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Abstract

The advancement of internet and streaming technologies have changed the way we listen
to music. Thus, understanding what music consumers’ needs becomes a top priority for music
platform providers. Based on value-based adoption model (VAM), this study aims to explore
the factors affecting users' subscription intentions for music streaming services. Through the
antecedents such as personal, social, platform quality, and perceived cost, this study explores
how they affect perceived benefits and perceived sacrifices, which in turn affect perceived value.
By using online surveys, 520 individual responses were collected and quantitatively analyzed.
The results provide the evidence of consumer’s perceived value positively influencing their
intentions to subscribe music streaming services. This research could provide valuable guidance

to music streaming services.
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