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Abstract

Web 2.0, including Wiki, Blog, RSS, and social network, allows distributed users
to create knowledge, collaborate with each other, and sharing knowledge. Past studies
have examined people's initial intention to use to platform to transfer knowledge.
However, as this technology getting mature, there is a need to explore users' perception
toward this media and their continuance of using this platform. Addressing on this issue,
this study focuses on understanding the intention to continue using Web 2.0 to share
knowledge. Based on value-based adoption model, theory of planned behavior, social
cognitive theory, and innovation diffusion theory, we proposed an integrated model to
understand the intention to continue use Web 2.0 as a knowledge transforming platform.
Furthermore, since Web 2.0 is different from traditional knowledge transferring media,
we also attempt to understand the role of compatibility in continuing using decision.
After collecting data from 169 Web 2.0 users, we found that perceived benefit, subject
norm, and self-efficacy have positive impact on continue use intention. In addition,
compatibility moderates the relationship between perceived benefit and intention. Lastly,
discussions and implications are provided.
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W@ kA F A8 MR I AT EXITAE &R RHE 0 — L AF
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