEAZTE

(2) ETACHAE M5 E L A IEAR T E R R A A AR 0B E

() ETBEMGEELREREIH ARG EERZIBE

(4) th = 5 B AR H @R ok é*t,El\ R AAE o

FE R Ty ikl A AE RS CH M) B A B AT R A K60 B TAL A AR B aa s
X EBEARN > AEFHTRERBEY A FTOER - HFAMBEAR(EZN)
HIHREXETEIZIRE - BREFEALKXE T B2B A B2C A > XA E
FACHAHHE S  BARER - MR ASE ARERIFENG - AAREZGAMNET
AT B A% 2w NGB b IRSHIAREAHE ) R R A R 7 A B AR HaE B SR ATk 0 AR
REEREAEZAERN WEDZERIEKE  PHIZHEERS  RIZERE
BEHFEREFEMFRIMLGEL  AES LM RS A G -
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 FAL 4 % (c-Business) o & 3 SLIL A7 %44 & £ 1SRG R EH E S B
MR »FRREERERS Z AR E - EHREET5H B &) 58k K RE
% #& /7 (Shaw, 2000; Zahaty & Griffin, 2004) - Greenstein & Vasarhelyi (2002) &
Venkatesan & Lumar (2004)32.% %8 FALKRE T @454 0 440 % front-office ¥
back-office 6 Skt ¥ » w4 ERP & Bk R B E 0 0 BIE P £ 40 JE 4k 2 32 (SCM) 3L
CRM % J& ] & % i3t & i 4o 3 7 22 0 45 4% A $ 1R 14 48 = 7 48 (Shaw, 2000; Centola, 2004;
Chang, 2006) -

REGHEHEZ AT AM(RETIOERGERE LT - (DEE—  EXEER
HAES G ZHRPOS)AETTH AKEOS) A4 4 IMTH » LI RBEELE
09 F R P &J5 T B BF RT3 A & il 8 B 4K & 547 - Q)M £ = : Window-base
EH X EAARUAMEXETHE RGNS EFEBDH A MM > B - JE
B OLAP 153k » tE AR RMME LA TE ARSI MEADR - QO E= 1 #H R
i %7 ERP #4141k > 44 SCM sSmBkhit  AABADEHSEXTTAN
(B2BEC) » TR f CRM MR % K - B EMLLHLETHERE - (4) BEAW : Radio
Frequency Identification (RFID)#44 & » RFID Fe&b & — ik A &% — B E £ Lk — 69358
o B HBERE THROTERNAE T HBTHRER  — R THRETXEWY
B RS mBREMAE FRID BAF » KAXRSGHATHELE - BT 644 & RFID
A 3C B R - T AL AR 09 TR R K YA A AR R RS 09 TS M

MR EEHMEAEITERER  THAORRESEARAREHERS LKL
WS EHETHORARF  EHFRRE S E S RBRILERRF R EL
A IE R # e @3k 48 - 3t VA e-Business & 42 & ; 3 ¢y POS » EOS » ERP » SCM % CRM
AHER LT AHBKE PRM EWRHE RSN ~ AR - & E5FF4E BT
(Feinberg & Kadam, 2002; Albert et al., 2004; King et al., 2004) - H }. > & Fib o g & x
EER AR EER X 0 584 e-PRM ¥ At B A% 35 48 40 AL 48 7% 04 1% %(Tan, Lyman, &
Wisner, 2002; Choy, Lee, & Lo, 2003; Feinberg & Kadam, 2002; Fox et al., 2004) -

o ERsEREREN

Mohr & Nevin (1990)2 & i@ Fid Kk L BB E Bl 7 & » FEAENR
#1804 ) % 5 1 Mohr & Spekman (1994), Lee, So, & Tang (2000), Yu et al. (2001)3% 4 i#
WATAETHGEARYT AR F > ARSGEBF S H42E RE 4 - Mayo et al. (1998)
Al e LM ) RBRIRAH KRB E - ARERB TN ER BRI L0 #
B mENENLBRRAE Y —FH A — AT R T
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French & Raven (1959)$2 hi@ 3k 4 A E R vy 888 - & 4 5k #| 4 (Coercive power) »
7% & 4% (Legitimate power) » 4% § # (Reward power) - %\%#%E(Reference power) & % R
(Expert power) 2% - fij ¥4 » Raven & Kruglanski (1970)»4 Frencha & Raven &4 2 3% % 3
#E o 3 b A4 (Information power) % % > AEHE /) R R s B R EH K 5 % A A
IR HE 1 09 RRAE & #F R H#E o Hunt & Nevin (1974) 8 v i@ 3% ok, B 5T 6 A& IAH 5 —
MBEBRERENER AP RFHERELSBHELI - X o %A BIEBRFED
Lusch(1976), Gaski & Nevin (1985)7]‘ FHFAT A -

Etgar (1978)M4 4 /1 R 5 & @M IFEIRME NI » REHEME TR EF B XRF
B IATF A% B 0B ( 4 58 A BRI AE) - JR R ) R (B R A - FRER
SHFHR ) Z RHIME > BB R BNERBE T &R LR - Brown,
Lusch, & Nicholson (1995)#§ 4 /7 1 Bl 1% /K 35 # 1@ % % B 09 & BT % > L 4 ) &R
ERABENCEREMRE  RABEAECHE =) TRABRHARRERAFNAIHTER R
R RIMATHOFBE  mBENGHENRBCE 2R - S FHERLERE) - HEFH L
BRRABMN I RIBETEFNITE REAMNRDRRKGERARLGITL B
AUt RAH N ER 5 = AEFA ¢ R A IE R B LR BRI FMEAME T
HBENAE N R BN -

= BREHESERR

MG XM B R 3w - BRRBITFI B AN ZHEANZHRIFEI 0 DE
L IARER L R SE B AR AL SR E BB R E X XL
¥y ) 7 A 648 4 B A R A& B 4Z b4 i % (Chang, 2005)-Biong (1993), Buzzell & Ortmeyer
(1995), Kim (2001) Schoenbachler & Gordon (2002) % 54 3F] 3@ 3% sk, B % M) 50 48 4 £ k37
Wy SAERIAR S R S o SRR 6 B A i RN BAR T B R A A R H R A
A F R0 B F BT S0 B A% R KB K (Andaleeb, 1996) °

RIAR G B R EAE  RE - ZHHIF AR B BRRE T AT HEE - T H
1% 5% 3h & % A % (Ganesan, 1994; Bloemer & Odekerken, 2002; Centola, 2004) - /&3 & 35
ROBHZHMELHGOER EE T afai BB TReRES ; REQH
BrEh N OFEEFHFAOTE - ﬁ?i#iﬁﬂﬁf%i#i CHREER MAEIHSES S BB
1 350 FLAF A8 09 AL+ R BOBK B 1F 04 BE % % (Mohr & Spekman, 1994) - 3% 5 48 2 = [
A SERARZETHER L ERREHARNGERHE SEMAE > EmiTE4a
WA G  c AT ERRMBAEGARRANE RS F > ThEHTRE  LEHA
FIRAS > BR A HFETO R TG FEATHRKMENESBES B
MBI THEFRERE B ETR > AR THE S LS 3 (Ganesan, 1994; Chang,
2005) -

Wy F) A5 B A% 2 3 & Internet 6945 R A A D E R SAERF OB AFER - M
wﬁ#ﬂA@“ﬁ”ﬂ%&%E%%ﬁ BT oA PRIR R A ﬁ%ﬁiéﬁ@ﬁﬁ

CREFREPEFRESHITE o Rin 0 D ETRERITRSEREZWF SF



EFERABREIELBBENER - HEBFEARBEESIFRENZHR 215

ARG ES R WA THF ) eRRBRESIERA M F R B EE
RAZ o TR F RAT B AR E 0y BF M SLARAY R A5 A - Z By A% B 5 (Centola, 2004; Chang,
2006) -

WA BT DEMLAGEFRRERSE —EFERBRBABE  DESGHEEFL
AEFERR MR RS EBHRES  RE—F X RBEDEARRAKAEABF
AR ME s THAERBERWMBRESMZ -

M - RSN

WIS B R B A AR R R 2 & R B o9 (El-Ansary, 1975) ;
Gaski (1984)LiB 38 S A3 B A HA B BT BARE R TR - T E—
X % E A& R A2 0 El-Ansary & Stern (1992) 24 538 oy # 25+ J& R A A 574 - R B %
PO T REE(EELR  AF  ZFSHG) BRABRERNRS  BERGR
25 A & $ A% R 97 ik A 0 472 18 B BT S 649 3R B 5F o El-Ansary (1975) 04 & M (Fw & 4F ~ 5 38
BR -~ GRE > KRB ARZ EFHeFAEERA  BARA - LT RA)H T &
A7 38 ¥4 45 %% - Mohr & Nevin (1990), Yu et al. (2001) & Payne & Frow (2004)3% 2 i@
BROVER LS BEEEER A8 A FH A AN AERFEHFE -

Geyskens et al. (1996):2 & 41 5 2 694542 - GIEQHH M ELs R B HE
M EERNRE AR ERKGGHEE R AHCHARIGBEERERT
BHGHREE  BNEHHCH MK AR R RONGEE ARG L
%% % % o Mohr & Nevin(1990) % Andaleeb (1996)3% 4% & B & B 7 YL & 7 M 1% oy g2
WMERRE ARG EEHERM AR ERME AR LN TE c AR HTHE T
FAERBER  AEOEABIEETH  FEHARALTHEH ARG E R LS
7% K. (Naman & Slevin, 1993; Siguaw, Simpson, & Baker,1998 ) ; 1 Mayo et al. (1998)8]
TR BERGEE R ERAEHHBLEAMAE o 2221 Ed Paul & McDaniel (2004),
Reinartz et al. (2004), Chang (2006)F7 &AM E(REF )M G HEEH L ER O EMZ
B EHERM -

Wy B SRR 0 RHE RGN M A BRI R LM A B A E e dR AT -

N RBLMFR FE

— ~ R R

A REZAEFRFRBAREFIATE FAHABERAE S @R EE - BEEH
SVE R R B RE R AT - TR R R E R T TGS R
WBOHIFHA AL FTE - WS FARBEFLABER T
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BT 4k 0g SE R T AR R 5 B M E F) Ei‘éﬂf’f‘cf"ﬂ é’ﬁm F AR - R K M A S
et e~ RERAAEME GABOHE  HAREHAALGE  FTHEPEEAK
B O BAE 0 T AR E A 0 B R B X M é’]ﬁiﬁ - Kasulis et al. (1999), Clark et al.
(2001), Turban et al. (2006)35 # & JF 35 40 88 F 3R £ % 77 38 fm K& 75 04 4 9%“ R RT
B R E R R I RS EE AR R 0 3 AEIRIF A R0 E FE A - Maloni
& Benton (2000), Forster & Regan (2001), Zahaty & Griffin (2004)#44 #F %5/5 T R R
QRN L ASERS » R ABHMG A ET MR KBS F LR B0
B mMBHHGRITEROSRGBEREE R AR EZE - Bk £F
FACR A AR JE R SRAA LA A N AR e HARM A ARRREABE

oLl AR THRERBE—  DERA @é%mﬁﬁéﬁéfféﬁﬁéﬁ%éﬁ%% °

RHGEFZEBEBUT TG X HIBHERGERITERSCERNGRIALERS
(Ross, 2002; Mukhipadhyay & Kekre, 2002; Centola, 2004) » #n H 4% %~ F JE#E dn Bp B 64 &
Ao AT AR EE ETERMEAHERTERE TS ARk bsk
H OB AR G R AR R R E R LR N B Ay R 5 Kl 4% (Maloni & Benton, 2000;
Schoenbachler & Gordon, 2002; King, 2004; Kelle & Akbulut, 2005)- i% & IT &4 3E JA 1 L
HHBHERAR SO HREBATLEARE - AARA>F - AREFRRI S oS -

FAgr #fEHBE= A ERAETTLHERBFEMERRAEDE

(Z) BEEHE ) B 1R B 2 B 17 B RS T3 A 1R

FNE AR FERNEN EBRDEBEH IS MG R REDEF — B
3By A & (Morgan & Hunt, 1994) - Hunt & Nevin (1974), Gaski & Nevin (1985), Mohr &
Nevin (1990), Bloemer & Odekerken (2002) 72 4745 #F 52 ¥ 454 /1 F R 35 & ~ 12 4F Ak
HE R G MARERE - S A4 E4EF > Maloni & Benton (2000)32 & 7~ [ 89 4 71

ERTHSAMRM MG ZFRGTE > WA I Tk oy E R AE LRI R4
WL AR - il dm S A R R 09 SR R AR F 09 R 3 1542 11 & 4F - Goodman
& Dion (2001)3 oy #F 72 5 A+t & & RAS BRI B RSB ORA - T EITEEH T RE S
FEMTLEEN TR EZCGERE A B8 FHEMRTHEEGETEEE C AL
M) B emFRARBYATEE & RETHEFITEBRAED G HMLEF YR
HEABEBE > mIEKRFAEGEA R GHRER EGHIFHE - Mayo et al. (1998)3H
ERBEE O HRBTHEAIRRADERGCEHAEBRGEEARZNDE TR

R 2 N ER AT RIS T A — R RAF O TAR SR - SRHIHE A E A AT #
MEECAHAGUBE  BREABRERERFNGEANERN AR SHEFGHEL -

GHAELAESHRZX=  BREHNENHM R AFMNGEARAZDE -

WM FERTE AARASEBFERAINABREZCZAAE F@RET AR
SFERT - B ERN ) T AHBEREFEHA LR T M REXHHFZH
¥R 5 IR A0 A1E M 1% (Iyer & Ye, 2000; Kim, 2000; Reinartz et al., 2004) - % 5 ¥
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R BEEREE RO ETRS T ABEHEORID IR EE A & (Fiala,
2005; Kelle & Akbulut, 2005)c &y st 40+ RAF a9 BB AT AR TH ARG E  HA -
AR SVEE LB T oy TE /E]J A ﬁ%%% (Mohr & Sohi, 1995; Laudon & Traver,
2003; Paul & McDaniel, 2004) - F }t» F@ R B MA@ ST AN FR S ML
A G R AR O AR o

Ay @R ERTLH MR AFHEARELE -
(=) BRABFERRBEE (EEN

Andaleeb (1996), Clark et al. (2001), Ross (2002)% ¢4 5 2. 88 7 » 5 & 7 $HL JE 78 04
2 TABRKEERH EF FHMRITENAREE  ERERATEN T AT EY
He RN BR EEKTHHEFHIGRA - B REHAAFEH LEE
X GBHEERETE S BT AR 5% 7 o 4 22 (Ganesan,1994; Laudon &
me2m$ &@wwmlU%&?&ﬁ&%@%%%%ﬁ%%iﬁﬁ@%iﬁ%%

B RHARYUBFERNHEELS CRSUBEFRBELSERE  THH
ﬁ]‘ﬁ" EHEWEERAELS  BEX AR SMAA N EEKim, 2001, Payne & Frow,
2004) - F b B R B XM EA AR GERMGHEL - BRPBHEREHL
Z M SR TS HMG > MRS ER R E X AFER KRS RS LAM
W Rl AR B B AR R 5 T AR e AL 0 R W Bl T A 09 18 {4 & B 4%(Chang, 2005) - #
KR GBHELNEE  RERZHNGEME RSN EEESEBFESIERZRD
% (Andaleeb, 1996; Schoenbachler & Gordon, 2002; Centola, 2004) -

Fd > FRERE: ARWMEAEASNGEHER AR A BEIDE -
(M) EFLBEREREERRGESE

MR M SEMFERL BT T A @REM e-Business » EBI ARG 4 F 0 &
XA ER TR Y o LA B E AR 8 B 14 09 £ 5 (Greenstein & Vasarhelyi,
2002; Zahaty & Griffin, 2004) - # Feinberg & Kadam (2002) - King et al. (2204) » Chang
(2006)#F % F 45 3, e-Business R G EME A E R EF 09 HAESAE - ARHEHH
B ARBFG T RREEFTHBREEFOHBHENGE - ETEAMALART AOEIM A
B R PR - Rk m Bk #T A ey & 5 X 2 4 » £ Ross (2002), Centola (2004) A&
Rmmuam(NMM%@#%%%%Aﬁ%E%%%ﬁﬁ%ﬁi&ﬁﬁﬁ%&’W
WHRBEA - s ARBREE I i BASEAREZ 2o R bF o F 15 a6 M AR
GG R IE e o Bk B MARR T 5B F4E LIRS i?%/]w 5% D% e B
QAN EZHMG T HRENERSEER X HIBFHMETRALELSS
B @ R ey B S E 7 o

B gk ST GEEER MR EsMeAREDE -

T & #F L #(EDI), EC & e-Business &4 & Jf] 42 1% i %% & A 78 /T & il 3% ] 64 & 1F Bl
1% > Lvﬁﬁj‘x‘ﬁgé 2 L3 & 2 3t FH(Vijayasarathy & Robey, 1997; Maloni & Benton,
2000) - FF % D E CEM IT 4}%)&4‘“’4&%? AL BB F BB FES  BKE R
Z B ey AEARA > HTHERA E® e EE - Mukhipadhyay & Kekre (2002) 4 4 J& 73
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MEBRABHMAEL A ETABBREBBEAEAMBARTHEL TELREL
Ak 0 RIFIFRBEIRAZOY R AR ~ AT Z A IR 0 A RGTRE IR AZ 89 38 Ross (2002),
Greenstein & Vasarhelyi (2002), Zahaty & Griffin (2004), Chang (2006), Turban et al.
(2006)3% & # oy IT w9 ¥ 37 B2BEC 3R B 4 F AAZ H L& H A B R IH R Ak T 3L
At TTABEREEEH BRSO AR TREDYE
WAMEE = s W~ & 0 £ Mohr & Nevin (1990), Morgan & Hunt (1994), Andaleeb
(1996), Feinberg & Kadam (2002) Schoenbachler & Gordon (2002), King et al. (2004),
Vrechopoulos (2004) 0] Eﬁ‘ ROUKEILEHFINBAEZE - A A RSB EFHMEA

LES 3 S R %ﬁ@ BB K R AR ALK B AT FACH -
ZHRBE

Yin (2003):2% 5 R A H FHERA S ROBEE ARG EB LA THFALT A
ERFTIBEANRL  BEARE T ENFRRR QR THERRFEHE
Fl o sk AB— S EEEAERE > BER L HEREEY

ETHEBAXH A ERH - FH 0 BBERE  S0BRE  THOARY T ARE
AT A #Haydk & - Eisenhardt (19894 B £ R B BA £ —RFEF - HE A TRE LY
SAE TR BAERERE RREASRABRIES  WIMEEFRNERELR
AEH X RVTREAE B EE ER A REFTE :\)\*éiv&\“ﬂ M R E

BAITXRRILER - B EH . 2T MEFH AR E  TEBEE 73 BAEA
BUREIPT F e EH -
AFHRAZEBMEAR  RRABRFEMEEE TFILZRRER » BAFEA

BRATHREHZAAT

B AR EERA X

RIEF R & MIC f iRk £ A A DR E(2002) - AWEEHEB A LERANGEEE
@%&3cmﬁ%ﬁ§ imﬁwhm l% AUt REFEREER K BT
EAREXAME  REH A X RAEL LA REW MM Y RiyE
JE R LS MATA R RLE  ZEREEE LTI R B AT kg -

X?Ekﬁﬁiﬂﬂ%W%Alm% R IARAC 25 B 7 AL B B W 1 2 % T AR
B A AR RHL 7500 ¥ LREEAD RS REFRRS - Rk
ﬂmwza““%‘K@%ﬁ~%ﬁﬁ%&mbm7owwﬁﬁm* i A7 4 S 4 R

KR v 3t E] 0 3 2002 g as R AR K A 60 KB TALAE A S St
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YR EE RN 1983 F-Bark 98 R G- s X AR RMEAS EARETEE
XA CD: it~ Fh Bk AFRTF) > LGRS EAH ) » ok JE A ZHK
RS - H AR 5,000 % o

ZERFRBRLA 1994 F > BarH 22 X5k > ERFEEE - A%
MERER  S@FRULEFTREY -

BEFHEBRERIR R T HAREENEEE  FELTHBTEREET T
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